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UNDERSTANDING THE CONCEPT OF CONSUMPTION ACTIVITY AND ITS
PHYsICAL CHARACTERISTICS

CONSUMPTION ACTIVITY REFERS TO THE PROCESS THROUGH WHICH INDIVIDUALS, HOUSEHOLDS, OR ORGANIZATIONS UTILIZE
GOODS AND SERVICES TO SATISFY THEIR NEEDS AND DESIRES. [T IS A FUNDAMENTAL COMPONENT OF ECONOMIC ACTIVITY THAT
INFLUENCES MARKETS, PRODUCTION, AND OVERALL SOCIETAL DEVELOPMENT. THE PHYSICAL ASPECT OF CONSUMPTION
ACTIVITIES PERTAINS TO TANGIBLE FACTORS SUCH AS THE PHYSICAL STATE OF GOODS, THE ENVIRONMENT IN WHICH
CONSUMPTION OCCURS, AND THE PHYSICAL ATTRIBUTES OF CONSUMERS THEMSELVES. RECOGNIZING WHY CONSUMPTION
ACTIVITY OCCURS DUE TO PHYSICAL CHARACTERISTICS OFFERS VALUABLE INSIGHTS INTO CONSUMER BEHAVIOR, PRODUCT
DESIGN, AND MARKETING STRATEGIES.

WHAT DoEes THE PHYSICAL CHARACTERISTIC oF CONSUMPTION ENTAIL?

THE PHYSICAL CHARACTERISTIC OF CONSUMPTION ACTIVITY INVOLVES SEVERAL TANGIBLE ELEMENTS THAT DIRECTLY IMPACT
HOW, WHEN, AND WHY CONSUMPTION TAKES PLACE. THESE INCLUDE:

- THE PHYSICAL CONDITION OF GOODS AND SERVICES (FRESHNESS, DURABILITY, SIZE)
- THE PHYSICAL ENVIRONMENT WHERE CONSUMPTION OCCURS (LOCATION, CLIMATE, INFRASTEUCTURE)

- THE PHYSICAL FEATURES OF CONSUMERS (AGE/ HEALTH, PHYSICAL ABILITIES)

UNDERSTANDING THESE COMPONENTS HELPS BUSINESSES TAILOR THEIR OFFERINGS AND OPTIMIZE THE CONSUMPTION EXPERIENCE.

ReasonNs WHY CoNsUMPTION ACTIVITY Is DriVEN BY PHYsICAL FACTORS

1. PHYSICAL STATE OF GOoODS AND SERVICES

THE PHYSICAL STATE OF PRODUCTS SIGNIFICANTLY INFLUENCES CONSUMPTION DECISIONS. FOR EXAMPLE:

- FRESHNESS OF PERISHABLE GOODS LIKE FRUITS, VEGETABLES, DAIRY, AND MEAT AFFECTS CONSUMER PURCHASING AND
CONSUMPTION PATTERNS.

- THE DURABILITY AND QUALITY OF DURABLE GOODS SUCH AS APPLIANCES OR FURNITURE DETERMINE THEIR USAGE LIFESPAN AND
CUSTOMER SATISFACTION.

- PACKAGING AND PRESENTATION IMPACT THE ATTRACTIVENESS AND PERCEIVED VALUE OF PRODUCTS.

CONSUMERS TEND TO PREFER GOODS THAT ARE IN OPTIMAL PHYSICAL CONDITION BECAUSE IT ASSURES QUALITY, SAFETY, AND
SATISFACTION.



2. ENVIRONMENTAL AND PHYSICAL CONTEXT oF CONSUMPTION

THE PHYSICAL ENVIRONMENT WHERE CONSUMPTION TAKES PLACE SHAPES CONSUMER BEHAVIOR:

- CLIMATE AND WEATHER CONDITIONS CAN INFLUENCE THE TYPE OF PRODUCTS CONSUMED, SUCH AS HOT BEVERAGES IN WINTER
OR COLD DRINKS IN SUMMER.

- |NFRASTRUCTURE, SUCH AS TRANSPORTATION AND RETAIL OUTLETS, AFFECTS ACCESS TO GOODS AND CONVENIENCE.

- PHYSICAL SURROUNDINGS, INCLUDING STORE LAYOUT AND AMBIANCE, CAN ENHANCE OR HINDER THE CONSUMPTION EXPERIENCE.

For EXAMPLE, OUTDOOR MARKETS MAY BE MORE SUITABLE FOR FRESH PRODUCE, WHILE CLIMATE-CONTROLLED MALLS ARE
PREFERRED FOR ELECTRONICS.

3. PHYsIcAL ATTRIBUTES oF CONSUMERS

CONSUMERS’ PHYSICAL CHARACTERISTICS ALSO IMPACT CONSUMPTION ACTIVITY:

- AGE INFLUENCES PREFERENCES AND NEEDS, CHILDREN MAY REQUIRE DIFFERENT PRODUCTS COMPARED TO ELDERLY CONSUMERS.
- PHYSICAL HEALTH AND ABILITIES DETERMINE ACCESSIBILITY TO CERTAIN GOODS OR SERVICES, SUCH AS MOBILITY AIDS OR
ERGONOMIC FURNITURE.

- SENSORY PERCEPTIONS, LIKE SIGHT AND TOUCH, PLAY ROLES IN HOW CONSUMERS EVALUATE PRODUCTS PHYSICALLY BEFORE
PURCHASE.

For INSTANCE, TACTILE FEEDBACK DURING SHOPPING CAN INFLUENCE BUYING DECISIONS.

ExAMPLES oF PHYSICAL CHARACTERISTICS AFFECTING CONSUMPTION
ACTIVITY

1. AGE AND DEVELOPMENTAL STAGE

- CHILDREN’S CONSUMPTION FOCUSES ON TOYS, SNACKS, AND EDUCATIONAL MATERIALS.
- ADULTS MAY PRIORITIZE CLOTHING, TECHNOLOGY, AND HOUSEHOLD ITEMS.
- SENIORS OFTEN SEEK HEALTH-RELATED PRODUCTS AND EASY-TO-USE APPLIANCES.

2. PHYSICAL HEALTH AND ABILITIES

- INDIVIDUALS WITH LIMITED MOBILITY MIGHT PREFER ONLINE SHOPPING OR ACCESSIBLE STORE LAYOUTS.
- ATHLETES REQUIRE SPECIALIZED SPORTS GEAR TAILORED TO PHYSICAL NEEDS.

3. ENVIRONMENTAL CONDITIONS

- HOT CLIMATES INCREASE DEMAND FOR COOLING APPLIANCES AND SUMMER CLOTHING.
- COLD ENVIRONMENTS BOOST CONSUMPTION OF HEATING DEVICES AND WINTER APPAREL.



THEe IMPACT oF PHYsICAL CHARACTERISTICS ON CONSUMER BEHAVIOR

PHYSICAL CHARACTERISTICS INFLUENCE MULTIPLE FACETS OF CONSUMER BEHAVIOR:

- PERCEPTION AND EVALUATION: PHYSICAL ATTRIBUTES OF PRODUCTS AND ENVIRONMENT SHAPE PERCEPTIONS OF QUALITY AND
VALUE.

- DECISION-MAKING: PHYSICAL COMFORT OR DISCOMFORT CAN ACCELERATE OR HINDER PURCHASE DECISIONS.

- USAGE PATTERNS: PHYSICAL ABILITY AND HEALTH DETERMINE HOW CONSUMERS USE AND MAINTAIN PRODUCTS OVER TIME.

- LOYALTY AND SATISFACTION: PHYSICAL SATISFACTION DERIVED FROM PRODUCT QUALITY AND ENVIRONMENT AFFECTS
REPEAT PURCHASES.

IMPLICATIONS FOR BUSINESSES AND MARKETERS

UNDERSTANDING THAT CONSUMPTION ACTIVITY IS ROOTED IN PHYSICAL CHARACTERISTICS ENABLES COMPANIES TO:

- DesiGN ProbucTs SuITED To PHYSICAL NEEDS: T AILOR PRODUCTS CONSIDERING DURABILITY, SIZE, AND SENSORY APPEAL.

- OPTIMIZE PHYSICAL ENVIRONMENT: CREATE APPEALING, ACCESSIBLE, AND CLIMATE-APPROPRIATE RETAIL SPACES.

- SEGMENT CUSTOMERS EFFECTIVELY: USE PHYSICAL ATTRIBUTES SUCH AS AGE, HEALTH STATUS, AND LOCATION FOR
TARGETED MARKETING.

- ENHANCE CUSTOMER EXPERIENCE: INCORPORATE TACTILE, VISUAL, AND ENVIRONMENTAL FACTORS THAT ALIGN WITH PHYSICAL
PREFERENCES.

STRATEGIES TO ADDRESS PHYSICAL FACTORS IN CONSUMPTION ACTIVITY

TO CAPITALIZE ON THE PHYSICAL ASPECTS INFLUENCING CONSUMPTION, BUSINESSES CAN IMPLEMENT STRATEGIES SUCH AS:

- ProbucT CusToMizATION: OFFERING VARIANTS THAT CATER TO DIFFERENT PHYSICAL NEEDS (E.G., ERGONOMIC DESIGNS).

- ENVIRONMENTAL ADAPTATION: ADJUSTING STORE LAYOUTS OR SERVICE ENVIRONMENTS BASED ON CLIMATIC AND PHYSICAL
CONSIDERATIONS.

- ACCESSIBILITY IMPROVEMENTS: ENSURING PHYSICAL ACCESSIBILITY FOR ALL CONSUMERS, INCLUDING THOSE WITH DISABILITIES.
- QUALITY CONTROL: MAINTAINING HIGH PHYSICAL STANDARDS OF PRODUCTS TO MEET CONSUMER EXPECTATIONS.

ConcrusioN:; THE CeNTRAL RoLE oF PHYsIcAL CHARACTERISTICS IN
CONSUMPTION ACTIVITY

THE PHYSICAL CHARACTERISTICS OF GOODS, ENVIRONMENTS, AND CONSUMERS ARE FUNDAMENTAL DETERMINANTS OF
CONSUMPTION ACTIVITY. RECOGNIZING THAT CONSUMPTION OCCURS WITHIN A PHYSICAL CONTEXT HELPS TO EXPLAIN
CONSUMER PREFERENCES, BEHAVIORS, AND DECISION-MAKING PROCESSES. BUSINESSES THAT UNDERSTAND AND LEVERAGE THESE
PHYSICAL FACTORS CAN BETTER MEET CONSUMER NEEDS, IMPROVE SATISFACTION, AND FOSTER LOYALTY. ULTIMATELY, THE
PHYSICAL ASPECT OF CONSUMPTION ACTIVITY IS A VITAL ELEMENT THAT SHAPES THE ENTIRE CONSUMER EXPERIENCE, MAKING IT
A CRITICAL FOCUS FOR MARKETERS, PRODUCT DESIGNERS, AND SERVICE PROVIDERS ALIKE.

Keyworps For SEO OPTIMIZATION:

- CONSUMPTION ACTIVITY

- PHYSICAL CHARACTERISTICS OF CONSUMERS
- PHYSICAL ENVIRONMENT AND CONSUMPTION
- PHYSICAL STATE OF GooDs



- CONSUMER BEHAVIOR AND PHYSICAL FACTORS

- PHYSICAL ATTRIBUTES INFLUENCING CONSUMPTION
- PHYSICAL ENVIRONMENT IN RETAIL

- CONSUMER PREFERENCES BASED ON PHYSICAL NEEDS
- DESIGNING PRODUCTS FOR PHYSICAL NEEDS

- ACCESSIBILITY AND CONSUMPTION

MeTA DESCRIPTION:

DISCOVER WHY CONSUMPTION ACTIVITY OCCURS DUE TO PHYSICAL CHARACTERISTICS. LEARN ABOUT THE PHYSICAL STATE OF
GOODS, ENVIRONMENTAL FACTORS, AND CONSUMER ATTRIBUTES THAT INFLUENCE PURCHASING BEHAVIOR AND HOW BUSINESSES
CAN LEVERAGE THIS UNDERSTANDING FOR SUCCESS.

FREQUENTLY ASkeD QUESTIONS

\WHAT DOES THE STATEMENT IMPLY ABOUT THE RELATIONSHIP BETWEEN CONSUMPTION
ACTIVITY AND PHYSICAL SITUATION CHARACTERISTICS?

|T SUGGESTS THAT THE CONSUMPTION ACTIVITY IS INFLUENCED BY PHYSICAL ASPECTS OF THE SITUATION, SUCH AS
ENVIRONMENT OR TANGIBLE FACTORS.

How CAN UNDERSTANDING THE PHYSICAL CHARACTERISTICS OF A SITUATION HELP IN
ANALYZING CONSUMPTION BEHAVIOR?

BY ANALYZING PHYSICAL CHARACTERISTICS, ONE CAN IDENTIFY HOW ENVIRONMENTAL FACTORS OR TANGIBLE CONDITIONS DRIVE
OR INFLUENCE CONSUMPTION PATTERNS.

IN WHAT SCENARIOS MIGHT THE SITUATION CHARACTERISTIC BE PRIMARILY PHYSICAL,
AFFECTING CONSUMPTION ACTIVITY?

SITUATIONS LIKE OUTDOOR EVENTS, PHYSICAL STORE LAYOUTS, OR PHYSICAL CONSTRAINTS IN A SPACE OFTEN MAKE THE
SITUATION CHARACTERISTICALLY PHYSICAL, IMPACTING CONSUMPTION BEHAVIORS.

W/HY IS RECOGNIZING THAT A SITUATION IS CHARACTERIZED BY PHYSICAL FEATURES
IMPORTANT FOR MARKETERS?

MARKETERS CAN TAILOR THEIR STRATEGIES, PRODUCTS, OR SERVICES TO BETTER FIT THE PHYSICAL ENVIRONMENT, ENHANCING
CUSTOMER EXPERIENCE AND INCREASING SALES.

CAN YOU PROVIDE AN EXAMPLE OF A CONSUMPTION ACTIVITY OCCURRING DUE TO
PHYSICAL SITUATION CHARACTERISTICS?

PURCHASING OUTDOOR GEAR AT A SPORTS EQUIPMENT STORE LOCATED IN A PARK AREA REFLECTS A PHYSICAL SITUATION
CHARACTERISTIC INFLUENCING CONSUMPTION ACTIVITY.

ADDITIONAL RESOURCES
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INTRODUCTION

UNDERSTANDING WHY INDIVIDUALS ENGAGE IN CONSUMPTION ACTIVITIES IS A FUNDAMENTAL ASPECT OF CONSUMER BEHAVIOR
ANALYSIS. AMONG VARIOUS FACTORS INFLUENCING CONSUMPTION, THE SITUATION CHARACTERISTIC—SPECIFICALLY THE
PHYSICAL ENVIRONMENT—PLAYS A PIVOTAL ROLE. WHEN WE SAY THAT THE REASON FOR A CONSUMPTION ACTIVITY IS
ROOTED IN THE PHYSICAL SITUATION CHARACTERISTIC, WE ARE REFERRING TO HOW TANGIBLE, ENVIRONMENTAL, AND SENSORY
ELEMENTS OF A SETTING DIRECTLY IMPACT CONSUMER ACTIONS. THIS COMPREHENSIVE EXPLORATION DELVES INTO THE CONCEPT
OF PHYSICAL ENVIRONMENT AS A SITUATIONAL CHARACTERISTIC, EXAMINING ITS INFLUENCE ON CONSUMPTION, THE UNDERLYING
PSYCHOLOGICAL AND BEHAVIORAL MECHANISMS, AND PRACTICAL IMPLICATIONS FOR BUSINESSES AND MARKETERS.

DEFINING THE PHYSICAL SITUATION CHARACTERISTIC

WHAT Is THE PHYSICAL SITUATION?

THE PHYSICAL SITUATION ENCOMPASSES ALL TANGIBLE, ENVIRONMENTAL FACTORS SURROUNDING THE CONSUMER AT THE
MOMENT OF DECISION-MAKING OR CONSUMPTION. THIS INCLUDES:

- VISUAL ELEMENTS (LIGHTING, COLORS, LAYOUT)

- AUDITORY CUES (MUSIC, NOISE LEVELS)

- OLFACTORY STIMULI (SCENTS)

- TACTILE FACTORS (TEXTURE OF PRODUCTS, SEATING COMFORT)
- SPATIAL ARRANGEMENTS (CROWDING, ACCESSIBILITY)

- AMBIENT CONDITIONS (TEMPERATURE, HUMIDITY)

THESE ELEMENTS COLLECTIVELY CREATE AN ATMOSPHERE THAT INFLUENCES CONSUMER PERCEPTIONS, EMOTIONS, AND
BEHAVIORS.

WHY Is IT IMPORTANT?

THE PHYSICAL ENVIRONMENT IS OFTEN THE FIRST POINT OF CONTACT BETWEEN THE CONSUMER AND THE BRAND OR SERVICE. T
CAN:

- SHAPE INITIAL IMPRESSIONS

- IMPACT MOOD AND EMOTIONAL STATE

- INFLUENCE PERCEIVED VALUE

- ENCOURAGE SPECIFIC BEHAVIORS (BRO\X/SING, PURCHASING, SOCIALIZING)
- ENHANCE OR DIMINISH OVERALL SATISFACTION

MARKETERS RECOGNIZE THAT A WELL-DESIGNED PHYSICAL ENVIRONMENT CAN SERVE AS A STRATEGIC TOOL TO DRIVE
CONSUMPTION.



MECHANISMS THROUGH WHICH PHYSICAL SITUATION AFFECTS
CONSUMPTION

UNDERST ANDING HOW PHYSICAL CHARACTERISTICS INFLUENCE CONSUMPTION REQUIRES EXAMINING SEVERAL PSYCHOLOGICAL
AND BEHAVIORAL MECHANISMS:

1. SENSORY STIMULATION AND EMOTIONAL RESPONSE

- SENSORY CUES EVOKE EMOTIONAL REACTIONS THAT CAN INCREASE OR DECREASE THE DESIRE TO CONSUME.

- For EXAMPLE, WARM LIGHTING AND COZY TEXTURES MAY FOSTER COMFORT, ENCOURAGING LONGER STAYS AND HIGHER
SPENDING.

- CONVERSELY/ HARSH LIGHTING AND LOUD NOISE MIGHT CAUSE DISCOMFORT, DETERRING CONSUMPTION.

2. PERCEIVED ATMOSPHERE AND BRAND IMAGE

- THE PHYSICAL ENVIRONMENT COMMUNICATES BRAND PERSONALITY AND POSITIONING.
= A LUXURY STORE WITH ELEGANT DECOR SIGNALS EXCLUSIVITY, INFLUENCING CONSUMERS TO ASSOCIATE HIGHER QUALITY AND
BE WILLING TO PAY PREMIUM PRICES.

3. SPATIAL LAYOUT AND NAVIGATIONAL EASE

- THE ARRANGEMENT OF PHYSICAL SPACE AFFECTS HOW EASILY CONSUMERS FIND PRODUCTS OR SERVICES.
- CLUTTERED OR CONFUSING LAYOUTS CAN DISCOURAGE PURCHASE, WHILE INTUITIVE LAYOUTS FACILITATE BROWSING AND
IMPULSIVE BUYING.

4. TACTILE INTERACTIONS AND PrODUCT HANDLING

- THE ABILITY TO TOUCH AND FEEL PRODUCTS INFLUENCES PERCEPTIONS OF QUALITY AND DESIRABILITY.
- For EXAMPLE, IN FURNITURE OR CLOTHING STORES, TACTILE ENGAGEMENT ENCOURAGES PURCHASE DECISIONS.

5. SociaL AND CROWDING EFFECTS

- THE PRESENCE OF OTHER PEOPLE AND CROWD DENSITY IMPACTS COMFORT LEVELS.
- MODERATE CROWDING CAN CREATE A LIVELY ATMOSPHERE THAT STIMULATES SPENDING, WHEREAS EXCESSIVE CROWNDING MAY
CAUSE STRESS.

ExAMPLES OF PHYSICAL SITUATION CHARACTERISTICS INFLUENCING
CONSUMPTION



ReTAIL ENVIRONMENTS

- LIGHTING: BRIGHT LIGHTING HIGHLIGHTS PRODUCTS AND CREATES A VIBRANT SHOPPING ENVIRONMENT.
- STorE LAYOUT: OPEN LAYOUTS FACILITATE MOVEMENT AND EXPLORATION.
- Music: UPBEAT MUSIC CAN ENERGIZE SHOPPERS, LEADING TO INCREASED PURCHASING.

Foob SERVICE SETTINGS

- AMBIENCE: COZY DECOR AND WARM LIGHTING PROMOTE A RELAXED DINING EXPERIENCE.
- Nolise LEVEL: MODERATE BACKGROUND MUSIC ENHANCES AMBIANCE WITHOUT OVERPOWERING CONVERSATION.
- LAYouT: COMFORTABLE SEATING ARRANGEMENTS ENCOURAGE LONGER STAYS AND HIGHER SPENDING.

ENTERTAINMENT VENUES

- TEMPERATURE AND COMFORT: PROPER CLIMATE CONTROL KEEPS PATRONS COMFORT ABLE.
- VISUAL AND SOUND EFFECTS: IMMERSIVE ENVIRONMENTS ENHANCE ENGAGEMENT AND SATISFACTION.

IMPLICATIONS FOR BUSINESS AND MARKETING STRATEGY

1. ENVIRONMENTAL DESIGN AS A MARKETING TooL

- BUSINESSES CAN SHAPE CUSTOMER PERCEPTIONS AND BEHAVIORS BY INTENTIONALLY DESIGNING PHYSICAL SETTINGS.
- EXAMPLES INCLUDE THEMED INTERIORS, SENSORY BRANDING, AND LAYOUT OPTIMIZATIONS.

2. ENHANCING CUSTOMER EXPERIENCE

-A WELCOMING, COMFORTABLE ENVIRONMENT ENCOURAGES REPEAT VISITS AND POSITIVE WORD-OF~-MOUTH.
- TAILORING PHYSICAL ELEMENTS TO TARGET DEMOGRAPHICS CAN INCREASE ENGAGEMENT.

3. INFLUENCING PURCHASE DECISIONS

- PHYSICAL CUES CAN PROMPT IMPULSE BUYING OR UPSELLING.
- For INSTANCE, STRATEGICALLY PLACING HIGH"MARGIN ITEMS IN PROMINENT LOCATIONS.

4. DIFFERENTIATION AND COMPETITIVE EDGE

- UNIQUE PHYSICAL ENVIRONMENTS CAN DISTINGUISH A BRAND FROM COMPETITORS.
- SIGNATURE AESTHETICS OR IMMERSIVE EXPERIENCES CREATE MEMORABLE IMPRESSIONS.



CHALLENGES AND CONSIDERATIONS

W/HILE LEVERAGING THE PHYSICAL SITUATION CHARACTERISTIC IS POWERFUL, THERE ARE CHALLENGES:

- CosT: PHYSICAL ENVIRONMENT MODIFICATIONS CAN BE EXPENSIVE.

- OVERSTIMULATION: EXCESSIVE SENSORY INPUT MAY OVERWHELM CONSUMERS.

- CULTURAL DIFFERENCES: PREFERENCES FOR PHYSICAL ENVIRONMENTS VARY ACROSS CULTURES.
- FLEXIBILITY: PHYSICAL SETUPS ARE LESS ADAPTABLE COMPARED TO DIGITAL ENVIRONMENTS.

MARKETERS MUST BALANCE THESE FACTORS TO OPTIMIZE THE PHYSICAL ENVIRONMENT EFFECTIVELY.

CoNcCLUSION

THE PHYSICAL SITUATION CHARACTERISTIC IS A CORNERSTONE OF CONSUMER BEHAVIOR, FUNDAMENTALLY SHAPING WHY AND
HOW CONSUMPTION OCCURS. BY UNDERSTANDING THE IMPACT OF TANGIBLE ENVIRONMENT AL ELEMENTS—LIGHTING, LAYOUT,
SENSORY STIMULI, AND AMBIANCE—BUSINESSES CAN CRAFT SPACES THAT MOTIVATE, INFLUENCE, AND ENHANCE CONSUMER
ACTIVITY. THE PHYSICAL ENVIRONMENT ACTS NOT MERELY AS A BACKDROP BUT AS AN ACTIVE AGENT IN THE CONSUMPTION
PROCESS, CAPABLE OF EVOKING EMOTIONS, GUIDING BEHAVIORS, AND REINFORCING BRAND IDENTITY. RECOGNIZING AND
STRATEGICALLY MANAGING PHYSICAL SITUATION CHARACTERISTICS CAN LEAD TO INCREASED CUSTOMER SATISFACTION,
LOYALTY, AND ULTIMATELY, IMPROVED BUSINESS PERFORMANCE.

EMPHASIZING THE IMPORTANCE OF THE PHYSICAL ENVIRONMENT UNDERSCORES A BROADER PERSPECTIVE: CONSUMPTION IS NOT
SOLELY DRIVEN BY INTERNAL NEEDS OR DESIRES BUT IS PROFOUNDLY AFFECTED BY EXTERNAL, SITUATIONAL FACTORS. As
CONSUMER EXPECTATIONS EVOLVE, SO TOO MUST THE DESIGN AND MANAGEMENT OF PHYSICAL SPACES TO FOSTER POSITIVE,
ENGAGING, AND MEMORABLE CONSUMPTION EXPERIENCES.
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