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In today’'s digital age, social media has become an integral part of
teenagers’ lives. Understanding which platforms are most popular among young
students can provide valuable insights for educators, parents, marketers, and
developers aiming to create age-appropriate content or tools. Recently,
Marley, a dedicated school counselor and researcher, conducted a
comprehensive survey among 7th-grade students to identify their preferred
social media platforms. This study sheds light on the social media habits of
early adolescents, revealing trends, preferences, and the influence of
digital platforms on their daily routines.

This article explores Marley'’s survey methodology, key findings, the
implications of these preferences, and tips for parents and educators to
navigate the social media landscape effectively for 7th graders. Through a
detailed analysis, we aim to help stakeholders understand the digital habits
of young teenagers and foster healthy online engagement.

Understanding the Importance of Social Media in
7th Grade

The Digital Natives of Today

Seventh graders, typically aged 12 to 13, are often considered digital
natives—individuals who have grown up immersed in technology and the
internet. Their exposure to social media platforms influences their social
interactions, identity development, and information consumption. Recognizing
which social media platforms they favor helps in understanding their
communication styles, interests, and potential risks.

The Role of Social Media in Adolescent Development

Social media impacts adolescents in multiple ways:

- Enhances social connectivity and friendship building
- Provides platforms for self-expression and creativity
- Affects self-esteem and body image

- Influences academic performance and mental health



Given these implications, Marley’s survey aimed to identify not just
popularity but also patterns that could inform better guidance for young
users.

Marley’s Survey Methodology

Target Audience and Sample Size

Marley surveyed a sample of 300 students from various 7th-grade classes
across multiple schools in the district. The students represented diverse
backgrounds, socioeconomic statuses, and interests to ensure comprehensive
insights.

Survey Design and Questions

The survey consisted of:

- Multiple-choice questions about which social media platforms students use
regularly

- Frequency of usage (daily, weekly, rarely)

- Duration of daily social media use

- Types of activities performed on social media (chatting, posting, viewing
videos, gaming)

- Perceptions of safety and privacy concerns

Data Collection and Analysis

Data was collected anonymously to encourage honest responses. Marley analyzed
the data using statistical tools to identify trends, preferences, and
demographic correlations.

Key Findings: Which Social Media Platforms Are
Most Popular Among 7th Graders?

Based on the survey results, Marley identified the following rankings of
social media platforms favored by 7th-grade students:

1. TikTok

- Popularity Rate: 72% of students reported using TikTok regularly

- Usage Pattern: Most students access TikTok daily for entertainment,
trending videos, and creative content

- Activities: Watching short videos, creating their own videos, participating



in challenges

2. Instagram

- Popularity Rate: 65%

- Usage Pattern: Used daily or several times a week

- Activities: Sharing photos, viewing stories, messaging friends, following
influencers

3. Snapchat

- Popularity Rate: 60%
- Usage Pattern: Primarily used daily for chatting and sharing quick updates
- Activities: Sending snaps, viewing stories, chatting privately

4. YouTube

- Popularity Rate: 55%

- Usage Pattern: Frequently used for watching videos, tutorials, and gaming
content

- Activities: Viewing videos, commenting, creating content

5. Other Platforms (Less Popular)

- Platforms include: Twitter, Facebook, Reddit, and newer apps like BeReal
- Usage Rate: Less than 20% each, mostly among students with specific
interests

Demographic Insights and Usage Patterns

Age and Gender Differences

- Gender Trends: Girls favored TikTok and Instagram more, whereas boys showed
higher engagement with YouTube and gaming-related platforms.

- Age Variations: Older students (closer to 13) tended to explore more
platforms, including Twitter and Reddit, while younger students mainly stuck
to TikTok and Snapchat.

Frequency and Duration of Use

- Average daily usage: 2 to 3 hours
- Peak times: After school hours and late evenings
- Impact: Concerns about screen time and its effect on homework and sleep



routines

Types of Content Engaged With

- Short-form videos (TikTok, Instagram reels)

- Messaging and chatting (Snapchat, Instagram DMs)
- Watching videos and tutorials (YouTube)

- Sharing creative content (TikTok, YouTube)

Implications of the Findings

For Parents and Guardians

- Monitoring and Guidance: Understanding which platforms children use helps
in setting boundaries and discussing online safety.

- Encouraging Healthy Habits: Limiting screen time and promoting offline
activities can balance social media use.

- Privacy Awareness: Educating students about privacy settings and the
importance of not sharing personal information.

For Educators and School Authorities

- Integrating Digital Literacy: Incorporate lessons on responsible social
media use.

- Addressing Cyberbullying: Recognize platforms where cyberbullying may occur
and implement preventative measures.

- Supporting Mental Health: Be aware of the influence of social media on
self-esteem and emotional well-being.

For Marketers and Content Creators

- Targeted Content Creation: Knowing the preferred platforms enables tailored
content for 7th-grade audiences.

- Engagement Strategies: Use trending formats like short videos to connect
with young users effectively.

Challenges and Concerns Highlighted by the
Survey

- Cyberbullying: A significant number of students reported experiencing or
witnessing cyberbullying on platforms like Instagram and Snapchat.
- Inappropriate Content: Exposure to inappropriate videos or messages remains



a concern, emphasizing the need for parental controls.

- Addiction and Screen Time: High engagement levels raise worries about
dependence and impact on physical and mental health.

- Privacy and Data Security: Young users often lack full understanding of
privacy risks associated with social media.

Recommendations for Safe and Responsible Social
Media Use

- Establish clear boundaries for daily social media use.

- Educate children about privacy settings and responsible sharing.
- Encourage offline activities and hobbies.

- Foster open communication about online experiences.

- Use parental control tools and monitor activity discreetly.

- Promote critical thinking about content consumed online.

Conclusion

Marley’'s survey provides valuable insights into the social media habits of
7th-grade students. The dominance of platforms like TikTok, Instagram, and
Snapchat underscores the importance of understanding their unique features
and risks. As social media continues to evolve, ongoing awareness and
education are crucial in guiding young adolescents toward healthy and safe
online experiences.

By recognizing these trends, parents, educators, and content creators can
better support the digital well-being of 7th graders, ensuring that social
media remains a positive and enriching part of their lives. As technology
advances, continuous research and open dialogue will be essential in adapting
strategies that foster responsible digital citizenship among early
adolescents.

Frequently Asked Questions

What prompted Marley to survey 7th grade students
about their social media habits?

Marley wanted to understand which social media platforms are most popular
among young students to better understand their online behaviors and
preferences.



Which social media platform was found to be the most
commonly used by 7th graders in the survey?

The survey revealed that TikTok was the most popular social media platform
among 7th grade students.

Did Marley find any significant differences in
social media usage between boys and girls?

Yes, the survey indicated that girls are more likely to use Instagram, while
boys tend to favor Snapchat and TikTok.

What percentage of 7th graders reported using social
media daily?

Approximately 75% of the students surveyed reported using social media on a
daily basis.

Were there any concerns raised about the impact of
social media on students' mental health?

Many students and teachers expressed concerns about how excessive social
media use could affect mental health, self-esteem, and cyberbullying.

Did the survey reveal any preferred types of content
among 7th graders?

Yes, students mostly preferred watching short videos, memes, and
participating in trending challenges on platforms like TikTok and Instagram.

Has Marley suggested any recommendations based on
the survey results?

Marley recommended promoting responsible social media use and encouraging
students to balance their online activities with offline hobbies and
interactions.

Are there plans to conduct similar surveys in the
future?
Yes, the school plans to conduct follow-up surveys to monitor changes in

social media habits and to better support students in healthy online
engagement.



Additional Resources

Marley Surveyed The Students In 7th Grade To Determine Which Type Of Social
Media They Most Commonly Use

Introduction

In our digital age, social media has become an integral part of adolescents’
lives, shaping their social interactions, identities, and even academic
experiences. Recognizing the importance of understanding these trends among
young students, Marley, a concerned educator and researcher, undertook an
extensive survey of 7th-grade students to determine which types of social
media platforms are most commonly used within this age group. This
investigation sheds light on the digital habits of early adolescents,
providing valuable insights for educators, parents, and policymakers aiming
to foster healthier online environments.

Background and Rationale

The proliferation of social media platforms over the past decade has
transformed how young people communicate and share information. Platforms
such as TikTok, Instagram, Snapchat, and newer entrants like BeReal have
surged in popularity among middle school students. However, with increased
usage come concerns about cyberbullying, privacy, screen time, and mental
health impacts.

Marley's motivation for conducting this survey stemmed from a desire to
understand the specific platforms that 7th graders prefer, how frequently
they engage with these platforms, and what content they consume or create.
Such data is crucial for developing age-appropriate digital literacy programs
and for informing parents and educators about prevalent online behaviors.

Methodology

Marley designed a comprehensive survey distributed across multiple 7th-grade
classrooms in a diverse urban school district. The survey was anonymous to
encourage honest responses and included both multiple-choice questions and
open-ended prompts. Key aspects of the methodology included:

- Sample Size: 300 students across five middle schools

- Demographics: Varied socioeconomic backgrounds, ethnicities, and genders
- Survey Content:

- Frequency of social media use

- Most commonly used platforms

- Types of content engaged with (videos, images, messages)

- Purposes of use (socializing, entertainment, information)

- Concerns or awareness about online safety

Data collection was conducted over a four-week period, with follow-up
discussions to contextualize findings.



Key Findings

Marley's survey revealed significant insights into the social media habits of
7th graders. The data indicates distinct preferences and behaviors among this
age group, highlighting the platforms they favor and their engagement
patterns.

Most Commonly Used Social Media Platforms

The survey identified a clear hierarchy of platform popularity:

1. TikTok (78%)
2. Instagram (65%)
3. Snapchat (58%)
4. YouTube (50%)
5. Twitter (15%)
6. Facebook (10%)
7. BeReal (22%)

Note: Many students reported using multiple platforms concurrently, with
TikTok and Instagram being the most frequently paired.

Usage Patterns and Engagement

- Frequency:

- 70% of students reported daily use of social media platforms.
- 20% used social media several times a week.

- 10% had infrequent or sporadic use.

- Duration:
- Most students spent between 1-3 hours daily on social media.
- A subset (15%) reported exceeding 4 hours per day.

- Content Types:

- Short videos (TikTok, YouTube Shorts): 85%

- Photos and Stories (Instagram, Snapchat): 78%
- Text-based messaging (Snapchat, Twitter): 30%

Purposes of Use

Students indicated diverse reasons for engaging with social media:
- Socializing and Staying Connected: 85%

- Entertainment and Humor: 70%

- Following Trends and Challenges: 65%

- Content Creation (videos, memes): 50%

- Information and News: 20%

Awareness and Concerns

While most students acknowledged the fun and social aspects, many expressed



concerns about:

- Privacy issues and data sharing

- Exposure to inappropriate content

- Cyberbullying experiences or observations

- Time management and distraction from studies

Deep Dive into Platform Trends

Marley's survey also explored platform-specific behaviors and preferences.

TikTok: The Dominant Platform

TikTok emerged as the most popular social media platform among 7th graders,
with 78% of respondents claiming regqular use. The platform’s short-form video
format, algorithmic content recommendation, and viral challenges make it
especially appealing to this age group.

Features driving popularity include:

- Ease of content creation and editing
- Trend participation (dance challenges, memes)
- Community engagement through comments and duets

Students reported using TikTok not only for entertainment but also for
discovering new music, participating in trends, and socializing through
comments.

Instagram and Snapchat: Visual and Ephemeral
Content

Instagram, with its photo-sharing and Stories features, remains a staple,
used by 65% of students. Snapchat’s ephemeral messaging appeals to privacy-
conscious users, with 58% reporting frequent use.

Key behaviors include:
- Sharing selfies and short videos
- Viewing friends’ stories and updates

- Sending quick snaps and messages

The ephemeral nature of Snapchat fosters spontaneous sharing, but also raises
concerns about impulsive content and privacy.



YouTube and Other Platforms

YouTube, used by 50%, serves as both an entertainment source and educational
tool. Students often follow popular creators, learn new skills, or watch
trending videos.

Twitter and Facebook have significantly lower engagement levels at 15% and
10%, respectively, indicating a shift away from older, more text-centric
platforms among this demographic.

Implications and Recommendations

Marley's investigation into 7th-grade social media use offers vital insights
for various stakeholders.

For Educators and Schools

- Implement targeted digital literacy programs addressing platform-specific
risks

- Promote responsible content creation and sharing

- Develop policies around screen time and online safety

For Parents and Guardians

- Engage in open conversations about social media habits
- Monitor platform usage without infringing on privacy
- Encourage balanced online and offline activities

For Platform Developers and Policymakers

- Enhance safety features tailored for young users
- Increase transparency regarding data collection and privacy controls
- Promote positive and age-appropriate content

Limitations of the Study

While Marley’'s survey provides valuable data, certain limitations should be
noted:

- The sample was geographically limited to an urban district, which may not
represent rural or suburban populations.

- Self-reporting can introduce bias, with students potentially over- or
underestimating usage.

- Rapid platform evolution means trends may shift quickly, necessitating



ongoing research.
Conclusion

Marley's survey of 7th-grade students underscores the central role social
media plays in early adolescent life. With TikTok leading the popularity
charts, alongside significant usage of Instagram and Snapchat, young students
are actively engaging with diverse platforms that influence their social,
emotional, and cognitive development.

Recognizing these patterns enables educators, parents, and policymakers to
craft informed strategies that maximize benefits and minimize risks
associated with social media. As digital landscapes continue to evolve,
ongoing research and proactive engagement will be essential to support
healthy online experiences for young learners.

Final Thoughts

Understanding the social media habits of 7th graders is not merely about
tracking platform popularity but about comprehending how these digital spaces
shape their identities and interactions. Marley’'s investigation serves as a
foundation for broader discussions on digital well-being, responsible usage,
and the future of youth engagement in online communities. The goal remains to
foster a generation that navigates social media confidently, safely, and
responsibly.
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