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(UNDERSTANDING THE FINANCIAL IMPLICATIONS OF SETTING A PRODUCT’S SELLING PRICE IS CRUCIAL FOR ANY BUSINESS. FOR
PEDREGON CORPORATION, KNOWING HOW A SPECIFIC SELLING PRICE INFLUENCES COSTS, PROFIT MARGINS, AND OVERALL
FINANCIAL HEALTH IS ESSENTIAL FOR STRATEGIC DECISION-MAKING. THIS ARTICLE DELVES INTO HOW SETTING THE SELLING PRICE
AT $22.10 PER UNIT IMPACTS VARIOUS ASPECTS OF PEDREGON CORPORATION’S OPERATIONS, INCLUDING COST ANALYSIS,
CONTRIBUTION MARGIN, BREAK-EVEN POINT, AND PROFITABILITY.

OVERVIEW OF PEDREGON CORPORATION’S PRICING CONTEXT

BEFORE ANALYZING THE SPECIFIC SCENARIO OF A $22.10 SELLING PRICE, IT’S IMPORTANT TO UNDERSTAND THE FOUNDATIONAL
FINANCIAL DATA PROVIDED BY PEDREGON CORPORATION.

Key FINANCIAL DATA PoOINTS

PEDREGON CORPORATION HAS SUPPLIED THE FOLLOWING INFORMATION:

- SELLING PRrICE PER UNIT: $22.10

- VARIABLE CosT PER UNIT: (TO BE DETERMINED BASED ON PROVIDED DATA)
- Fixep CosTs: (To BE SPECIFIED)

- ANNUAL SALES VoLuME: (To BE SPECIFIED OR ASSUMED FOR ANALYSIS)

W/HILE THE ACTUAL VARIABLE AND FIXED COSTS ARE NOT EXPLICITLY PROVIDED IN THE INITIAL INFORMATION, TYPICAL
ANALYSIS INVOLVES CALCULATING CONTRIBUTION MARGINS, BREAK-EVEN POINTS, AND PROFIT FORECASTS BASED ON THESE
FIGURES.

IMPACT OF A $22.10 SELLING PrICE ON COST STRUCTURE

THE SELLING PRICE PER UNIT DIRECTLY INFLUENCES THE CONTRIBUTION MARGIN, WHICH IS THE AMOUNT REMAINING AFTER
SUBTRACTING VARIABLE COSTS FROM SALES REVENUE.

CALCULATING VARIABLE CosT PER UNIT

SuPPOSE PEDREGON CORPORATION’S VARIABLE COSTS PER UNIT ARE KNOWN OR CAN BE ESTIMATED. FOR EXAMPLE:
- VARIABLE CosT Per UNIT: $12.00 (HYPOTHETICAL FOR ILLUSTRATION)

THIS ALLOWS THE CALCULATION OF THE CONTRIBUTION MARGIN:
- CONTRIBUTION MARGIN PER UNIT = SELLING PrICE = VARIABLE COST
- CoNTRIBUTION MARGIN PER UNIT = $22.10-$12.00=%$10.10

THE CONTRIBUTION MARGIN INDICATES HOW MUCH REVENUE FROM EACH UNIT CONTRIBUTES TOWARD COVERING FIXED COSTS
AND GENERATING PROFIT.

CoNTRIBUTION MARGIN ANALYSIS

UNDERSTANDING THE CONTRIBUTION MARGIN HELPS IN ASSESSING PROFITABILITY AND OPERATIONAL EFFICIENCY.



CoNTRIBUTION MARGIN RATIO

THIS RATIO EXPRESSES HOW MUCH OF EACH DOLLAR EARNED CONTRIBUTES TO FIXED COSTS AND PROFIT:
- CONTRIBUTION MARGIN RATIO = CONTRIBUTION MARGIN / SELLING PRICE
- CONTRIBUTION MARGIN RATIo =$10.10 / $22.10 = 45.79%,

A CONTRIBUTION MARGIN RATIO OF APPROXIMATELY 4570/0 SUGGESTS THAT NEARLY HALF OF THE SALES REVENUE PER UNIT IS
AVAILABLE TO COVER FIXED COSTS AND CONTRIBUTE TO PROFIT, WHICH IS A STRONG INDICATOR OF PROFITABILITY.

IMPLICATIONS FOR PRICING AND PROFITABILITY

- HIGHER CONTRIBUTION MARGINS GENERALLY TRANSLATE TO INCREASED PROFITABILITY.

- MAINTAINING CONTROL OVER VARIABLE COSTS IS ESSENTIAL TO MAXIMIZE PROFIT AT THE SET SELLING PRICE.

- A COMPETITIVE SELLING PRICE OF $22.10 MUST BE ALIGNED WITH MARKET CONDITIONS TO ENSURE SALES VOLUME REMAINS
STRONG.

BrReak-EVEN ANALYSIS AT $22.10 per UNIT

THE BREAK-EVEN POINT INDICATES THE NUMBER OF UNITS THAT MUST BE SOLD TO COVER ALL FIXED AND VARIABLE COSTS,
RESULTING IN ZERO PROFIT.

CALCULATING THE BREAK-EVEN VOLUME
ASSUMING HYPOTHETICAL FIXED COSTS:

- Fixep CosTs: $150,000 (FOR ILLUSTRATION)

THE BREAK-EVEN POINT IN UNITS IS CALCULATED AS:
- Break-Even UNITs = Fixep CosTs / CONTRIBUTION MARGIN PER UNIT
- Break-Even UniTs = $150,000/ $10.10 ~ 14,851 uNiTs

THIS MEANS PEDREGON CORPORATION NEEDS TO SELL APPROXIMATELY 14,8571 UNITS AT $22.10 EACH TO COVER ALL
COSTS.

BreAk-EVEN REVENUE

TOTAL REVENUE AT BREAK-EVEN POINT:
- BreAak-EVEN REVENUE = BREAK-EVEN UNITS X SELLING PRICE
-~ 14,851 x$22.10=$328,400

ACHIEVING THIS SALES VOLUME ENSURES THE COMPANY NEITHER PROFITS NOR INCURS LOSSES.

PROFITABILITY SCENARIOS AT DIFFERENT SALES VOLUMES

ANALYZING VARIOUS SALES VOLUMES HELPS FORECAST POTENTIAL PROFITS OR LOSSES.

SCeNARIO 1: SALES BeLow BreAk-EVEN

- SELLING 13,000 unNiTs:

- ToTAL Revenue: 13,000 X $22.10 =$287,300

- ToTAL VARiaBLE CosT: 13,000 x $12.00 =%$156,000
- ToTAL Fixep CosTs: $150,000

- ToTaL CosTs: $156,000 + $150,000 = $306,000



- NeT Loss: $287,300 - $306,000 =-$18,700

SCENARIO 2: SALES AT BReAk-EVEN

- SELLING APPROXIMATELY 14,851 uNITS:
- REVENUE AND COSTS ARE EQUAL, NET PROFIT IS ZERO.

SCeENARIO 3: SALES ABOVE BREAK-EVEN

- SELLING 20,000 uNiTs:

- Revenue: 20,000 x $22.10 = $442,000

- VariaBLE CosTs: 20,000 x $12.00 = $240,000

- ToTaL CosTs: $240,000 + $150,000 = $390,000
- NeT ProFIT: $442,000 - $390,000 = $52,000

THIS ILLUSTRATES HOW INCREASING SALES VOLUME BEYOND THE BREAK-EVEN POINT SIGNIFICANTLY ENHANCES PROFITABILITY.

PrROFIT MARGIN ANALYSIS

UNDERSTANDING PROFIT MARGINS AT THE $22.10 SELLING PRICE PROVIDES INSIGHTS INTO OVERALL FINANCIAL HEALTH.

GRrRoss PrROFIT MARGIN

- Gross ProrIT PER UNIT=$10.10
- Gross ProFIT MarGIN = ($10.10 / $22.10) x 100 = 45.7%

A HEALTHY GROSS PROFIT MARGIN INDICATES EFFECTIVE COST CONTROL AND PRICING STRATEGY.

NeT PROFIT MARGIN

ASSUMING FIXED COSTS ARE COVERED AND PROFITS ARE REALIZED:

- NET PROFIT MARGIN DEPENDS ON TOTAL SALES, FIXED COSTS, AND VARIABLE COSTS.
- For exaMPLE, AT 20,000 UNITS SOLD, NET PROFIT MARGIN:

- NeT ProFIT / ToTAL Revenue = $52,000 / $442,000 = 11.7%

MAINTAINING A POSITIVE NET PROFIT MARGIN IS CRUCIAL FOR LONG-TERM SUSTAINABILITY.

STRATEGIC RECOMMENDATIONS FOR PEDREGON CORPORATION

BASED ON THE ANALYSIS, PEDREGON CORPORATION SHOULD CONSIDER THE FOLLOWING STRATEGIES:
1. OpPTIMIZE V ARIABLE CosTs: CONTINUOUSLY SEEK WAYS TO REDUCE VARIABLE COSTS BELOw $12.00 To IMPROVE
CONTRIBUTION MARGINS.

2. MARKET PosITIONING: ENSURE THE $22.10 PRICE POINT REMAINS COMPETITIVE WITHIN THE INDUSTRY TO SUSTAIN
SALES VOLUME.

3. SALES VOLUME TARGETS: FOCUS ON ACHIEVING SALES BEYOND THE BREAK-EVEN POINT (APPROXIMATELY 14,851
UNITS) TO GENERATE PROFITS.

4. CosT MANAGEMENT: KEEP FIXED COSTS UNDER CONTROL TO ENHANCE PROFITABILITY MARGINS.



5. PRICING FLEXIBILITY: MONITOR MARKET CONDITIONS AND ADJUST PRICING STRATEGIES IF NECESSARY TO MAINTAIN
PROFITABILITY WITHOUT SACRIFICING SALES VOLUME.

CoNcCLUSION

SETTING A SELLING PRICE OF $22.10 PER UNIT HAS SIGNIFICANT IMPLICATIONS FOR PEDREGON CORPORATION’S PROFITABILITY
AND OPERATIONAL STRATEGY. W/ITH A SOLID UNDERSTANDING OF CONTRIBUTION MARGINS, BREAK-EVEN POINTS, AND
PROFITABILITY SCENARIOS, THE COMPANY CAN MAKE INFORMED DECISIONS TO OPTIMIZE SALES, CONTROL COSTS, AND MAXIMIZE
PROFITS. STRATEGIC PRICING AND COST MANAGEMENT ARE ESSENTIAL TO LEVERAGING THIS SELLING PRICE EFFECTIVELY AND
ENSURING SUSTAINABLE GROWTH IN A COMPETITIVE MARKETPLACE.

NoTE: THE FIGURES USED IN THIS ANALYSIS (SUCH AS VARIABLE COSTS AND FIXED COSTS) ARE ILLUSTRATIVE. FOR PRECISE
DECISION-MAKING, PEDREGON CORPORATION SHOULD SUBSTITUTE THESE WITH ACTUAL OPERATIONAL DATA.

FREQUENTLY AskeD QUESTIONS

\WHAT IS THE SELLING PRICE PER UNIT FOR PEDREGON CORPORATION'S PRODUCT?

THE SELLING PRICE PER UNIT IS $22.10.

How DOES THE SELLING PRICE OF $22.10 PER UNIT IMPACT PeDREGON CORPORATION'S
PROFIT MARGINS?

THE SELLING PRICE OF $22.10 PER UNIT INFLUENCES THE GROSS PROFIT MARGIN BY SUBTRACTING THE COST PER UNIT,
AFFECTING OVERALL PROFITABILITY.

\WHAT ARE THE KEY FACTORS DETERMINING WHETHER PEDREGON CORPORATION'S
SELLING PRICE OF $22.10 PER UNIT IS COMPETITIVE?

FACTORS INCLUDE COMPETITOR PRICING, PRODUCTION COSTS, PERCEIVED VALUE, AND MARKET DEMAND.

How cAN PeDREGON CORPORATION ANALYZE IF $22.10 IS AN OPTIMAL SELLING PRICE?

BY CONDUCTING BREAK-EVEN ANALYSIS, REVIEWING COMPETITOR PRICES, AND ASSESSING CUSTOMER WILLINGNESS TO PAY.

WHAT IMPACT DOES A $22.10 SELLING PRICE HAVE ON PEDREGON CORPORATION'S
SALES VOLUME?

THE SELLING PRICE CAN INFLUENCE SALES VOLUME; PRICING TOO HIGH MAY REDUCE DEMAND, WHILE PRICING TOO LOW MAY
AFFECT MARGINS.

How sHouLD PeDREGON CORPORATION ADJUST ITS PRICING STRATEGY IF COSTS
INCREASE BUT THE SELLING PRICE REMAINS AT $22.10°

THEY MAY NEED TO INCREASE THE SELLING PRICE OR REDUCE COSTS TO MAINTAIN PROFITABILITY.



\W/HAT IS THE IMPORTANCE OF UNDERSTANDING THE COST STRUCTURE WHEN SETTING A
SELLING PRICE oF $22.10?

UNDERSTANDING COSTS ENSURES THE SELLING PRICE COVERS EXPENSES AND ACHIEVES DESIRED PROFIT MARGINS.

How poes PEDREGON CORPORATION EVALUATE THE SUCCESS OF SETTING THE SELLING
PRICE AT $22.10°

BY ANALYZING SALES VOLUME, PROFIT MARGINS, MARKET SHARE, AND CUSTOMER FEEDBACK.

WHAT PRICING STRATEGIES CAN PEDREGON CORPORATION CONSIDER AROUND THE
$22.10 MARK?

STRATEGIES INCLUDE COST-PLUS PRICING, COMPETITIVE PRICING, VALUE-BASED PRICING, OR PENETRATION PRICING.

ARE THERE ANY INDUSTRY TRENDS THAT MIGHT INFLUENCE PEDREGON CORPORATION'S
DECISION TO SET THE PRICE AT $22.10?

INDUSTRY TRENDS SUCH AS COMPETITOR PRICING, CUSTOMER PREFERENCES, AND MARKET DEMAND CAN INFLUENCE THIS PRICING
DECISION.

ADDITIONAL RESOURCES

PebreGON CoORPORATION HAS PROVIDED THE FOLLOWING INFORMATION: |IF THE SELLING PRICE Is $22.10 Per UNIT

IN THE COMPETITIVE LANDSCAPE OF MANUFACTURING AND SALES, UNDERSTANDING THE IMPACT OF PRICING STRATEGIES ON
PROFITABILITY IS ESSENTIAL. PEDREGON CORPORATION, A NOTABLE PLAYER IN ITS INDUSTRY, HAS RECENTLY SHARED SPECIFIC
FINANCIAL DATA RELEVANT TO ITS OPERATIONS. AMONG THE KEY DETAILS IS A PROPOSED SELLING PRICE OF $22.10 PER UNIT.
THIS FIGURE SERVES AS A STARTING POINT FOR ANALYZING THE COMPANY'S COST STRUCTURE, PROFIT MARGINS, AND OVERALL
FINANCIAL HEALTH. IN THIS ARTICLE, WE WILL DISSECT PEDREGON’S PROVIDED INFORMATION, EXPLORE THE UNDERLYING
ASSUMPTIONS, AND EXAMINE THE BROADER IMPLICATIONS OF THEIR PRICING STRATEGY.

UNDERSTANDING PEDREGON CORPORATION’S PRICING CONTEXT

BEFORE DELVING INTO THE SPECIFICS, IT’S IMPORTANT TO UNDERSTAND THE CONTEXT WITHIN WHICH PEDREGON CORPORATION
IS OPERATING. PRICING DECISIONS ARE INFLUENCED BY A COMPLEX INTERPLAY OF FACTORS INCLUDING PRODUCTION COSTS,
MARKET DEMAND, COMPETITION, AND THE COMPANY'S STRATEGIC OBJECTIVES.

MARKET PosiTIoN AND COMPETITIVE LANDSCAPE

PEDREGON OPERATES WITHIN A SECTOR CHARACTERIZED BY TIGHT COMPETITION, WHERE PRICING CAN SIGNIFICANTLY INFLUENCE
MARKET SHARE. MAINTAINING A BALANCE BETWEEN COMPETITIVE PRICING AND PROFITABILITY IS CRUCIAL. A SELLING PRICE OF
$22.70 PER UNIT INDICATES THAT THE COMPANY HAS FOUND A SPECIFIC POSITION THAT LIKELY CONSIDERS THESE COMPETITIVE
PRESSURES.

CosT STRUCTURE OVERVIEW

W/HILE THE EXACT FIGURES ARE NOT PROVIDED HERE, THE CORE OF ANY PRICING ANALYSIS REVOLVES AROUND UNDERSTANDING
THE COST STRUCTURE. THIS INCLUDES:

- VARIABLE CosTs: COSTS THAT VARY DIRECTLY WITH PRODUCTION VOLUME, SUCH AS RAW MATERIALS AND DIRECT LABOR.
- Fixep CosTs: CoSTS THAT REMAIN CONSTANT REGARDLESS OF VOLUME, INCLUDING RENT, SALARIES, AND DEPRECIATION.



- ToTAL CoSTS: SUM OF VARIABLE AND FIXED COSTS AT A GIVEN PRODUCTION LEVEL.

KNOWING THE BREAKDOWN OF COSTS HELPS DETERMINE THE PROFIT MARGIN AT THE PROPOSED SELLING PRICE.
GoALS oF PEDREGON’S PRICING STRATEGY

PEDREGON’S CHOICE OF $22.10 PER UNIT SUGGESTS STRATEGIC GOALS SUCH AS:

- ACHIEVING A TARGET PROFIT MARGIN

- COVERING FIXED AND VARIABLE COSTS

- GAINING OR MAINTAINING MARKET SHARE

- POSITIONING AS A QUALITY OR VALUE-ORIENTED BRAND

NEXT, WE WILL ANALYZE THE FINANCIAL IMPLICATIONS OF THIS SELLING PRICE BASED ON TYPICAL COST-VOLUME-PROFIT
(CVP) ANALYSIS PRINCIPLES.

BreAk-EVEN ANALYSIS: DETERMINING THE CRITICAL PrODUCTION VOLUME

A FUNDAMENTAL ELEMENT IN PRICING AND PROFITABILITY ANALYSIS IS IDENTIFYING THE BREAK-EVEN POINT—THE NUMBER OF
UNITS THAT MUST BE SOLD TO COVER ALL COSTS.

CALCULATING THE CONTRIBUTION MARGIN

THE CONTRIBUTION MARGIN PER UNIT IS CALCULATED AS:

CONTRIBUTION MARGIN = SELLING PRICE PER UNIT - VARIABLE COST PER UNIT
FOR EXAMPLE, IF PEDREGON’S VARIABLE COST PER UNIT IS $14.00, THEN:
CoNTRIBUTION MARGIN = $22.10 - $14.00 = $8.10

THIS MARGIN INDICATES HOW MUCH EACH UNIT CONTRIBUTES TOWARD COVERING FIXED COSTS AND GENERATING PROFIT.
Break-EVEN VOLUME FORMULA

THE BREAK-EVEN POINT IN UNITS IS:

Break-EVEN UNITs = ToTAL Fixep CosTs / CONTRIBUTION MARGIN PER UNIT
SUPPOSE PEDREGON’S FIXED COSTS AMOUNT To $1,620,000. THeN:
Break-Even UniTs = $1,620,000 / $8.10 = 200,000 uniTs

THIS MEANS PEDREGON NEEDS TO SELL APPROXIMATELY 200,000 UNITS AT $22.10 TO COVER ALL COSTS. SELLING FEWER
UNITS RESULTS IN A LOSS, WHILE SELLING MORE YIELDS PROFITS.

IMPLICATIONS OF THE BREAK-EVEN POINT
- A LOWER BREAK-EVEN VOLUME INDICATES A MORE SCALABLE OR PROFITABLE PRODUCT.

- THE COMPANY CAN ASSESS WHETHER CURRENT OR PROJECTED SALES VOLUMES ARE SUFFICIENT.
- ADJUSTING THE SELLING PRICE OR REDUCING COSTS CAN SHIFT THIS POINT FAVORABLY.

PROFITABILITY ANALYSIS: ESTIMATING POTENTIAL EARNINGS



\W/ITH THE SELLING PRICE SET AT $22.10, UNDERSTANDING POTENTIAL PROFITABILITY IS KEY.

CALCULATING OPERATING PROFIT AT SPECIFIC SALES VOLUMES

SuUPPOSE PEDREGON PLANS To SELL 250,000 UNITS. THE TOTAL CONTRIBUTION MARGIN IS:

ToTaL CoNTRIBUTION MARGIN = CONTRIBUTION MARGIN PER UNIT X NUMBER OF UNITS SoLD

USING OUR EARLIER CONTRIBUTION MARGIN:

ToTAL ConTrIBUTION MARGIN = $8.10 X 250,000 = $2,025,000

SUBTRACTING FIXED COSTS:

OPERATING PROFIT = ToTAL CONTRIBUTION MARGIN - FIxep CosTs = $2,025,000 - $1,620,000 = $405,000
THIS INDICATES A HEALTHY PROFIT MARGIN AT THE PROJECTED SALES VOLUME.

MARGIN OF SAFETY

THIS METRIC MEASURES HOW MUCH SALES CAN DECLINE BEFORE THE COMPANY REACHES ITS BREAK-EVEN POINT:
MARGIN OF SAFETY = (ACTUAL OR BUDGETED SALES - BREAK-EVEN SALES) / ACTUAL OR BUDGETED SALES
IN THIS EXAMPLE:

MARGIN oF SAFETY = (250,000 - 200,000) / 250,000 = 0.20 or 20%

A HIGHER MARGIN OF SAFETY PROVIDES A BUFFER AGAINST SALES DOWNTURNS.

CosT-VoLuMe-ProfFIT (CVP) ANALYSIS AND STRATEGIC INSIGHTS

CVP ANALYSIS IS A POWERFUL TOOL FOR UNDERSTANDING HOW CHANGES IN SALES VOLUME, COSTS, AND PRICES IMPACT
PROFITABILITY. WITH THE $22.10 SELLING PRICE, PEDREGON CAN SIMULATE VARIOUS SCENARIOS TO INFORM STRATEGIC
DECISIONS.

IMPACT ofF Price CHANGES

- INCREASING THE SELLING PRICE: RAISES CONTRIBUTION MARGIN PER UNIT BUT COULD REDUCE SALES VOLUME IF THE MARKET IS
SENSITIVE TO PRICE.

- DECREASING THE PRICE: MIGHT BOOST SALES VOLUME BUT COULD ERODE PROFIT MARGINS UNLESS VARIABLE COSTS ARE
SIGNIFICANTLY LOWER.

V ARIABLE AND FIXED CosT MANAGEMENT

- REDUCING VARIABLE COSTS (E.G., NEGOTIATING BETTER RAW MATERIAL PRICES) IMPROVES CONTRIBUTION MARGINS.
- MANAGING FIXED COSTS (E.G./ OPERATIONAL EFFICIENCIES) LOWERS THE BREAK-EVEN POINT.

PRODUCTION AND SALES STRATEGY

- DETERMINING OPTIMAL PRODUCTION LEVELS TO MEET OR EXCEED THE BREAK-EVEN VOLUME.
- PLANNING MARKETING EFFORTS TO BOOST SALES BEYOND THE BREAK-EVEN POINT AND MAXIMIZE PROFITS.



ADDITIONAL CONSIDERATIONS FOR PEDREGON CORPORATION

W/HILE THE CORE ANALYSIS PROVIDES VALUABLE INSIGHTS, SEVERAL OTHER FACTORS INFLUENCE PRICING DECISIONS AND
PROFITABILITY.

MARKET DEMAND AND CUSTOMER PERCEPTION

- CAN PEDREGON SUSTAIN SALES AT THE $22.10 PRICE POINT?
- |S THE PRICE ALIGNED WITH CUSTOMER EXPECTATIONS AND PERCEIVED VALUE?

COMPETITIVE PRICING STRATEGIES

- ARE COMPETITORS OFFERING SIMILAR PRODUCTS AT COMPARABLE OR LOWER PRICES?
- SHOULD PEDREGON CONSIDER PREMIUM PRICING FOR HIGHER-QUALITY FEATURES?

CosT FLUCTUATIONS AND SuppLY CHAIN Risks

- VARIABILITY IN RAW MATERIAL COSTS CAN IMPACT VARIABLE COSTS.
- SUPPLY CHAIN DISRUPTIONS COULD AFFECT PRODUCTION CAPACITY AND COSTS.

REGULATORY AND ECONOMIC ENVIRONMENT

- TAX POLICIES, TARIFFS, AND ECONOMIC CONDITIONS INFLUENCE OVERALL PROFITABILITY.
- INFLATIONARY PRESSURES MAY NECESSITATE PRICE ADJUSTMENTS.

CoNcLusIoN; STRATEGIC IMPLICATIONS OF THE $22.10 SELLING PRICE

PEDREGON CORPORATION’S DECISION TO SET A SELLING PRICE OF $22.10 PER UNIT IS A CRITICAL COMPONENT OF ITS
PROFITABILITY STRATEGY. THROUGH DETAILED ANALYSIS, IT IS EVIDENT THAT THE CHOSEN PRICE, COMBINED WITH THE
COMPANY'S COST STRUCTURE AND SALES VOLUME, CAN DETERMINE WHETHER PEDREGON ACHIEVES ITS FINANCIAL GOALS.

A WELL-CALCULATED SELLING PRICE ENSURES THAT THE COMPANY COVERS ITS COSTS, ACHIEVES DESIRED PROFIT MARGINS, AND
REMAINS COMPETITIVE. PEDREGON’S MANAGEMENT MUST CONTINUOUSLY MONITOR SALES PERFORMANCE, COST FLUCTUATIONS,
AND MARKET CONDITIONS TO ADAPT ITS PRICING AND OPERATIONAL STRATEGIES EFFECTIVELY.

IN ESSENCE, THE $22.10 PER UNIT FIGURE IS NOT JUST A NUMBER; IT’S A STRATEGIC LEVER THAT, WHEN MANAGED CAREFULLY,
CAN DRIVE THE COMPANY'S GROWTH AND SUSTAINABILITY IN A COMPETITIVE MARKETPLACE. AS PEDREGON NAVIGATES FUTURE
CHALLENGES AND OPPORTUNITIES, DATA-DRIVEN PRICING DECISIONS WILL REMAIN AT THE HEART OF ITS SUCCESS.
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