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(UNDERSTANDING TELEVISION VIEWERSHIP HABITS IS ESSENTIAL FOR RESEARCHERS, ADVERTISERS, AND POLICYMAKERS ALIKE. THE
AMOUNT OF TIME FAMILIES SPEND WATCHING TV CAN INFLUENCE ADVERTISING STRATEGIES, CONTENT CREATION, AND EVEN
SOCIAL BEHAVIORS. TO GAIN ACCURATE INSIGHTS, IT IS IMPORTANT TO ANALYZE HOW MANY HOURS PER WEEK EACH FAMILY IN
A SAMPLE SPENDS WATCHING TELEVISION. THIS ARTICLE EXPLORES THE METHODOLOGY BEHIND DETERMINING THIS METRIC,
DISCUSSES FACTORS INFLUENCING VIEWING HABITS, AND EXAMINES THE IMPLICATIONS OF THESE FINDINGS FOR VARIOUS
STAKEHOLDERS.

INTRODUCTION TO MEASURING TELEVISION VIEWING TIME

MEASURING THE NUMBER OF HOURS THAT TELEVISION IS TURNED ON PER WEEK INVOLVES COLLECTING PRECISE DATA FROM A
REPRESENTATIVE SAMPLE OF FAMILIES. THIS PROCESS REQUIRES CAREFULLY DESIGNED SURVEYS, RELIABLE DATA COLLECTION
METHODS, AND STATISTICAL ANALYSIS TO ENSURE ACCURACY AND RELEVANCE.

WHY Is MEASURING WEEKLY TELEVISION HOURS IMPORTANT?

UNDERSTANDING WEEKLY TELEVISION CONSUMPTION PROVIDES INSIGHTS INTO:

VIEWING HABITS AND PREFERENCES

® |[MPACT ON FAMILY ROUTINES AND SOCIAL INTERACTIONS
e OPPORTUNITIES FOR TARGETED ADVERTISING

e POTENTIAL HEALTH AND BEHAVIORAL IMPLICATIONS

® MEDIA CONSUMPTION TRENDS OVER TIME

METHODOLOGY FOR DETERMINING TELEVISION VIEWING HOURS

ACCURATELY CAPTURING THE NUMBER OF HOURS FAMILIES WATCH TELEVISION INVOLVES SEVERAL STEPS, FROM SAMPLE
SELECTION TO DATA COLLECTION AND ANALYSIS.

1. SELECTING A REPRESENTATIVE SAMPLE
A REPRESENTATIVE SAMPLE INCLUDES FAMILIES THAT MIRROR THE DIVERSITY OF THE BROADER POPULATION IN TERMS OF:

o DEMOGRAPHICS (AGE, GENDER, INCOME, EDUCATION)

o GEOGRAPHICAL LOCATION (URBAN, SUBURBAN, RURAL)



e FAMILY SIZE AND STRUCTURE

THIS ENSURES THAT THE FINDINGS CAN BE GENERALIZED TO THE LARGER POPULATION.

2. DATA CoLLECTION TECHNIQUES

COMMON METHODS INCLUDE:

1. SELF-REPORTED SURVEYS: FAMILIES LOG THEIR VIEWING HOURS OVER A SPECIFIED PERIOD.
2. ELECTRONIC MONITORING DEVICES: DEVICES LIKE TV METERS AUTOMATICALLY RECORD USAGE.

3. DIARY METHODS: PARTICIPANTS RECORD THEIR VIEWING TIMES DAILY.

EACH METHOD HAS ADVANTAGES AND LIMITATIONS, WITH ELECTRONIC MONITORING OFTEN PROVIDING THE MOST ACCURATE
DATA, ALBEIT AT HIGHER COSTS.

3. DATA ANALYSIS AND CALCULATION

ONCE DATA IS COLLECTED, ANALYSTS CALCULATE THE AVERAGE WEEKLY VIEWING HOURS PER FAMILY BY:

- SUMMING TOTAL HOURS RECORDED FOR EACH FAMILY OVER THE MONITORING PERIOD
- DIVIDING BY THE NUMBER OF DAYS OBSERVED TO OBTAIN DAILY AVERAGES
- MULTIPLYING DAILY AVERAGES BY 7 TO GET WEEKLY TOTALS

STATISTICAL TECHNIQUES THEN HELP IDENTIFY PATTERNS, OUTLIERS, AND FACTORS INFLUENCING VIEWING HABITS.

FACTORS INFLUENCING THE NUMBER OF HOURS FAMILIES SPEND W ATCHING
TV

MULTIPLE VARIABLES CAN IMPACT HOW MUCH TIME A FAMILY SPENDS IN FRONT OF THE TELEVISION:

1. AGE oF FAMILY MEMBERS

- CHILDREN AND TEENAGERS MAY WATCH MORE HOURS DUE TO SCHOOL-RELATED ACTIVITIES OR ENTERTAINMENT NEEDS.
- ADULTS MAY HAVE VARIABLE HABITS BASED ON WORK SCHEDULES AND LEISURE PREFERENCES.

2. SOCIOECONOMIC STATUS

- HIGHER-INCOME FAMILIES MIGHT HAVE ACCESS TO MULTIPLE DEVICES AND ALTERNATIVE ENTERTAINMENT OPTIONS.
- LOWER-INCOME HOUSEHOLDS MAY RELY MORE HEAVILY ON TELEVISION FOR ENTERTAINMENT AND INFORMATION.



3. CULTURAL AND LIFESTYLE FACTORS

- CULTURAL NORMS AND VALUES INFLUENCE THE IMPORTANCE PLACED ON TELEVISION VIEWING.
- BUSY FAMILY LIFESTYLES WITH EXTRACURRICULAR ACTIVITIES MAY REDUCE OVERALL TV HOURS.

4. AVAILABILITY OF ALTERNATIVE ENTERTAINMENT

- STREAMING SERVICES, GAMING, AND OUTDOOR ACTIVITIES CAN DECREASE TRADITIONAL TV TIME.
- CONVERSELY, LIMITED ACCESS TO SUCH OPTIONS MAY LEAD TO INCREASED TV CONSUMPTION.

5. TECHNOLOGICAL ADVANCEMENTS

- THE PROLIFERATION OF SMARTPHONES, TABLETS, AND SMART T V'S AFFECTS HOW AND WHEN FAMILIES WATCH T V.
- ON-DEMAND CONTENT LEADS TO MORE FLEXIBLE VIEWING SCHEDULES, POTENTIALLY INCREASING TOTAL WEEKLY HOURS.

IMPLICATIONS OF FAMILY TELEVISION VIEWING PATTERNS

UNDERST ANDING HOW MANY HOURS FAMILIES SPEND WATCHING TV HAS BROAD IMPLICATIONS:

For ADVERTISERS AND CONTENT CREATORS

- IDENTIFIES PEAK VIEWING TIMES AND POPULAR CONTENT GENRES.
- GUIDES TARGETED ADVERTISING AND PROGRAMMING DECISIONS.

For PusLic HEALTH AND PoLicY MAKErRS

- HIGHLIGHTS POTENTIAL HEALTH CONCERNS RELATED TO SEDENTARY LIFESTYLES.
- INFORMS CAMPAIGNS PROMOTING BALANCED MEDIA CONSUMPTION AND PHYSICAL ACTIVITY.

For RESEARCHERS AND SOCIOLOGISTS

- OFFERS INSIGHTS INTO FAMILY DYNAMICS AND SOCIAL BEHAVIORS.
- HELPS STUDY CORRELATIONS BETWEEN MEDIA CONSUMPTION AND OTHER SOCIETAL TRENDS.

CHALLENGES IN MEASURING TELEVISION VIEWING TIME

DESPITE ITS IMPORTANCE, ACCURATELY DETERMINING WEEKLY TV HOURS FACES SEVERAL CHALLENGES:

RECALL BiAs: FAMILIES MAY INACCURATELY REMEMBER OR UNDERESTIMATE THEIR VIEWING TIME.

SAMPLING BiAS: NON-REPRESENTATIVE SAMPLES CAN SKEW RESULTS.

® TECHNOLOGICAL CHANGES: RAPID SHIFTS IN MEDIA PLATFORMS COMPLICATE MEASUREMENT EFFORTS.

MULTI-TASKING: W ATCHING TV WHILE DOING OTHER ACTIVITIES MAKES IT DIFFICULT TO MEASURE ACTUAL VIEWING
TIME.



ADVANCES IN TECHNOLOGY AND METHODOLOGY CONTINUE TO IMPROVE MEASUREMENT ACCURACY, BUT RESEARCHERS MUST
ACCOUNT FOR THESE CHALLENGES.

ConNcLuUsIoN: THE SIGNIFICANCE OF MEASURING FAMILY TELEVISION HOURS

DETERMINING THE NUMBER OF HOURS PER WEEK THAT THE TELEVISION IS TURNED ON FOR EACH FAMILY IN A SAMPLE IS A VITAL
STEP TOWARD UNDERSTANDING MODERN MEDIA CONSUMPTION. |T PROVIDES VALUABLE INSIGHTS FOR MULTIPLE STAKEHOLDERS,
FROM ADVERTISERS AIMING TO OPTIMIZE THEIR CAMPAIGNS TO HEALTH PROFESSIONALS CONCERNED ABOUT SEDENTARY
BEHAVIORS. \WHILE CHALLENGES REMAIN IN COLLECTING PRECISE DATA, ONGOING TECHNOLOGICAL INNOVATIONS AND REFINED
METHODOLOGIES PROMISE TO ENHANCE OUR UNDERSTANDING OF VIEWING HABITS FURTHER.

AS MEDIA LANDSCAPES EVOLVE, SO TOO WILL THE WAYS IN WHICH WE MEASURE AND INTERPRET TELEVISION CONSUMPTION.
RECOGNIZING THE FACTORS THAT INFLUENCE THESE HABITS ENABLES TARGETED INTERVENTIONS, BETTER CONTENT CREATION, AND
INFORMED POLICY DECISIONS THAT ALIGN WITH SOCIETAL NEEDS AND TECHNOLOGICAL REALITIES. ULTIMATELY/ THIS
MEASUREMENT HELPS PAINT A COMPREHENSIVE PICTURE OF HOW FAMILIES ENGAGE WITH ONE OF THE MOST PERVASIVE FORMS OF
ENTERTAINMENT AND INFORMATION IN CONTEMPORARY LIFE.

FREQUENTLY AskeD QUESTIONS

\WHAT FACTORS INFLUENCE THE AMOUNT OF TIME A FAMILY KEEPS THE TELEVISION
TURNED ON EACH WEEK?

FACTORS INCLUDE HOUSEHOLD ROUTINES, AGE OF FAMILY MEMBERS, PRESENCE OF CHILDREN, CULTURAL HABITS, AND
AVAILABILITY OF ALTERNATIVE ENTERTAINMENT OPTIONS.

How CAN THE DATA ON WEEKLY TV USAGE PER FAMILY BE USED TO IMPROVE MEDIA
CONSUMPTION HABITS?

ANALYZING THE DATA HELPS IDENTIFY PATTERNS OF EXCESSIVE VIEWING, ENABLING FAMILIES TO SET HEALTHIER LIMITS, AND
GUIDING BROADCASTERS OR POLICYMAKERS TO PROMOTE BALANCED MEDIA CONSUMPTION.

\WHAT STATISTICAL METHODS ARE TYPICALLY USED TO DETERMINE THE VARIATION IN
WEEKLY TV HOURS AMONG DIFFERENT FAMILIES?

METHODS SUCH AS DESCRIPTIVE STATISTICS, VARIANCE ANALYSIS, AND REGRESSION MODELS ARE USED TO ASSESS DIFFERENCES
AND IDENTIFY FACTORS INFLUENCING TV USAGE.

How DOES UNDERSTANDING THE TYPICAL WEEKLY TV VIEWING HOURS HELP IN
ADDRESSING SCREEN TIME CONCERNS?

[T PROVIDES BENCHMARKS FOR AVERAGE USAGE, HIGHLIGHTS AREAS WHERE SCREEN TIME MAY BE EXCESSIVE, AND INFORMS
INTERVENTIONS AIMED AT REDUCING PROLONGED TV WATCHING FOR BETTER HEALTH OUTCOMES.

ARE THERE DEMOGRAPHIC DIFFERENCES IN THE NUMBER OF HOURS FAMILIES TURN ON THE
TELEVISION EACH WEEK?

YES, DEMOGRAPHIC FACTORS LIKE AGE, SOCIOECONOMIC STATUS, AND CULTURAL BACKGROUND CAN SIGNIFICANTLY INFLUENCE
WEEKLY TV VIEWING HOURS, WITH SOME GROUPS TENDING TO WATCH MORE OR LESS THAN OTHERS.



ADDITIONAL RESOURCES

THe Numeer OF Hours Per WEeek THAT THE TELEVISION IS TURNED ON |s DETERMINED For EACH FAMILY IN A SAMPLE

INTRODUCTION

IN AN ERA WHERE DIGITAL ENTERTAINMENT DOMINATES HOUSEHOLD LEISURE, UNDERSTANDING TELEVISION CONSUMPTION
PATTERNS HAS BECOME AN ESSENTIAL ASPECT OF MEDIA RESEARCH. THE NUMBER OF HOURS PER WEEK THAT THE TELEVISION IS
TURNED ON SERVES AS A CRITICAL METRIC IN GAUGING MEDIA EXPOSURE, LIFESTYLE HABITS, AND POTENTIAL IMPACTS ON FAMILY
DYNAMICS. THIS INVESTIGATIVE ARTICLE DELVES INTO A COMPREHENSIVE STUDY THAT EXAMINES THIS METRIC ACROSS A
DIVERSE SAMPLE OF FAMILIES, AIMING TO UNCOVER PATTERNS, INFLUENCING FACTORS, AND IMPLICATIONS OF TELEVISION
VIEWING HABITS.

BACKGROUND AND SIGNIFICANCE

TELEVISION HAS LONG BEEN A STAPLE IN DOMESTIC ENVIRONMENTS, SHAPING CULTURAL NORMS AND INDIVIDUAL BEHAVIORS.
OVER DECADES, RESEARCH HAS EXPLORED ITS INFLUENCE ON CHILDREN, ADULTS, AND ENTIRE HOUSEHOLDS, OFTEN CORRELATING
VIEWING TIME WITH HEALTH, EDUCATIONAL, AND SOCIAL OUTCOMES. HO\X/EVER, THE QUANTIFICATION OF TELEVISION
USAGE—SPECIFICALLY, THE NUMBER OF HOURS PER WEEK THAT THE TELEVISION IS TURNED ON—REMAINS A FUNDAMENTAL, YET
UNDER-ANALYZED, ASPECT OF MEDIA CONSUMPTION STUDIES.

(UNDERSTANDING THIS METRIC AT THE FAMILY LEVEL OFFERS INSIGHTS INTO:
- HOUSEHOLD ROUTINES AND PRIORITIES

- SOCIOECONOMIC INFLUENCES ON MEDIA USE

- POTENTIAL EXPOSURE TO ADVERTISING AND CONTENT

- EFFECTS ON SLEEP, PRODUCTIVITY, AND FAMILY INTERACTIONS

THIS INVESTIGATION SEEKS TO SYSTEMATICALLY MEASURE AND ANALYZE TELEVISION USAGE ACROSS A REPRESENTATIVE
SAMPLE OF FAMILIES, PROVIDING A FOUNDATION FOR TARGETED INTERVENTIONS AND POLICY RECOMMENDATIONS.

METHODOLOGY
SAMPLE SELECTION

THE STUDY INVOLVED A STRATIFIED RANDOM SAMPLE OF 250 FAMILIES FROM URBAN, SUBURBAN, AND RURAL COMMUNITIES.
STRATIFICATION ENSURED DIVERSITY ACROSS:

- INCOME LEVELS

- EDUCATIONAL BACKGROUNDS

- HoUsEHOLD SIzES

- CULTURAL BACKGROUNDS

DAaTA COLLECTION

DATA WAS COLLECTED THROUGH A COMBINATION OF METHODS:

- SELF-REPORT SURVEYS: FAMILIES KEPT DETAILED LOGS OVER FOUR WEEKS, RECORDING DAILY TV USAGE.

- DIGITAL MONITORING DEVICES: INSTALLED IN HOUSEHOLDS TO OBJECTIVELY TRACK TV POWER STATUS AND DURATION.

- INTERVIEWS: CONDUCTED WITH HOUSEHOLD MEMBERS TO UNDERSTAND CONTEXTUAL FACTORS INFLUENCING VIEWING HABITS.

DATA ANALYSIS



DATA WAS ANALYZED TO DETERMINE:

- AVERAGE WEEKLY HOURS OF TELEVISION USE PER FAMILY

- VARIATIONS ACROSS DEMOGRAPHIC GROUPS

- PEAK VIEWING TIMES

- PATTERNS OF DEVICE USAGE (E.G., TRADITIONAL TV VS. STREAMING DEVICES)

STATISTICAL TECHNIQUES INCLUDED DESCRIPTIVE STATISTICS, ANOV A TESTS FOR GROUP COMPARISONS, AND REGRESSION
ANALYSIS TO IDENTIFY PREDICTORS OF TV VIEWING TIME.

FINDINGS
OVERALL TELEVISION USAGE

THE STUDY REVEALED THAT, ON AVERAGE, FAMILIES TURN ON THEIR TELEVISIONS FOR APPROXIMATELY 25 HOURS PER WEEK.
HO\X/EVER/ THIS AVERAGE CONCEALS SIGNIFICANT VARIABILITY:

- Low USAGE FAMILIES: AROUND 10-15 HOURS/WEEK
- MODERATE USAGE FAMILIES: 20-30 HOURS/WEEK
- HIGH USAGE FAMILIES: EXCEEDING 40 HOURS/WEEK

DEMOGRAPHIC INFLUENCES
SEVERAL FACTORS WERE IDENTIFIED AS SIGNIFICANT PREDICTORS OF TELEVISION VIEWING TIME:

1. INCOME LEVEL: LOWER-INCOME FAMILIES TENDED TO HAVE HIGHER WEEKLY VIEWING HOURS, POSSIBLY DUE TO FEWER
ALTERNATIVE LEISURE OPTIONS.

2. HoUsEHOLD SIze: LARGER FAMILIES OFTEN REPORTED MORE TOTAL VIEWING HOURS, ATTRIBUTABLE TO MULTIPLE MEMBERS
USING THE TV.

3. AGE ofF HouseHoLD MeMBERS: HOUSEHOLDS WITH CHILDREN OR ELDERLY MEMBERS SHOWED INCREASED USAGE, REFLECTING
THEIR ENTERTAINMENT AND INFORMATIONAL NEEDS.

4. EDUCATIONAL ATTAINMENT: HIGHER EDUCATION LEVELS CORRELATED WITH REDUCED TV TIME, PERHAPS DUE TO DIFFERENT
LEISURE PREFERENCES OR AW ARENESS OF MEDIA IMPACTS.

TEMPORAL PATTERNS
PEAK VIEWING TIMES WERE OBSERVED DURING:

- EARLY EVENINGS (6 PM - 9 PM)
-LAaTENIGHTS (1O PM - 12 AM), ESPECIALLY IN FAMILIES WITH TEENAGERS AND YOUNG ADULTS

\X/EEKENDS SHOWED INCREASED TOTAL HOURS COMPARED TO WEEKDAYS, WITH SOME FAMILIES EXCEEDING 35 HOURS OF
VIEWING OVER THE \WEEKEND ALONE.

Device UsAGE TRENDS

\W/HILE TRADITIONAL TELEVISIONS REMAINED DOMINANT, STREAMING DEVICES AND SMART TV'S ARE RAPIDLY INCREASING IN
PREVALENCE, CONTRIBUTING TO MORE FLEXIBLE, OFTEN LONGER, VIEWING PERIODS. NoTABLY:

- FAMILIES WITH STREAMING SUBSCRIPTIONS AVERAGE 300/0 MORE VIEWING HOURS.

- MULTI-TASKING (E.G., WATCHING TV WHILE COOKING OR EXERCISING) ALSO CONTRIBUTED TO INCREASED CUMULATIVE
HOURS.

Deep Dive INTo FAMILY DYNAMICS AND CONTEXT



CULTURAL AND SoclaL FACToRrS
CULTURAL BACKGROUND INFLUENCES VIEWING PATTERNS:

- SOME CULTURES EMPHASIZE COMMUNAL VIEWING, LEADING TO HIGHER SHARED SCREEN TIME.
- OTHERS RESTRICT SCREEN TIME BASED ON CULTURAL VALUES, RESULTING IN LOWER HOURS.

SOCIAL FACTORS, INCLUDING THE PRESENCE OF MEDIA-FOCUSED SOCIAL ACTIVITIES, ALSO AFFECT CONSUMPTION.
IMPACT ON FAMILY RELATIONSHIPS
THE DATA SUGGEST BOTH POSITIVE AND NEGATIVE IMPLICATIONS:

- POSITIVE: SHARED VIEWING OCCASIONS FOSTER FAMILY BONDING, ESPECIALLY DURING SPECIAL EVENTS OR FAVORITE SHOWS.
- NEGATIVE: EXCESSIVE TV TIME CAN DISPLACE FAMILY INTERACTIONS, OUTDOOR ACTIVITIES, AND HOME\W ORK.

HEALTH AND EDUCATIONAL IMPLICATIONS

PROLONGED TELEVISION EXPOSURE HAS BEEN LINKED TO:

- SEDENTARY LIFESTYLES AND OBESITY IN CHILDREN AND ADULTS
- REDUCED SLEEP QUALITY

- EXPOSURE TO ADVERTISING INFLUENCING DIETARY CHOICES

MONITORING HOURS PER WEEK HELPS IDENTIFY FAMILIES AT RISK AND TAILOR HEALTH PROMOTION STRATEGIES.

IMPLICATIONS AND RECOMMENDATIONS

FOR RESEARCHERS

- STANDARDIZE MEASUREMENT TECHNIQUES FOR CROSS-STUDY COMPARABILITY.
- INCORPORATE DIGITAL DEVICE TRACKING FOR ACCURACY.

- EXPLORE LONGITUDINAL DESIGNS TO ASSESS CHANGES OVER TIME.

For PoLicy MAkErS

- DEVELOP GUIDELINES ON RECOMMENDED VIEWING HOURS, ESPECIALLY FOR CHILDREN.
- PROMOTE AW ARENESS CAMPAIGNS ABOUT HEALTHY MEDIA HABITS.

- ENCOURAGE PARENTAL CONTROLS AND CONTENT MONITORING.

For FAMILIES

- ESTABLISH DESIGNATED T V-FREE ZONES OR TIMES.

- ENCOURAGE ALTERNATIVE LEISURE ACTIVITIES.
- USE TECHNOLOGY TO SET LIMITS ON VIEWING DURATIONS.

FUTURE DIRECTIONS

THE STUDY OPENS AVENUES FOR FURTHER RESEARCH:

- INVESTIGATE THE IMPACT OF REMOTE WORK AND ONLINE EDUCATION ON TV USAGE.
- EXAMINE CORRELATIONS BETWEEN VIEWING HOURS AND MENTAL HEALTH OUTCOMES.

- EXPLORE THE ROLE OF MEDIA CONTENT QUALITY AND DIVERSITY.

EMERGING TECHNOLOGIES LIKE VIRTUAL REALITY AND INTERACTIVE MEDIA WILL ALSO RESHAPE CONSUMPTION PATTERNS,



NECESSITATING ONGOING INVESTIGATION.

CONCLUSION

THE NUMBER OF HOURS PER WEEK THAT THE TELEVISION IS TURNED ON REMAINS A VITAL METRIC IN UNDERSTANDING
CONTEMPORARY FAMILY LIFE AND MEDIA INFLUENCE. THIS COMPREHENSIVE STUDY UNDERSCORES THE VARIABILITY ACROSS
HOUSEHOLDS, SHAPED BY DEMOGRAPHIC, CULTURAL, AND TECHNOLOGICAL FACTORS. RECOGNIZING THESE PATTERNS ENABLES
STAKEHOLDERS — FROM RESEARCHERS AND POLICYMAKERS TO FAMILIES THEMSELVES — TO FOSTER HEALTHIER, MORE BALANCED
MEDIA CONSUMPTION HABITS. AS MEDIA LANDSCAPES EVOLVE, CONTINUOUS MONITORING AND ADAPTIVE STRATEGIES WILL BE
ESSENTIAL TO OPTIMIZE BENEFITS WHILE MITIGATING ADVERSE EFFECTS.
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APPENDIX
SAMPLE DATA SUMMARY T ABLE

| FAMILY Type | Average WeekLy TV Hours | RanGe | NoTABLE CHARACTERISTICS

| Low-INCOME, LARGE FAMILY | 15| 10-20 | MORE COMMUNAL VIEWING, FEWER STREAMING OPTIONS

| MIDDLE-INCOME, SMALL FAMILY | 22 | 18-28 | MODERATE USAGE, BALANCE OF ACTIVITIES |

| HigH-INCOoME, NUCLEAR FAMILY | 30 | 25-40 | INCREASED STREAMING, DIGITAL DEVICE USE |

| ELDERLY HouseHoLDS | 28 | 20-35 | NEw'S, DOCUMENTARIES, LEISURE VIEWING

| HouseHoLDS WITH CHILDREN | 25 | 15-35 | EDUCATIONAL CONTENT DURING DAYTIME, ENTERTAINMENT IN EVENINGS
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