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Ice Cream Maker Ben & Jerrys Has Been Fighting For Social Causes Since They Were Founded In The

1970s. Founded in 1978 in a renovated gas station in Burlington, Vermont, Ben & Jerry’s has grown

from a small, quirky ice cream startup into a globally recognized brand known not only for its delicious

flavors but also for its unwavering commitment to social justice and activism. From the very beginning,

the founders, Ben Cohen and Jerry Greenfield, infused their enterprise with a mission that extended

beyond profit: to promote social change, environmental sustainability, and fairness through their

business practices. Over the decades, Ben & Jerry’s has demonstrated that corporate success can go

hand-in-hand with advocacy for important social causes, inspiring countless other brands and

consumers alike.

---

The Origins of Ben & Jerry’s Commitment to Social Causes

The Founders’ Vision and Early Activism

Ben Cohen and Jerry Greenfield started their ice cream venture with a shared passion for quality,

community, and social responsibility. Their initial goal was to create a business that reflected their

values, emphasizing natural ingredients and ethical practices. Early on, they recognized that their

platform could be used to raise awareness about societal issues and mobilize consumers to take

action.



Embedding Activism into Business Philosophy

From the outset, Ben & Jerry’s integrated activism into its core business philosophy. Their approach

included:

- Sourcing Fairtrade-certified ingredients

- Advocating for environmental sustainability

- Supporting social justice initiatives

- Promoting progressive policies

This integrated approach made them pioneers among corporations, demonstrating that business

success and social responsibility are mutually reinforcing.

---

Key Social Causes Advocated by Ben & Jerry’s

Ben & Jerry’s has championed a broad spectrum of social issues over the years. Below are some of

the most prominent causes they have actively supported.

1. Racial Justice and Equality

- Support for the Black Lives Matter Movement: Ben & Jerry’s has publicly voiced their support for

racial justice protests and called for systemic reform.

- Criminal Justice Reform: The company has advocated for ending mass incarceration and promoting

equitable sentencing laws.

- Partnerships and Campaigns: They have partnered with organizations like Color of Change to elevate

marginalized voices.

2. Climate Change and Environmental Sustainability



- Environmental Initiatives: Ben & Jerry’s has committed to reducing their carbon footprint through

renewable energy, waste reduction, and sustainable sourcing.

- Climate Activism: The brand has actively campaigned against policies that undermine climate action

and has supported global climate agreements.

- Fairtrade & Organic Ingredients: They prioritize sourcing ingredients that promote environmental

sustainability and fair labor practices.

3. LGBTQ+ Rights and Inclusivity

- Support for Marriage Equality: Ben & Jerry’s has been outspoken in support of marriage equality and

LGBTQ+ rights.

- Inclusive Marketing: The company features inclusive imagery and messaging in their advertising

campaigns.

- Partnerships: Collaborations with LGBTQ+ advocacy organizations reinforce their commitment.

4. Social Justice and Economic Fairness

- Living Wages: The company advocates for fair wages and improved working conditions for all

employees.

- Community Engagement: Supporting local communities through donations, grants, and volunteer

programs.

- Advocacy for Economic Justice: Campaigning for policies that address income inequality.

---

Notable Campaigns and Initiatives by Ben & Jerry’s

Ben & Jerry’s has launched numerous campaigns that reflect their dedication to social causes. Here

are some of the most impactful initiatives.

“Justice ReMix’d” Campaign



Launched in 2020, this campaign focuses on criminal justice reform and racial equity. It includes:

- Educational content about systemic racism

- Calls to action for policy changes

- Support for organizations working to reform the justice system

Climate Justice Campaigns

Through initiatives like “Save Our Swirled,” Ben & Jerry’s has:

- Raised awareness about climate change

- Pushed for policy reforms at the governmental level

- Supported renewable energy projects

LGBTQ+ Support Campaigns

Ben & Jerry’s has consistently supported LGBTQ+ rights through:

- Special edition flavors celebrating Pride Month

- Advocacy campaigns promoting equality

- Collaborations with LGBTQ+ organizations

---

How Ben & Jerry’s Incorporates Social Causes into Their Business Model

Ethical Sourcing and Fairtrade Certification

- Ensures ingredients such as cocoa, vanilla, and coffee are sourced ethically.

- Supports farmers and producers through fair trade premiums.

- Promotes sustainable agriculture practices.



Environmental Initiatives

- Committed to achieving carbon neutrality.

- Uses renewable energy sources in manufacturing facilities.

- Innovates with eco-friendly packaging.

Community Engagement and Activism

- Invests in local communities through grants and programs.

- Encourages employee activism and volunteerism.

- Participates in national and international advocacy campaigns.

---

The Impact of Ben & Jerry’s Social Activism

Ben & Jerry’s activism has had tangible effects, including:

- Influencing policy debates on climate change and social justice.

- Raising public awareness and fostering dialogue on critical issues.

- Inspiring other corporations to adopt social responsibility practices.

- Empowering consumers to make socially conscious choices.

Their transparent communication and consistent advocacy have solidified their reputation as a socially

responsible brand.

---

Challenges and Criticisms

While Ben & Jerry’s has been widely praised for its activism, it has also faced challenges, including:



- Accusations of Greenwashing: Critics argue that some campaigns may be more performative than

impactful.

- Balancing Profit and Activism: Maintaining profitability while advocating for controversial issues can

be complex.

- Political Backlash: Taking firm stances can alienate certain customer segments or face opposition

from policymakers.

Despite these challenges, Ben & Jerry’s remains committed to its mission of social justice.

---

The Future of Ben & Jerry’s and Their Social Causes

Looking ahead, Ben & Jerry’s continues to expand its activism efforts, focusing on:

- Amplifying marginalized voices

- Supporting innovative environmental solutions

- Promoting inclusive policies

Their ongoing dedication demonstrates that social responsibility is a core part of their identity and

business strategy.

---

Conclusion

Since their founding in the 1970s, Ben & Jerry’s has exemplified how a business can be a force for

social good. Their unwavering commitment to social causes—ranging from racial justice and LGBTQ+

rights to environmental sustainability—has not only shaped their brand identity but also inspired broader

corporate activism. As they continue to advocate for meaningful change, Ben & Jerry’s serves as a

powerful example of how business success and social responsibility can go hand in hand, making the



world a better place, one scoop at a time.

---

Meta Description: Discover how Ben & Jerry’s, since the 1970s, has championed social causes such

as racial justice, climate change, and LGBTQ+ rights, integrating activism into their brand ethos and

inspiring global change.
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Frequently Asked Questions

How has Ben & Jerry's used their platform to support social causes

since the 1970s?

Since their founding in the 1970s, Ben & Jerry's has actively advocated for social justice issues such

as climate change, racial equality, LGBTQ+ rights, and fair trade practices through campaigns, public

statements, and corporate initiatives.

What are some specific social causes that Ben & Jerry's has

championed over the years?

Ben & Jerry's has championed causes including marriage equality, Black Lives Matter, climate

activism, refugee rights, and the abolition of systemic injustice, often using their ice cream flavors and

marketing to raise awareness.

How does Ben & Jerry's incorporate social activism into their business



operations?

The company integrates activism by sourcing fair trade ingredients, advocating for environmental

sustainability, supporting community programs, and taking public stands on social issues through

campaigns and collaborations.

Has Ben & Jerry's faced any controversies related to their social

activism?

While generally praised for their activism, Ben & Jerry's has faced criticism from some quarters for

their political stances, with debates about corporate activism versus business interests, but they

continue to stand firm on their social commitments.

In what ways has Ben & Jerry's influenced other brands to adopt

social causes?

Ben & Jerry's pioneering role in social activism has inspired many other brands to incorporate social

responsibility into their branding and operations, encouraging a broader movement of purpose-driven

business practices.

What impact has Ben & Jerry's social activism had on their brand

image and customer loyalty?

Their consistent advocacy for social causes has strengthened brand loyalty among consumers who

share their values, positioning Ben & Jerry's as a socially responsible and ethical brand that aligns with

progressive ideals.

What future social causes is Ben & Jerry's likely to focus on based on

their history?

Given their history, Ben & Jerry's is likely to continue advocating for climate justice, racial equity,

LGBTQ+ rights, and economic fairness, leveraging their platform to promote positive social change.



Additional Resources

Ice Cream Maker Ben & Jerry’s Has Been Fighting For Social Causes Since They Were Founded In

The 1970s

From its humble beginnings in a renovated gas station in Burlington, Vermont, Ben & Jerry’s has

grown into a globally recognized ice cream brand. However, beyond its reputation for innovative flavors

and rich textures, the company has distinguished itself through a steadfast commitment to social

activism. Since its inception in the 1970s, Ben & Jerry’s has woven social causes into its corporate

identity, making activism an integral part of its brand ethos. This article explores the history, initiatives,

and impact of Ben & Jerry’s efforts in fighting for social causes, highlighting how their activism has

shaped both their business and the broader social landscape.

---

Historical Foundations of Social Activism at Ben & Jerry’s

The Origins in the 1970s

Ben & Jerry’s was founded in 1978 by Ben Cohen and Jerry Greenfield with a shared vision that

extended beyond mere ice cream manufacturing. The founders, both Vermont residents with a passion

for quality food and social justice, believed that a business could be both profitable and contribute

positively to society. From the outset, they envisioned a company that prioritized community

engagement, ethical sourcing, and social responsibility.

In the late 1970s, the United States was experiencing significant social upheaval — civil rights

movements, anti-war protests, environmental concerns, and a burgeoning awareness of economic

inequalities. Ben & Jerry’s founders aligned their business philosophy with these movements, aspiring

to do well financially while doing good socially.



Key Factors Contributing to Their Activism Roots:

- Personal commitments of the founders to social justice.

- The counterculture ethos prevalent in the 1970s.

- The desire to challenge traditional corporate practices that often prioritized profits over social impact.

- Early community involvement, such as sourcing ingredients locally and supporting local initiatives.

Embedding Activism into Business Philosophy

From its inception, Ben & Jerry’s adopted a set of core values that emphasized social responsibility.

These included:

- Promoting environmental sustainability.

- Supporting fair labor practices.

- Advocating for social justice issues such as racial equality and LGBTQ+ rights.

- Engaging in political activism and public policy debates.

This ethos was not just performative; it was woven into their business operations and branding

strategies, creating a model that many other companies have since tried to emulate.

---

Major Social Causes Advocated by Ben & Jerry’s Over the

Decades



Environmental Sustainability

Ben & Jerry’s has long championed environmental causes, recognizing that climate change and

ecological degradation threaten the planet and future generations. Their initiatives include:

- Climate Change Advocacy: The company has actively supported policies aimed at reducing

greenhouse gas emissions. They have endorsed carbon pricing and renewable energy investments.

- Sustainable Sourcing: Pioneered the use of Fairtrade-certified ingredients, ensuring farmers are paid

fair wages and work in ethical conditions.

- Packaging Initiatives: Transitioned to recyclable and compostable packaging to minimize waste.

Impact: Their commitment has helped set industry standards for sustainable sourcing and

environmental accountability.

Racial and Social Justice

Ben & Jerry’s has been outspoken on issues of racial inequality, criminal justice reform, and systemic

oppression:

- Campaigns and Statements: The company has issued public statements condemning racial injustice,

actively supporting movements like Black Lives Matter.

- Partnerships: Collaborated with organizations fighting for racial equity and reform.

- Product Campaigns: Launched limited-edition flavors and campaigns that highlight social justice

issues, such as the “Justice ReMix’d” flavor designed to raise awareness about racial justice and

criminal justice reform.

Impact: Their vocal stance has helped raise awareness and mobilize consumers around social justice

causes.



LGBTQ+ Rights and Inclusion

Ben & Jerry’s has been a longstanding supporter of LGBTQ+ rights:

- Supporting Marriage Equality: The company publicly endorsed same-sex marriage early on, even

before it became widely accepted.

- Rainbow Packaging: Released rainbow-themed products and campaigns supporting Pride Month.

- Advocacy and Visibility: Used their platform to advocate for LGBTQ+ rights, including campaigning for

anti-discrimination legislation.

Impact: Their activism has contributed to broader societal acceptance and policy changes regarding

LGBTQ+ rights.

Economic Justice and Fair Trade

- Fair Trade Certification: Pioneered the use of Fairtrade ingredients in their products, ensuring fair

wages and sustainable farming practices.

- Supporting Small Farmers: Worked directly with farmers’ cooperatives, often helping them improve

their livelihoods through fair trade premiums.

- Advocacy: Promoted fair trade policies and ethical supply chains across the food industry.

Impact: Elevated standards for ethical sourcing in the global agricultural sector.

---

Innovative Activism Strategies Employed by Ben & Jerry’s



Public Campaigns and Statements

Ben & Jerry’s frequently uses their platform to issue statements on political and social issues. Their

campaigns often combine humor, wit, and directness to engage consumers and policymakers alike.

Examples include:

- Opposing the Trump administration’s policies on immigration and environmental regulation.

- Supporting the Black Lives Matter movement with dedicated flavor campaigns and public statements.

- Calling for climate action through campaigns like “Save Our Planet.”

Product as a Platform for Advocacy

Flavor names and packaging often carry social messages:

- “Justice ReMix’d”: Highlights criminal justice reform.

- “Save Our Swirled”: Focuses on climate change.

- Pride-themed flavors: Celebrate LGBTQ+ pride and inclusion.

This creative approach allows them to combine marketing with activism seamlessly, turning their

products into conversations starters.

Partnerships and Collaborations

Ben & Jerry’s partners with various advocacy organizations, NGOs, and community groups. These

collaborations help amplify their message and provide tangible support:

- Funding community programs focused on social justice.

- Supporting grassroots activism.



- Participating in protests and rallies.

Corporate Governance and Policy Advocacy

Ben & Jerry’s actively lobbies for policy changes aligned with their values:

- Advocated for a $15 minimum wage.

- Supported policies promoting racial equity.

- Endorsed environmental legislation on carbon reduction.

Their influence extends beyond consumer campaigns into shaping policy discussions.

---

Impact and Criticism: The Broader Effect of Ben & Jerry’s

Activism

Positive Impact

Ben & Jerry’s activism has had significant effects:

- Raising Awareness: Their campaigns have brought social issues into the mainstream consciousness.

- Influencing Industry Practices: Encouraged competitors to adopt sustainable and ethical sourcing.

- Empowering Consumers: Created a community of socially conscious consumers who actively support

activism through their purchasing choices.

- Policy Influence: Their advocacy has contributed to legislative discussions and reforms.



Criticisms and Challenges

Despite their positive influence, Ben & Jerry’s has faced criticism:

- Perceived Corporate Wokeism: Some critics argue that their activism is performative or driven by

marketing motives rather than genuine concern.

- Business Risks: Taking strong political stances can alienate certain consumer segments and pose

challenges in global markets with differing social norms.

- Operational Challenges: Balancing activism with profitability sometimes leads to internal conflicts or

operational complexities.

Analysis: The company’s experience underscores the importance of authentic engagement,

transparency, and consistency in activism efforts.

---

The Future of Ben & Jerry’s Social Activism

Looking ahead, Ben & Jerry’s shows no signs of retreating from their activist roots. Their continued

commitment suggests that social causes will remain integral to their corporate identity, likely evolving

with contemporary issues such as climate change, racial justice, and economic inequality.

Potential Directions:

- Expanding activism into new areas such as digital privacy, refugee rights, and global health.

- Leveraging new platforms like social media and influencer partnerships.

- Increasing transparency around their sourcing and activism efforts.

Their model exemplifies how a brand can intertwine business success with social responsibility,



inspiring other companies to follow suit.

---

Conclusion

Ice Cream Maker Ben & Jerry’s Has Been Fighting For Social Causes Since They Were Founded In

The 1970s reflects a pioneering blend of entrepreneurship and activism. From environmental

sustainability to social justice, the company’s initiatives have demonstrated that corporate success can

coexist with a commitment to societal betterment. While not without challenges, Ben & Jerry’s

approach serves as a case study in purpose-driven business, showing that activism can be a powerful

catalyst for change—both within the company and across society at large. Their legacy continues to

inspire a generation of brands to prioritize purpose alongside profit, proving that a scoop of social good

can be as delightful as their ice cream flavors.
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