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In The 1890s, How Did Yellow Journalism Influence The American Opinion On The
United States Helping Cuba is a question that delves into the powerful role of media
sensationalism during a pivotal period in American history. The 1890s marked a time of
intense national debate over foreign policy, imperialism, and humanitarian intervention,
with yellow journalism playing a significant role in shaping public perception. This era saw
the rise of newspapers that prioritized sensational stories to boost sales, often at the
expense of accuracy, thereby affecting the American people's attitudes toward Cuba and
the broader question of U.S. intervention.

The Rise of Yellow Journalism in the 1890s

Definition and Origins of Yellow Journalism
Yellow journalism refers to a style of journalism that emphasizes sensationalism over
factual reporting. Originating in the late 19th century, it was characterized by bold
headlines, exaggerated stories, and sometimes even fabricated accounts designed to
attract readers. Prominent newspapers like William Randolph Hearst's New York Journal and
Joseph Pulitzer's New York World were leading figures in this movement, competing fiercely
for readership.

The Competition Between Major Newspapers
The rivalry between Hearst and Pulitzer fueled the spread of sensational stories, often
escalating conflicts and inflaming public opinion. Their aggressive tactics included:

Exaggerated reports of Spanish atrocities in Cuba


