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INTRODUCTION; NAVIGATING A CHANGING BEER L ANDSCAPE

THE GLOBAL BEER INDUSTRY HAS UNDERGONE SIGNIFICANT SHIFTS OVER THE PAST DECADE, DRIVEN BY EVOLVING CONSUMER
PREFERENCES, INCREASED HEALTH CONSCIOUSNESS, AND INTENSIFYING MARKET COMPETITION. For ANHEUSER‘BUSCH, ONE OF THE
WORLD'S LARGEST AND MOST RECOGNIZABLE BEER COMPANIES, THESE CHANGES HAVE POSED SUBSTANTIAL CHALLENGES TO ITS
TRADITIONAL CORE BUSINESS. FACED WITH DECLINING SALES IN ITS FLAGSHIP BEER CATEGORIES, THE COMPANY IS PROACTIVELY
RESTRUCTURING ITS STRATEGIES, INVESTING HEAVILY IN DIVERSIFICATION, INNOVATION, AND NEWW MARKET SEGMENTS. THIS
COMPREHENSIVE APPROACH AIMS TO REVITALIZE GROW TH AND REPOSITION ANHEUSER-BUSCH AS A VERSATILE BEVERAGE
POWERHOUSE CAPABLE OF THRIVING IN A RAPIDLY CHANGING ENVIRONMENT.

UNDERSTANDING THE CHALLENGES FACING ANHEUSER-BUscH’s CoRrE
BUSINESS

DecLINE IN TRADITIONAL Beer CONSUMPTION

THE TRADITIONAL BEER MARKET, ESPECIALLY IN NORTH AMERICA AND EUROPE, HAS SEEN A STEADY DECLINE IN PER CAPITA
CONSUMPTION. SEVERAL FACTORS CONTRIBUTE TO THIS TREND:

® HEALTH AND WELLNESS TRENDS LEADING CONSUMERS TO OPT FOR LOWER-ALCOHOL OR NON-ALCOHOLIC BEVERAGES
® SHIFT TOWARDS CRAFT BEERS AND LOCAL BREWS, FRAGMENTING THE MARKET SHARE FROM MAJOR BRANDS
o CHANGING DEMOGRAPHICS, WITH YOUNGER CONSUMERS SHOWING LESS LOYALTY TO MAINSTREAM BEER BRANDS

® |NCREASED COMPETITION FROM ALTERNATIVE ALCOHOLIC BEVERAGES LIKE READY-TO-DRINK COCKTAILS, SPIRITS, AND
HARD SELTZERS

MARKET SATURATION AND INTENSIFIED COMPETITION

THE MATURE MARKETS WHERE ANHEUSER-BUSCH OPERATES ARE HIGHLY SATURATED, MAKING INCREMENTAL GROWTH
INCREASINGLY DIFFICULT:

1. PROLIFERATION OF CRAFT BREWERIES OFFERING UNIQUE FLAVORS AND ARTISANAL QUALITIES
2. EMERGENCE OF INTERNATIONAL BRANDS GAINING POPULARITY IN LOCAL MARKETS

3. PRICE COMPETITION AND PROMOTIONAL BATTLES ERODING PROFIT MARGINS



REGULATORY AND SOCIETAL PRESSURES

GOVERNMENTS AND ADVOCACY GROUPS ARE IMPOSING STRICTER REGULATIONS ON ALCOHOL ADVERTISING AND CONSUMPTION:
® HIGHER TAXES ON ALCOHOLIC BEVERAGES TO CURB EXCESSIVE DRINKING
e ADVERTISING RESTRICTIONS TARGETING YOUNGER AUDIENCES

® GROWING SOCIETAL PUSH FOR HEALTHIER LIFESTYLES, DISCOURAGING ALCOHOL CONSUMPTION

STRATEGIC RESPONSES: HOW ANHEUSER-BUSCH Is TURNING ITS Focus

DiverSIFICATION INTO NoN-ALcoHoLIC AND Low-ALcoHoL ProbucTs
To ADDRESS DECLINING TRADITIONAL BEER SALES, ANHEUSER-BUSCH IS INVESTING HEAVILY IN NON-ALCOHOLIC AND LOW-
ALCOHOL BEVERAGE SEGMENTS. THESE PRODUCTS APPEAL TO HEALTH-CONSCIOUS CONSUMERS AND THOSE SEEKING
MODERATION:

o EXPANDING NA BEER OFFERINGS SUCH AS BUDWEISER ZERO AND OTHER ZERO-ALCOHOL VARIANTS

® DEVELOPING LOW-CALORIE AND FUNCTIONAL BEVERAGES THAT COMBINE ALCOHOL WITH HEALTH BENEFITS

® PARTNERSHIPS WITH HEALTH-FOCUSED BRANDS TO CO-DEVELOP INNOVATIVE PRODUCTS

EXPANDING INTO ALTERNATIVE BEVERAGES

RECOGNIZING THE POPULARITY OF EMERGING BEVERAGE CATEGORIES, ANHEUSER-BUSCH IS AGGRESSIVELY DIVERSIFYING ITS
PORTFOLIO:

1. HARD SELTZERS: LAUNCHING BRANDS LIKE WHITE CLAW AND BON § VIV, WHICH HAVE GAINED SIGNIFICANT MARKET
SHARE

2. Reapy-To-Drink (RTD) CockTAILS: ENTERING THE FAST-GROWING RTD SPIRITS MARKET WITH INNOVATIVE FLAVORS

3. CRAFT § SPECIALTY BEERS: ACQUIRING OR PARTNERING WITH CRAFT BREWERIES TO TAP INTO NICHE MARKETS

INNOVATING THROUGH PRODUCT AND PACKAGING

INNOVATION IS CRITICAL TO CAPTURING CONSUMER INTEREST:
® INTRODUCING NEW FLAVORS, LIMITED EDITIONS, AND SEASONAL BREWS
® UTILIZING SUSTAINABLE AND EYE-CATCHING PACKAGING TO APPEAL TO ECO-CONSCIOUS CONSUMERS

® | EVERAGING DIGITAL MARKETING AND PERSONALIZED EXPERIENCES TO FOSTER BRAND LOYALTY



ExPANDING GEOGRAPHICAL FOOTPRINT

BeyoND NORTH AMERICA AND EUROPE/ ANHEUSER-BUSCH IS FOCUSING ON HIGH-GROW TH MARKETS:
® |NVESTING IN ASIA, AFRICA, AND LATIN AMERICA WHERE BEER CONSUMPTION IS RISING
® FORMING STRATEGIC ALLIANCES AND JOINT VENTURES TO ACCELERATE MARKET ENTRY

e ADAPTING PRODUCTS TO LOCAL TASTES AND CULTURAL PREFERENCES

DIGITAL TRANSFORMATION AND MARKETING INNOVATION

LEVERAGING DATA AND TECHNOLOGY

ANHEUSER-BUSCH IS HARNESSING DIGITAL TOOLS TO BETTER UNDERSTAND CONSUMER BEHAVIOR:
e UTILIZING DATA ANALYTICS FOR TARGETED MARKETING CAMPAIGNS
® |MPLEMENTING E-COMMERCE PLATFORMS TO FACILITATE DIRECT-TO-CONSUMER SALES

e USING SOCIAL MEDIA AND INFLUENCER PARTNERSHIPS TO BOOST BRAND ENGAGEMENT

ENHANCING CUSTOMER EXPERIENCE

THE COMPANY IS INVESTING IN EXPERIENTIAL MARKETING:
® HOSTING FESTIVALS, TASTING EVENTS, AND VIRTUAL EXPERIENCES
o CREATING PERSONALIZED PRODUCT RECOMMENDATIONS THROUGH DIGITAL CHANNELS

® DEVELOPING LOYALTY PROGRAMS TO RETAIN AND REWARD CUSTOMERS

OPERATIONAL AND ORGANIZATIONAL CHANGES

STREAMLINING SUPPLY CHAINS AND PRODUCTION

EFFICIENCY IMPROVEMENTS ARE VITAL FOR PROFITABILITY AMID MARKET PRESSURES:
® ADOPTING SUSTAINABLE MANUFACTURING PRACTICES
® REDUCING WASTE AND OPTIMIZING LOGISTICS

® |MPLEMENTING FLEXIBLE PRODUCTION LINES TO ACCOMMODATE DIVERSE PRODUCT OFFERINGS



FosTERING INNOVATION CULTURE

THE COMPANY IS ENCOURAGING INTERNAL INNOVATION:
1. CREATING DEDICATED INNOVATION LABS AND TEAMS
2. ENCOURAGING INTRAPRENEURSHIP AMONG EMPLOYEES

3. PARTNERING WITH STARTUPS AND TECHNOLOGY FIRMS FOR NEW IDEAS

CHALLENGES AND RISKS IN THE TRANSFORMATION JOURNEY

MARKET ACCEPTANCE AND CONSUMER LOYALTY

W/HILE DIVERSIFICATION OFFERS GROWTH OPPORTUNITIES, IT ALSO PRESENTS RISKS:
e UNCERTAINTY WHETHER CONSUMERS WILL EMBRACE NEW PRODUCT CATEGORIES

® BRAND DILUTION IF CORE CONSUMERS PERCEIVE A SHIFT AWAY FROM TRADITIONAL BEERS

INVESTMENT AND RETURN ON INNOVATION

SIGNIFICANT CAPITAL EXPENDITURE IS REQUIRED:
e BALANCING SHORT-TERM PROFITABILITY WITH LONG-TERM INNOVATION INVESTMENTS

® MANAGING THE RISKS ASSOCIATED WITH NEW PRODUCT FAILURES OR SLOW ADOPTION

ReGULATORY AND COMPETITIVE RISKS

ONGOING REGULATORY CHANGES AND INTENSIFYING COMPETITION COULD HINDER GROW TH:
e POTENTIAL NEW TAXES OR ADVERTISING RESTRICTIONS

® EMERGING LOCAL PLAYERS AND INTERNATIONAL ENTRANTS COMPETING AGGRESSIVELY

ConcrLusioN: TowARD A MoRE RESILIENT AND DIVERSIFIED FUTURE

AS ITS CORE BEER BUSINESS FACES CHALLENGING CONDITIONS, ANHEUSER-BUSCH IS PROACTIVELY PUSHING TO REINVENT ITSELF
BEYOND TRADITIONAL BREWING. THROUGH STRATEGIC DIVERSIFICATION INTO NON-ALCOHOLIC BEVERAGES, HARD SELTZERS, RTD
COCKTAILS, AND INTERNATIONAL MARKETS, THE COMPANY AIMS TO ADAPT TO SHIFTING CONSUMER PREFERENCES AND MARKET
DYNAMICS. DIGITAL TRANSFORMATION, INNOVATION IN PRODUCTS AND PACKAGING, AND OPERATIONAL EFFICIENCY ARE CENTRAL
PILLARS SUPPORTING THIS TRANSITION. W/HILE THERE ARE INHERENT RISKS AND UNCERTAINTIES, ANHEUSER-BUSCH’S AGGRESSIVE
PUSH INTO NEW SEGMENTS SIGNIFIES A DELIBERATE EFFORT TO FUTURE-PROOF ITS BUSINESS. THE SUCCESS OF THESE INITIATIVES
WILL DETERMINE WHETHER THE COMPANY CAN SUSTAIN ITS LEADERSHIP POSITION IN A TRANSFORMED BEVERAGE LANDSCAPE,



ULTIMATELY TURNING ITS CHALLENGES INTO OPPORTUNITIES FOR GROW TH AND RESILIENCE.

FREQUENTLY ASkeD QUESTIONS

\WHAT ARE THE MAIN CHALLENGES CURRENTLY FACING ANHEUSER-BUSCH'S CORE BEER
BUSINESS?

ANHEUSER-BUSCH IS EXPERIENCING DECLINING SALES, INCREASED COMPETITION, CHANGING CONSUMER PREFERENCES TOW ARDS
CRAFT AND ALTERNATIVE BEVERAGES, AND SUPPLY CHAIN DISRUPTIONS, ALL OF WHICH ARE IMPACTING ITS CORE BEER
OPERATIONS.

How 1S ANHEUSER-BUSCH ATTEMPTING TO TURN AROUND ITS CORE BEER BUSINESS?

THE COMPANY IS INVESTING HEAVILY IN MARKETING CAMPAIGNS, DIVERSIFYING ITS PRODUCT PORTFOLIO WITH NEW FLAVORS
AND HEALTHIER OPTIONS, EXPANDING INTO EMERGING MARKETS, AND FOCUSING ON INNOVATION TO RECONNECT WITH CONSUMERS
AND BOOST SALES.

\WHAT SPECIFIC STRATEGIES ARE BEING IMPLEMENTED BY ANHEUSER-BUSCH TO ADAPT
TO CHALLENGING MARKET CONDITIONS?

ANHEUSER-BUSCH IS INCREASING ITS FOCUS ON PREMIUM AND CRAFT-STYLE BEERS, LEVERAGING DIGITAL MARKETING, LAUNCHING
LIMITED-EDITION PRODUCTS, AND EMPHASIZING SUSTAINABILITY INITIATIVES TO APPEAL TO MODERN CONSUMERS.

How SIGNIFICANT IS THE IMPACT OF CHANGING CONSUMER PREFERENCES ON ANHEUSER-
BUSCH'S CORE BEER SALES?

CHANGING PREFERENCES TOWARDS CRAFT BEERS, LOW~-ALCOHOL OPTIONS, AND NON-ALCOHOLIC BEVERAGES HAVE LED TO A
DECLINE IN TRADITIONAL BEER SALES, PROMPTING ANHEUSER-BUSCH TO INNOVATE AND DIVERSIFY ITS OFFERINGS.

IN WHAT WAYS IS ANHEUSER-BUSCH EXPANDING ITS PRODUCT OFFERINGS TO RECOVER
FROM CORE BUSINESS CHALLENGES?

THE COMPANY IS INTRODUCING NEW CRAFT-INSPIRED BRANDS, HEALTH-CONSCIOUS BEVERAGES, AND ALCOHOL-FREE OPTIONS, AS
WELL AS EXPLORING NON-BEER ALCOHOLIC DRINKS TO ATTRACT A BROADER CUSTOMER BASE.

\WHAT ROLE DOES MARKETING AND BRANDING PLAY IN ANHEUSER-BUSCH'S STRATEGY
TO REVITALIZE ITS CORE BEER BUSINESS?

MARKETING AND BRANDING EFFORTS ARE CENTRAL, AS THE COMPANY IS LAUNCHING TARGETED CAMPAIGNS, SPONSORING MAJOR
EVENTS, AND LEVERAGING INFLUENCER PARTNERSHIPS TO ENHANCE BRAND LOYALTY AND ATTRACT YOUNGER CONSUMERS.

ARE THERE ANY RECENT INNOVATIONS OR PRODUCT LAUNCHES BY ANHEUSER-BUSCH
AIMED AT OVERCOMING MARKET CHALLENGES?

YES, THE COMPANY HAS LAUNCHED NEW CRAFT-STYLE BEERS, REDUCED-CALORIE OPTIONS, AND ENVIRONMENTALLY
SUSTAINABLE PACKAGING TO APPEAL TO HEALTH-CONSCIOUS AND ECO-FRIENDLY CONSUMERS.

How 1S ANHEUSER-BUSCH RESPONDING TO INCREASED COMPETITION FROM CRAFT



BREWERIES AND IMPORTED BEERS?

THE COMPANY IS ACQUIRING OR PARTNERING WITH CRAFT BREWERIES, LAUNCHING ITS OWN CRAFT-INSPIRED LINES, AND
EMPHASIZING ITS HERITAGE AND QUALITY TO DIFFERENTIATE ITSELF IN A CROWDED MARKET.

\WHAT LONG-TERM OUTLOOK DOES ANHEUSER-BUSCH HAVE FOR ITS CORE BEER
BUSINESS AMID CURRENT INDUSTRY HEADWINDS?

W/HILE FACING SHORT-TERM CHALLENGES, ANHEUSER-BUSCH REMAINS COMMITTED TO INNOVATION, DIVERSIFICATION, AND
SUSTAINABILITY, AIMING TO ADAPT TO MARKET SHIFTS AND REGAIN GROWTH IN ITS CORE BEER SEGMENT OVER THE LONG TERM.

How IMPORTANT IS SUSTAINABILITY AND SOCIAL RESPONSIBILITY IN ANHEUSER-
BUSCH'S STRATEGY TO TURN AROUND ITS CORE BEER BUSINESS?

SUSTAINABILITY AND SOCIAL RESPONSIBILITY ARE KEY COMPONENTS, AS THE COMPANY INVESTS IN ECO-FRIENDLY PACKAGING,
W ATER CONSERVATION, AND COMMUNITY INITIATIVES TO ENHANCE BRAND REPUTATION AND MEET CONSUMER EXPECTATIONS.

ADDITIONAL RESOURCES
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IN RECENT YEARS, AS ITS CORE BEER BUSINESS FACES CHALLENGING CONDITIONS, ANHEUSER-BUSCH INBEV HAS EMBARKED ON A
STRATEGIC OVERHAUL TO REINVENT ITS FUTURE. THE BREWING GIANT, KNOWN GLOBALLY FOR ITS FLAGSHIP BRANDS LIKE
BUD\X/EISER, Bup |_IGHT, AND STELLA ARTOIS, HAS ENCOUNTERED A CONFLUENCE OF MARKET SHIFTS, CHANGING CONSUMER
PREFERENCES, AND REGULATORY HURDLES THAT THREATEN TO ERODE ITS TRADITIONAL DOMINANCE. THIS ARTICLE DELVES INTO
THE FACTORS DRIVING THESE CHALLENGES AND EXPLORES HOW THE COMPANY IS PUSHING HEAVILY TO TURN ITS FORTUNES
AROUND, LEVERAGING INNOVATION, DIVERSIFICATION, AND STRATEGIC INVESTMENTS.

THe CHALLENGES FACING ANHEUSER-BUscH's Core Beer BUSINESS
MARKET SATURATION AND DECLINING BEEr CONSUMPTION

ONE OF THE PRIMARY ISSUES CONFRONTING ANHEUSER-BUSCH IS THE DECLINING CONSUMPTION OF TRADITIONAL BEER IN KEY
MARKETS, PARTICULARLY IN NORTH AMERICA AND EUROPE. SEVERAL FACTORS CONTRIBUTE TO THIS TREND:

- CHANGING CONSUMER PREFERENCES: Y OUNGER DRINKERS ARE INCREASINGLY GRAVITATING TOWARDS CRAFT BEERS, SPIRITS,
READY-TO-DRINK COCKTAILS, AND NON-ALCOHOLIC OPTIONS.

- HEALTH AND WELLNESS TRENDS: A GROWING EMPHASIS ON HEALTH HAS LED MANY CONSUMERS TO CUT BACK ON ALCOHOL OR
CHOOSE LOWER-CALORIE ALTERNATIVES.

- MARKET SATURATION: IN MATURE MARKETS, THE BEER INDUSTRY FACES LIMITED GROW TH OPPORTUNITIES DUE TO HIGH
PENETRATION RATES.

RisING COMPETITION AND MARKET DISRUPTORS
THE BEER SEGMENT FACES STIFF COMPETITION FROM BOTH TRADITIONAL RIVALS AND NEW ENTRANTS:

- CRAFT BEErR BooM: THE PROLIFERATION OF SMALL, INNOVATIVE BREWERIES OFFERING UNIQUE FLAVORS APPEALS TO
CONSUMERS SEEKING LOCAL, ARTISANAL OPTIONS.

- GLoBAL SPIRITS AND CIDER BRANDS: THE RISE OF SPIRITS BRANDS LIKE TEQUILA, WHISKEY, AND CANNED COCKTAILS PROVIDES
ALTERNATIVE OPTIONS THAT COMPETE DIRECTLY WITH BEER.

- PRIVATE LABELS AND DISCOUNT BRANDS: INCREASED AVAILABILITY OF INEXPENSIVE STORE BRANDS PRESSURES PREMIUM BEER
SALES.

REGULATORY AND LEGAL CHALLENGES



(GOVERNMENT POLICIES AND LEGAL RESTRICTIONS ALSO IMPACT SALES:
- TAX INCREASES: HIGHER EXCISE TAXES ON ALCOHOL IN VARIOUS JURISDICTIONS CAN DAMPEN DEMAND.

- ADVERTISING RESTRICTIONS: REGULATIONS LIMITING ALCOHOL ADVERTISING REDUCE MARKETING EFFECTIVENESS.
- LEGAL DRINKING AGE AND LICENSING: STRICTER LICENSING LAWS CAN LIMIT DISTRIBUTION CHANNELS.

STRATEGIC RESPONSES: PUSHING HEAVILY TO TURN THE BUSINESS AROUND

FACING THESE HURDLES, ANHEUSER-BUSCH IS IMPLEMENTING A MULTIFACETED STRATEGY AIMED AT REVITALIZING ITS CORE
BUSINESS WHILE EXPANDING INTO NEW GROWTH AREAS.

REINFORCING CORE BRANDS WITH INNOVATION AND MARKETING

DESPITE CHALLENGES, THE COMPANY CONTINUES TO INVEST HEAVILY IN ITS FLAGSHIP BRANDS:

- PRODUCT INNOVATION: LAUNCHING NEW FLAVORS, LIMITED EDITIONS, AND LOW-CALORIE OPTIONS TO APPEAL TO HEALTH-
CONSCIOUS CONSUMERS.

- MARKETING CAMPAIGNS: LEVERAGING DIGITAL PLATFORMS, INFLUENCER PARTNERSHIPS, AND EXPERIENTIAL MARKETING TO
STRENGTHEN BRAND LOYALTY.

- PREMIUMIZATION: EMPHASIZING PREMIUM AND CRAFT-STYLE OFFERINGS WITHIN ITS PORTFOLIO.

DIVERSIFICATION AND ExPANSION INTO NEW CATEGORIES

RECOGNIZING THAT TRADITIONAL BEER ALONE MIGHT NOT SUSTAIN GROWTH, ANHEUSER-BUSCH IS STRATEGICALLY
DIVERSIFYING:

- HARD SeLTZERS AND READY-TO-DRINk (RTD) COCKTAILS: THESE CATEGORIES HAVE SEEN EXPLOSIVE GROWTH, DRIVEN BY
CONVENIENCE AND HEALTH TRENDS.

- Non-ALcoHoLIc Beers: CAPTURING THE SOBER-CURIOUS DEMOGRAPHIC WITH INNOVATIVE ALCOHOL-FREE OPTIONS.

- BEYOND BEVERAGES: EXPLORING VENTURES OUTSIDE OF ALCOHOL, SUCH AS HEALTH-FOCUSED DRINKS AND FUNCTIONAL
BEVERAGES.

ACQUISITIONS AND PARTNERSHIPS

STRATEGIC ACQUISITIONS AND COLLABORATIONS SERVE TO ACCELERATE GROWTH:

- ACQUIRING CRAFT BREWERIES: INVESTING IN OR ACQUIRING SMALLER BREWERIES TO GAIN ACCESS TO CRAFT BEER MARKETS.
- PARTNERSHIPS WITH TeECH CoMPANIES: USING DATA ANALYTICS AND E-COMMERCE PLATFORMS TO REACH CONSUMERS
DIRECTLY.

- JoINT VENTURES: COLLABORATING WITH LOCAL BRANDS IN EMERGING MARKETS TO TAILOR PRODUCTS AND MARKETING.
INVESTING IN SUSTAINABILITY AND CORPORATE RESPONSIBILITY

MODERN CONSUMERS ARE INCREASINGLY CONSCIOUS OF CORPORATE SUSTAINABILITY:

- ENVIRONMENTAL INITIATIVES: REDUCING WATER USAGE, RENEWABLE ENERGY ADOPTION, AND WASTE REDUCTION.

- SoCIAL RESPONSIBILITY: PROMOTING RESPONSIBLE DRINKING CAMPAIGNS AND COMMUNITY ENGAGEMENT.
- SuPPLY CHAIN TRANSPARENCY: ENSURING ETHICAL SOURCING AND FAIR LABOR PRACTICES.

LoNG-TERM OUTLOOK AND THE FUTURE OF ANHEUSER-BUSCH

W/HILE THE IMMEDIATE ENVIRONMENT PRESENTS SIGNIFICANT HEADWINDS, ANHEUSER-BUSCH'S PROACTIVE APPROACH OFFERS
HOPE FOR SUSTAINED RESILIENCE AND GROW TH.

EMBRACING A PorTFOLIO APPROACH



THE COMPANY’S EMPHASIS ON A DIVERSIFIED PORTFOLIO ALLOWS IT TO ADAPT TO EVOLVING CONSUMER TASTES:

- BALANCING TRADITIONAL AND INNOVATIVE PRODUCTS: MAINTAINING CORE BRANDS WHILE INVESTING IN NEW CATEGORIES.
- GLoOBAL REACH WITH LocAL CUSTOMIZATION: T AILORING PRODUCTS TO REGIONAL PREFERENCES, ESPECIALLY IN EMERGING
MARKETS.

INNOVATION AS A KEY DRrIVER
INNOVATION — IN PRODUCTS, MARKETING, AND DISTRIBUTION — REMAINS CENTRAL:

- DIGITAL TRANSFORMATION: ENHANCING E-COMMERCE, DIRECT-TO-CONSUMER SALES, AND DIGITAL MARKETING.
- SUSTAINABLE INNOVATION: DEVELOPING ECO-FRIENDLY PACKAGING AND SUSTAINABLE BREWING PRACTICES.

CHALLENGES AHEAD
DESPITE STRATEGIC EFFORTS, HURDLES REMAIN:

- MARKET VOLATILITY: ECONOMIC DOWNTURNS CAN IMPACT DISCRETIONARY SPENDING.
- REGULATORY ENVIRONMENT: POTENTIAL TIGHTENING OF ALCOHOL LAWS \WORLDW IDE.
- COoNSUMER LOYALTY: EVOLVING TASTES REQUIRE CONTINUAL ADAPTATION AND INNOVATION.

CoNCLUSION: TURNING CHALLENGES INTO OPPORTUNITIES

AS ITS CORE BEER BUSINESS FACES CHALLENGING CONDITIONS, ANHEUSER-BUSCH'S AGGRESSIVE PUSH TO PIVOT AND INNOVATE
UNDERSCORES ITS COMMITMENT TO STAYING RELEVANT IN A RAPIDLY CHANGING LANDSCAPE. BY LEVERAGING BRAND STRENGTH,
DIVERSIFYING ITS PRODUCT LINEUP, EMBRACING TECHNOLOGICAL ADVANCEMENTS, AND PRIORITIZING SUSTAINABILITY, THE
COMPANY AIMS TO CARVE OUT NEW GROWTH PATHWAYS. W/HILE UNCERTAINTIES PERSIST, ITS STRATEGIC FOCUS POSITIONS IT
TO NAVIGATE THE COMPLEXITIES AHEAD AND POTENTIALLY EMERGE STRONGER IN THE GLOBAL BEVERAGE INDUSTRY.

Key TAKEAWAYS:

- MARKET SATURATION AND CHANGING CONSUMER PREFERENCES ARE SIGNIFICANT CHALLENGES.

- DIVERSIFICATION INTO CATEGORIES LIKE HARD SELTZERS AND NON-ALCOHOLIC BEERS IS VITAL.

- INNOVATION IN PRODUCTS AND MARKETING SUSTAINS BRAND RELEV ANCE.

- STRATEGIC ACQUISITIONS AND PARTNERSHIPS ACCELERATE GROW TH.

- SUSTAINABILITY INITIATIVES RESONATE WITH MODERN CONSUMERS AND ENSURE LONG-TERM VIABILITY.

- FLEXIBILITY AND ADAPTATION ARE ESSENTIAL FOR OVERCOMING INDUSTRY HEADWINDS AND CAPITALIZING ON NEW
OPPORTUNITIES.

BY UNDERSTANDING THE COMPLEXITY OF THE CURRENT ENVIRONMENT AND THE COMPANY'S STRATEGIC RESPONSES,
STAKEHOLDERS AND CONSUMERS ALIKE CAN BETTER APPRECIATE HOW ANHEUSER-BUSCH AIMS TO TRANSFORM CHALLENGES INTO
OPPORTUNITIES FOR FUTURE SUCCESS.
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