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In the realm of effective communication, the credibility and authority
conveyed through the voice of a professional can significantly influence the
impact of a speech or presentation. When a speaker incorporates the voice of
someone with expertise, experience, and recognition in a specific field, it
elevates the message, enhances trustworthiness, and often persuades the
audience more effectively. But what exactly is this type of speech called? Is
it a form of endorsement, a rhetorical device, or another category
altogether? To understand this, we need to explore the various
classifications of speech and how the inclusion of a professional’s voice
fits within these frameworks.

Understanding the Role of Authority and
Credibility in Speech

The Importance of Authority in Communication

Authority in speech stems from the perceived credibility of the speaker or
the source of information. When a speaker features the voice of a
professional, it serves as an endorsement of the message, reinforcing its
validity. This strategy can be especially compelling when addressing complex
topics that require specialized knowledge, such as medical, technical, or
scientific subjects.

Types of Credibility in Speech

e Ethos: The ethical appeal, establishing the speaker’s credibility and
character.



e Pathos: The emotional appeal, connecting with the audience’s feelings.

e Logos: The logical appeal, using facts and reasoning.

Incorporating a professional’s voice primarily enhances ethos, as it directly
associates the message with expertise and trustworthiness.

What Is This Type of Speech Called?

Expert Testimony and Authority Speech

When a speaker includes the voice or testimony of a professional, this
technique is often referred to as expert testimony or expert authority. It
involves citing or directly using the words, opinions, or findings of someone
with specialized knowledge to support a claim or argument.

Appeal to Authority (Argumentum ad Verecundiam)

This rhetorical device, known as appeal to authority or argumentum ad
verecundiam, occurs when a speaker relies on the reputation or expertise of
an authority figure to persuade the audience. While effective, it must be
used judiciously to avoid logical fallacies, especially if the authority is
not directly qualified in the specific subject matter being discussed.

Inclusion of Expert Voices as a Persuasive Strategy

When a speaker uses a professional’s voice, it falls under the broader
category of persuasive speech techniques. The inclusion of authoritative
voices enhances the argument’s credibility and can be classified as a form of
testimonial or endorsement.

Types of Speech Incorporating Professional
Voices

1. Testimonial Speech

In testimonial speeches, the speaker presents the words or endorsements of a
professional or expert to reinforce the message. This can be in the form of
direct quotations, video clips, or paraphrased statements.



e Examples include celebrity endorsements, medical expert opinions, or
scientific findings.

e Often used in advertising, political campaigns, and advocacy campaigns.

2. Expert Opinion in Academic or Scientific
Discourse

In academic settings, speeches or presentations often feature the voices of
renowned scholars or researchers to substantiate claims. This is a formal
application of expert testimony, where the credibility of the professional
lends authority to the argument.

3. Professional Endorsements in Business and
Marketing

In marketing, leveraging the voice of industry leaders or professionals
serves as a persuasive technique to build trust and credibility with
consumers. This is seen in product endorsements, expert reviews, or keynote
speeches by industry authorities.

4. Advocacy and Policy Speeches

Advocates or policymakers may incorporate professionals’ voices—such as
doctors, scientists, or economists—to support policy proposals or public
health messages. Their authoritative voices help sway public opinion and
influence decision-making.

Legal and Ethical Considerations

Authenticity and Credibility

Using a professional’s voice must be authentic. Misrepresenting or
fabricating expert opinions can lead to ethical violations, damage
credibility, and potentially legal repercussions.

Proper Attribution and Permissions

It is vital to obtain proper permissions when using recorded or written
statements from professionals, especially in commercial or public contexts.



Proper attribution ensures transparency and respect for intellectual property
rights.

Balancing Expert Opinions and Personal Voice

While incorporating professional voices enhances authority, it should
complement the speaker’s own message rather than overshadow it. The goal is
to create a cohesive and authentic narrative that blends the speaker’s
perspective with expert insights.

Conclusion: The Nature of This Speech Type

The inclusion of a professional’s voice as part of a speech primarily falls
under the category of persuasive speech augmented by expert testimony or
endorsement. This technique leverages the authority, credibility, and
trustworthiness associated with recognized professionals to strengthen the
speaker’s message. In rhetorical terms, it aligns with the appeal to
authority (ethos), serving as a powerful means to persuade, inform, and
influence audiences.

Whether used in political discourse, advertising, academic presentations, or
public health messages, integrating the voice of a professional can be a
highly effective strategy. However, it must be employed ethically,
transparently, and appropriately to maintain integrity and maximize impact.
Ultimately, this approach exemplifies how authority and credibility are
central to persuasive communication and how expert voices can elevate the
power of speech.

Frequently Asked Questions

What do you call it when a speaker uses a
professional's voice as part of their speech?

This is often referred to as using a 'guest expert voice' or 'expert
endorsement' in your speech.

Is incorporating a professional's voice in your
speech considered a form of credibility or
persuasion?

Yes, including a professional's voice enhances credibility and can persuade
the audience by adding authority to your message.



What type of speech technique involves quoting or
referencing a professional in the field?

This technique is known as 'expert testimony' or 'expert citation,' which
strengthens your argument through authoritative voices.

When a speaker directly integrates a professional's
recorded voice into their presentation, what is this
called?

It is called using 'audio testimonials' or 'voiceover endorsements' to
support the speaker's points.

Can including a professional's voice in a speech be
considered a rhetorical device?

Yes, it functions as an appeal to authority, a common rhetorical device to
persuade the audience.

What is the benefit of having a professional in the
field voice part of your speech?

It adds authority, builds trust, and enhances the overall persuasiveness of
your message.

In what contexts 1is using a professional's voice as
part of your speech most effective?

It is most effective in persuasive speeches, marketing pitches, academic
presentations, and debates where credibility is key.

Is including a professional's voice in your speech
considered a form of ethical or unethical practice?

When properly credited and with permission, it is ethical; misusing or
misrepresenting their voice would be unethical.

Additional Resources

When You Have The Voice O0f A Professional In His Or Her Field As Part Of Your
Speech, This Is Which Type

In the realm of public speaking and effective communication, incorporating
the voice of a professional in a specific field can significantly enhance the
credibility, impact, and persuasiveness of your message. Whether you're



delivering a keynote, participating in a panel discussion, or creating
content for marketing purposes, leveraging expert voices is a strategic
approach that can elevate your discourse. But what exactly is this type of
speech called? And what are its features, advantages, and potential pitfalls?
This article explores the various forms of integrating professional voices
into your speech and provides a comprehensive analysis to help you make
informed decisions for your presentations.

Understanding the Use of Professional Voices in
Speech

Before diving into specific types, it's essential to understand what it means
to include a professional's voice in your speech. Typically, this involves
referencing, quoting, or directly incorporating the insights of experts to
bolster your arguments or provide authoritative perspectives. This technique
is often employed in educational, motivational, or persuasive contexts.

Key purposes include:

- Establishing credibility

- Providing evidence-based support
- Enhancing audience engagement

- Demonstrating thorough research

The inclusion of a professional voice can take several forms, each with its
own characteristics and suitable contexts. The main categories include
quoting, paraphrasing, testimonials, interviews, and collaborative co-
presentations. Among these, the most prominent is when a speaker uses a
professional's voice as part of their speech, which can be classified as a
specific type of rhetorical device or presentation style.

Types of Incorporating Professional Voices in
Your Speech

In the field of communication, the inclusion of expert voices is often
categorized based on how the professional's input is integrated into the
speech. The main types include:

- Quoting the Expert
- Paraphrasing or Summarizing
- Using Testimonials or Personal Endorsements



- Conducting Interviews
- Collaborative Co-Hosting or Co-Presenting

Each of these serves different purposes and is suitable for different
contexts. Let’s examine each in detail.

1. Quoting the Expert

Definition: Directly citing the exact words of a professional or authority in
the field during your speech.

Features:

- Precise and verbatim citation

- Usually accompanied by attribution

- 0ften used to underscore a key point or lend authority
Pros:

- Enhances credibility through authoritative support

- Clarifies complex ideas with expert language

- Adds variety and interest to the speech

Cons:

- Over-reliance can make speech seem disjointed

- Requires accurate quoting to avoid misrepresentation
- May disrupt flow if overused

Examples:

"As Dr. Jane Smith, a leading climate scientist, states, 'The urgency of
reducing carbon emissions cannot be overstated.'"

2. Paraphrasing or Summarizing the Expert’s Views

Definition: Restating the professional's ideas or findings in your own words.
Features:

- Allows integration of complex ideas smoothly
- Demonstrates understanding of the source material



Pros:

- Maintains the speaker's voice while adding expert support
- Reduces the risk of misquoting

- Can simplify technical language for the audience

Cons:

- Risks diluting or misrepresenting the original message

- Less immediate authority than direct quotes

- Needs careful paraphrasing to preserve meaning

Examples:

According to Dr. Jane Smith, urgent action on climate change is necessary to
prevent irreversible damage.

3. Testimonials or Personal Endorsements

Definition: Using personal statements or endorsements from professionals that
support your message.

Features:

- Often anecdotal or personal in nature
- Can be video, written, or spoken

Pros:

- Builds trust through personal connection

- Humanizes abstract data or concepts

- Effective in persuasive contexts

Cons:

- May lack scientific rigor

- Dependence on the credibility of the testimonial provider
- Potential for bias

Example:

"As a seasoned engineer, I've seen firsthand how innovative renewable energy
solutions can transform communities."



4. Conducting Interviews with Professionals

Definition: Incorporating content from interviews with experts into your
speech.

Features:

- Provides direct insights
- Can be pre-recorded or live

Pros:

- Adds authenticity and immediacy

- Offers diverse perspectives

- Engages audience with real voices
Cons:

- Requires coordination and preparation
- Potential technical issues if live

- Needs careful editing for clarity

Example: Playing a clip of a renowned economist discussing market trends.

5. Collaborative Co-Presentations or Co-Hosting

Definition: Working alongside a professional in the field to deliver the
speech together.

Features:

- Shared speaking roles
- Both voices are integral to the presentation

Pros:

- Provides authoritative expertise in real-time
- Enhances credibility and engagement

- Shares the workload

Cons:

- Requires coordination and rehearsals

- Potential for conflicting styles
- Audience may prefer a single cohesive voice



The Most Common Type: Quoting the Expert

Among these, the most prevalent form in speeches is quoting the expert. It's
straightforward, effective, and versatile. When used appropriately, direct
quotes can lend significant weight to your argument, especially when the
expert is well-respected or the quote is impactful.

Features of Effective Quoting:

- Use concise, relevant quotes aligned with your message
- Attribute properly, including the expert's credentials
- Integrate seamlessly into your speech to maintain flow

Example Usage:

In a presentation on technological innovation, you might say, "As Elon Musk
emphasizes, 'When something is important enough, you do it even if the odds
are not in your favor.'"

Tips for Effective Quoting:

- Select quotes that resonate with your core message
- Avoid overloading your speech with too many quotes
- Verify the accuracy of quotes from trusted sources

Balancing the Voice of Professionals with Your
Own

While incorporating professional voices can significantly strengthen your
speech, moderation and relevance are key. Overusing expert opinions might
overshadow your own insights, and misrepresenting or misquoting can damage
your credibility.

Best Practices:
- Use expert voices to support and not replace your own analysis

- Clearly attribute and contextualize quotes or endorsements
- Ensure alignment with your overall message and audience expectations



Conclusion: Recognizing the Type of
Professional Voice in Your Speech

In summary, when you have the voice of a professional in his or her field as
part of your speech, you are employing a form of rhetorical support that can
be classified primarily as quoting the expert, though it can also encompass
paraphrasing, testimonials, interviews, and collaborative presenting. The
choice of which type to use depends on your objectives, audience, context,
and the nature of your message.

Advantages of Using Professional Voices:

- Enhances credibility and authority
- Supports your arguments with evidence
- Engages and persuades the audience

Potential Challenges:

- Risk of misquoting or misrepresenting
- Possible over-reliance leading to speech disjointedness
- Logistical considerations for interviews or co-presentations

Ultimately, the effective integration of a professional's voice can make your
speech more compelling and trustworthy. Recognizing which type you are
employing and understanding its features enables you to craft more impactful
and ethical presentations. Whether through direct quotes, paraphrasing,
testimonials, or collaborative efforts, leveraging expert voices is a
powerful strategy in effective communication.

In essence, the use of a professional's voice as part of your speech is
primarily classified as quoting the expert, a fundamental technique in
persuasive and credible communication. Mastery of this approach, along with
other methods, can significantly elevate your speaking engagements and
resonate more deeply with your audience.

When You Have The Voice Of A Professional In His Or Her
Field As Part Of Your Speech This Is Which Type

When You Have The Voice Of A Professional In His Or Her Field As Part Of Your Speech This Is
Which Type


https://sip.evo9x.com/ma36/when-you-have-the-voice-of-a-professional-in-his-or-her-field-as-part-of-your-speech-this-is-which-type.pdf
https://sip.evo9x.com/ma36/when-you-have-the-voice-of-a-professional-in-his-or-her-field-as-part-of-your-speech-this-is-which-type.pdf

Related Articles

e 1. Miss Good Wants To Buy BAD Stock, Which Is Selling For $5 Per Share. She Can Buy

Onmargin. The Initial
o Tiffany Was Sending Out Birthday Invitations To Her Friends. She Sent Out 9 On Monday And

16 On Tuesday.
e What Is The Correct Term For A Period Of Time When Certain Events Must Take Place In
Order To Facilitate

Back to Home


https://sip.evo9x.com/ma36/1-miss-good-wants-to-buy-bad-stock-which-is-selling-for-5-per-share-she-can-buy-onmargin-the-initial.pdf
https://sip.evo9x.com/ma36/1-miss-good-wants-to-buy-bad-stock-which-is-selling-for-5-per-share-she-can-buy-onmargin-the-initial.pdf
https://sip.evo9x.com/ma36/tiffany-was-sending-out-birthday-invitations-to-her-friends-she-sent-out-9-on-monday-and-16-on-tuesday.pdf
https://sip.evo9x.com/ma36/tiffany-was-sending-out-birthday-invitations-to-her-friends-she-sent-out-9-on-monday-and-16-on-tuesday.pdf
https://sip.evo9x.com/ma36/what-is-the-correct-term-for-a-period-of-time-when-certain-events-must-take-place-in-order-to-facilitate.pdf
https://sip.evo9x.com/ma36/what-is-the-correct-term-for-a-period-of-time-when-certain-events-must-take-place-in-order-to-facilitate.pdf
https://sip.evo9x.com

