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A MARKETER Is INJECTING NEw CUSTOMERS FROM A DATA EXTENSION INTO JOURNEY BUILDER To SeEnD AN UPDATED
\WELCOME

IN TODAY’S COMPETITIVE DIGITAL LANDSCAPE, DELIVERING PERSONALIZED AND TIMELY COMMUNICATION IS ESSENTIAL FOR
FOSTERING CUSTOMER ENGAGEMENT AND LOYALTY. ONE EFFECTIVE STRATEGY EMPLOYED BY MARKETERS IS DYNAMICALLY
INJECTING NEW CUSTOMER DATA FROM A DATA EXTENSION INTOJOURNEY BUILDER TO SEND AN UPDATED WELCOME MESSAGE.
THIS APPROACH ENSURES THAT NEW CUSTOMERS RECEIVE RELEVANT, PERSONALIZED ONBOARDING EXPERIENCES THAT REFLECT
THE LATEST INFORMATION. IN THIS ARTICLE, WE WILL EXPLORE THE PROCESS, BENEFITS, BEST PRACTICES, AND TOOLS INVOLVED
IN INJECTING NEW CUSTOMERS INTOJOURNEY BUILDER FOR AN OPTIMIZED WELCOME JOURNEY.

UNDERSTANDING THE ROLE OF DATA EXTENSIONS IN MARKETING AUTOMATION

WHAT ARE DATA EXTENSIONS?

DATA EXTENSIONS ARE TABLES WITHIN MARKETING CLOUD THAT STORE CUSTOMER DATA. THEY ARE CUSTOMIZABLE AND CAN
HOLD VARIOUS TYPES OF INFORMATION SUCH AS CONTACT DETAILS, PURCHASE HISTORY, PREFERENCES, AND BEHAVIORAL DATA.
UNLIKE LISTS, DATA EXTENSIONS ALLOW FOR COMPLEX DATA RELATIONSHIPS AND ARE IDEAL FOR SEGMENTING AUDIENCES AND
PERSONALIZING MESSAGING.

THE IMPORTANCE OF DATA EXTENSIONS FOR PERSONALIZED MARKETING

USING DATA EXTENSIONS ALLOWS MARKETERS TO:

- MAINTAIN A CENTRALIZED REPOSITORY OF CUSTOMER DATA
- SEGMENT AUDIENCES BASED ON DETAILED CRITERIA

- AUTOMATE PERSONALIZED COMMUNICATIONS

- UPDATE CUSTOMER INFORMATION DYNAMICALLY

BY LEVERAGING DATA EXTENSIONS, MARKETERS CAN INJECT FRESH DATA INTOJOURNEY BUILDER, ENSURING THAT
COMMUNICATIONS ARE ALWAYS RELEVANT AND UP-TO-DATE.

INTEGRATING DATA EXTENSIONS INTO JOURNEY BUILDER

SETTING UP DATA EXTENSIONS FOR CUSTOMER INJECTION

BEFORE INJECTING NEW CUSTOMERS, ENSURE THAT DATA EXTENSIONS ARE PROPERLY CONFIGURED:

- DEFINE FIELDS: INCLUDE NECESSARY FIELDS SUCH AS EMAIL ADDRESS, NAME, SIGNUP DATE, PREFERENCES, ETC.
- CONFIGURE PERMISSIONS: SET APPROPRIATE PERMISSIONS FOR DATA ACCESS AND UPDATES.

- ENsure DATA QUALITY: VALIDATE DATA ACCURACY AND COMPLETENESS.



CREATING THE ENTRY EVENT IN JOURNEY BUILDER

THE ENTRY EVENT DETERMINES HOW CONTACTS ENTER THE JOURNEY:

- DATA EXTENSION ENTRY: CONFIGUREJOURNEY BUILDER TO LISTEN FOR NEW RECORDS IN A SPECIFIC DATA EXTENSION.

- AUTOMATION TRIGGER: USE AUTOMATION STUDIO TO DETECT WHEN NEW RECORDS ARE ADDED AND TRIGGER THE JOURNEY
ACCORDINGLY.

- REAL-TIME INJECTION: ENSURE THE JOURNEY IS SET TO PROCESS RECORDS AS THEY ARE INSERTED OR UPDATED.

INJECTING NEw CUSTOMERS

To INECT NEW CUSTOMERS:

1. Abpb RecorDs To DATA EXTENSION: USE FORMS, INTEGRATIONS, OR MANUAL UPLOADS.

2. AUTOMATE THE PROCESS: SCHEDULE AUTOMATIONS TO DETECT NEW DATA ENTRIES.

3. TRIGGER THE JOURNEY: AS NEW DATA IS DETECTED, CONTACTS ARE AUTOMATICALLY INJECTED INTO THE JOURNEY.

THIS SEAMLESS PROCESS ENSURES THAT EACH NEW CUSTOMER RECEIVES THE LATEST ONBOARDING COMMUNICATION WITHOUT
MANUAL INTERVENTION.

DesIGNING THE UPDATED WELCOME JOURNEY

Key COMPONENTS OF AN EFFECTIVE \WELCOME JOURNEY

AN UPDATED WELCOME JOURNEY SHOULD INCLUDE:

- PersoNALIZED GREETINGS: USE CUSTOMER DATA TO PERSONALIZE MESSAGES.

- RELEVANT CONTENT: SHARE INFORMATION ABOUT PRODUCTS, SERVICES, OR RESOURCES ALIGNED WITH CUSTOMER INTERESTS.
- CLeAR CALL-To-AcTioN (CTA): GUIDE CUSTOMERS TO NEXT STEPS.

- TIMING AND FREQUENCY: SPACE OUT MESSAGES TO AVOID OVERWHELMING THE CUSTOMER.

BesT PRACTICES FOR SENDING UPDATED WELCOME MESSAGES

- Use DyNAMIC CONTENT: T AILOR MESSAGES BASED ON CUSTOMER DATA.

- TesT AND OPTIMIZE: REGULARLY A/B TEST SUBJECT LINES, CONTENT, AND TIMING.

- INCLUDE INCENTIVES: OFFER DISCOUNTS, FREEBIES, OR EXCLUSIVE ACCESS TO ENCOURAGE ENGAGEMENT.
- Ensure DATA Privacy CompLIANCE: REsPECT GDPR, CCPA, AND OTHER REGULATIONS.

SAMPLE JOURNEY FLOoW FOR INJECTED CUSTOMERS

1. ENTRY POINT: NEW CUSTOMER DATA INJECTED FROM DATA EXTENSION.

2. INITIAL WELCOME EMAIL: PERSONALIZED GREETING WITH RELEVANT CONTENT.

3. FoLLow-UP MESSAGES: ADDITIONAL TIPS, RESOURCES, OR INCENTIVES.

4. ENGAGEMENT CHECK: MEASURE INTERACTIONS AND ADJUST MESSAGING ACCORDINGLY.
5. CoNVERSION OR NEXT STEP: ENCOURAGE FURTHER ENGAGEMENT OR PURCHASE.

TooLs AND TECHNOLOGIES FACILITATING DATA INJECTION AND JOURNEY



CUSTOMIZATION

AUTOMATION STUDIO

- AUTOMATES THE DETECTION OF NEW RECORDS IN DATA EXTENSIONS,
- TRIGGERS ENTRY EVENTS INJOURNEY BUILDER AUTOMATICALLY.

JOURNEY BUILDER

- ORCHESTRATES MULTI-STEP CUSTOMER JOURNEYS.
- SUPPORTS REAL-TIME DATA INJECTION AND DYNAMIC CONTENT.

API| INTEGRATIONS

- ENABLE REAL-TIME DATA SYNCHRONIZATION FROM CRM, ECOMMERCE, OR OTHER SYSTEMS.
- AUTOMATE CUSTOMER DATA UPDATES TO KEEP INFORMATION CURRENT.

DATA FEeED MANAGEMENT

- AUTOMATE THE PROCESS OF IMPORTING LARGE DATASETS.
- MAINTAIN DATA HYGIENE AND CONSISTENCY.

BENEFITS OF INJECTING NEwW CUSTOMERS INTO JOURNEY BUILDER FOR
UrbATED WELCOME COMMUNICATIONS

ENHANCED PERSONALIZATION AND RELEVANCE

INJECTING FRESH DATA ENSURES THAT EACH CUSTOMER RECEIVES TAILORED MESSAGES BASED ON THEIR LATEST INTERACTIONS
AND PREFERENCES.

INCREASED ENGAGEMENT RATES

PERSONALIZED, TIMELY COMMUNICATION LEADS TO HIGHER OPEN, CLICK-THROUGH, AND CONVERSION RATES.

IMPROVED CUSTOMER EXPERIENCE

A SEAMLESS AND RELEVANT ONBOARDING EXPERIENCE BUILDS TRUST AND FOSTERS LOYALTY.

OPERATIONAL EFFICIENCY

AUTOMATION REDUCES MANUAL WORKLOAD AND MINIMIZES THE RISK OF MISSED OR DELAYED COMMUNICATIONS.



ReaL-TiME DATA UTILIZATION

LEVERAGES CURRENT CUSTOMER INFORMATION, ENABLING AGILE MARKETING RESPONSES.

CHALLENGES AND SOLUTIONS IN INJECTING DATA INTO JOURNEY BUILDER

DATA QUALITY AND CONSISTENCY

CHALLENGE: INACCURATE OR OUTDATED DATA CAN LEAD TO IRRELEVANT MESSAGING.
SOLUTION: IMPLEMENT VALIDATION RULES, REGULAR DATA CLEANSING, AND DEDUPLICATION PROCESSES.

TIMING AND SYNCHRONIZATION

CHALLENGE: DELAYS IN DATA UPDATES CAN CAUSE TIMING ISSUES.
SoLuTIoN: USE REAL-TIME TRIGGERS AND AUTOMATE DATA IMPORTS FOR PROMPT UPDATES.

ComMPLIANCE AND PriIvACY CONCERNS

CHALLENGE: HANDLING SENSITIVE DATA RESPONSIBLY.
SoLUTION: FOLLOW BEST PRACTICES FOR DATA SECURITY, OBTAIN NECESSARY CONSENTS, AND ADHERE TO REGULATIONS.

TecHNIcAL COMPLEXITY

CHALLENGE: SETTING UP AUTOMATION AND INTEGRATIONS CAN BE COMPLEX.
SOLUTION: LEVERAGE EXPERT CONSULTANTS OR TRAINING, AND UTILIZE PLATFORM DOCUMENTATION.

CoNCLUSION

INJECTING NEW CUSTOMER DATA FROM A DATA EXTENSION INTOJOURNEY BUILDER TO SEND AN UPDATED WELCOME MESSAGE
EXEMPLIFIES MODERN, DATA-DRIVEN MARKETING. THIS APPROACH ENABLES BRANDS TO DELIVER HIGHLY PERSONALIZED, TIMELY,
AND RELEVANT ONBOARDING EXPERIENCES, ULTIMATELY FOSTERING STRONGER CUSTOMER RELATIONSHIPS AND DRIVING BUSINESS
GROWTH. BY CAREFULLY CONFIGURING DATA EXTENSIONS, AUTOMATING DATA DETECTION, AND DESIGNING ENGAGING JOURNEYS,
MARKETERS CAN MAXIMIZE THE IMPACT OF THEIR ONBOARDING STRATEGIES. EMBRACING THESE PRACTICES ENSURES THAT EVERY
NEW CUSTOMER FEELS VALUED FROM THE VERY FIRST INTERACTION, SETTING THE STAGE FOR LONG-TERM LOYALTY AND
ADVOCACY.

KeywoRrDS: JOURNEY BUILDER, DATA EXTENSION, CUSTOMER INJECTION, W/ELCOME JOURNEY, MARKETING AUTOMATION,
PersoNALIZATION, REAL-TIME DATA, CUSTOMER ENGAGEMENT, AUTOMATION STUDIO, DATA-DRIVEN MARKETING

FREQUENTLY AskeD QUESTIONS



How CAN | EFFICIENTLY INJECT NEW CUSTOMERS FROM A DATA EXTENSION INTO
JOURNEY BUILDER FOR AN UPDATED WELCOME SERIES?

You can Use THE 'UpbATE CoNTACT' orR ‘AbD CONTACT' ACTIVITIES WITHIN JOURNEY BUILDER TO DYNAMICALLY INJECT
NEW CUSTOMERS FROM YOUR DATA EXTENSION. SETTING UP A FILTER OR SEGMENTATION ENSURES ONLY NEW OR SPECIFIC
CUSTOMERS ARE ADDED, ALLOWING FOR PERSONALIZED AND TIMELY WELCOME MESSAGES.

\WHAT ARE THE BEST PRACTICES FOR ENSURING DATA ACCURACY WHEN INJECTING NEW
CUSTOMERS INTO A JOURNEY?

V ALIDATE YOUR DATA EXTENSION REGULARLY TO PREVENT DUPLICATES AND ERRORS. USE DATA FILTERS TO SELECT ONLY
RELEVANT AND UPDATED RECORDS, AND IMPLEMENT ERROR HANDLING ACTIVITIES INJOURNEY BUILDER TO MANAGE FAILED
INJECTIONS. AUTOMATING DATA SYNCHRONIZATION FROM YOUR SOURCE SYSTEMS ALSO HELPS MAINTAIN ACCURACY.

CAN | AUTOMATE THE INJECTION OF NEW CUSTOMERS INTO THE WELCOME JOURNEY
BASED ON REAL-TIME DATA UPDATES?

YES, BY INTEGRATING YOUR DATA EXTENSION WITH AUTOMATION TOOLS LIKE AUTOMATION STUDIO OR USING AP| TRIGGERS,
YOU CAN AUTOMATE THE INJECTION PROCESS. THIS ENSURES NEW CUSTOMERS ARE IMMEDIATELY ADDED TO THE JOURNEY AS
SOON AS THEIR DATA IS AVAILABLE, ENABLING REAL-TIME PERSONALIZATION.

How DO | UPDATE AN EXISTING CUSTOMER’S JOURNEY PATH WHEN THEIR DATA
CHANGES IN THE DATA EXTENSION?

IMPLEMENT CONTACT UPDATES OR DECISION SPLITS \)(/ITHINJOURNEY BUILDER TO DYNAMICALLY ADJUST A CUSTOMER'S
JOURNEY BASED ON DATA CHANGES. USING DATA FILTERS OR EVENT DATA ALLOWS YOU TO MODIFY THEIR PATH, ENSURING THE
JOURNEY REMAINS RELEVANT TO THEIR CURRENT STATUS.

\WHAT ARE COMMON CHALLENGES WHEN INJECTING NEW CUSTOMERS INTO JOURNEY
BUILDER, AND HOW CAN | OVERCOME THEM?

COMMON CHALLENGES INCLUDE DATA DUPLICATION, DELAYS IN DATA SYNC, AND SEGMENTATION ERRORS. OVERCOME THESE BY
ESTABLISHING ROBUST DATA VALIDATION, AUTOMATING DATA IMPORTS, AND TESTING SEGMENTS THOROUGHLY BEFORE
DEPLOYMENT. MONITORING INJECTION LOGS ALSO HELPS IDENTIFY AND RESOLVE ISSUES PROMPTLY.

How CAN | MEASURE THE EFFECTIVENESS OF INJECTING NEW CUSTOMERS INTO THE
UPDATED WELCOME JOURNEY?

USE TRACKING AND REPORTING TOOLS WITHIN MARKETING CLOUD TO MONITOR KEY METRICS SUCH AS OPEN RATES, CLICK-
THROUGH RATES, AND CONVERSION RATES FOR THE JOURNEY. ANALYZING THESE METRICS HELPS DETERMINE THE IMPACT OF YOUR
INJECTION STRATEGY AND ALLOWS FOR CONTINUOUS OPTIMIZATION.

ADDITIONAL RESOURCES

A MARKETER s INJECTING NEw CusToMERS FROM A DATA EXTENSION INTO JOURNEY BUILDER To SEND AN UPDATED
WeLCoME: A STRATEGIC GUIDE TO PERSONALIZATION AND AUTOMATION

IN TODAY’S COMPETITIVE DIGITAL LANDSCAPE, MARKETERS ARE CONSTANTLY SEEKING INNOVATIVE WAYS TO ENGAGE NEW
CUSTOMERS AND FOSTER BRAND LOYALTY. ONE OF THE MOST EFFECTIVE STRATEGIES INVOLVES INJECTING NEW CUSTOMERS
FROM A DATA EXTENSION INTOJOURNEY BUILDER TO SEND AN UPDATED WELCOME MESSAGE. THIS APPROACH ENSURES THAT
EVERY NEW SUBSCRIBER RECEIVES A PERSONALIZED, TIMELY, AND RELEVANT INTRODUCTION TO YOUR BRAND, SETTING THE STAGE
FOR A POSITIVE CUSTOMER EXPERIENCE AND LONG-TERM ENGAGEMENT.



(UNDERSTANDING THE POWER OF DATA EXTENSIONS AND JOURNEY BUILDER
WHAT ARe DATA EXTENSIONS?

DATA EXTENSIONS ARE CUSTOM TABLES WITHIN SALESFORCE MARKETING CLOUD (OR SIMILAR PLATFORMS) THAT STORE
CUSTOMER DATA. UNLIKE STANDARD DATA MODELS, DATA EXTENSIONS OFFER FLEXIBILITY, ALLOWING MARKETERS TO DEFINE
AND MANAGE CUSTOMER INFORMATION, PREFERENCES, AND BEHAVIORS IN A STRUCTURED WAY. TYPICALLY, DATA EXTENSIONS
ARE USED TO:

- STORE SUBSCRIBER OR CUSTOMER INFORMATION

- TRACK ENGAGEMENT METRICS

- SEGMENT AUDIENCES DYNAMICALLY

WHAT IS JOURNEY BUILDER?

JOURNEY BUILDER IS A VISUAL AUTOMATION TOOL WITHIN SALESFORCE MARKETING CLOUD THAT ENABLES MARKETERS TO

DESIGN MULTI-STEP, PERSONALIZED CUSTOMER JOURNEYS. IT ALLOWS FOR THE ORCHESTRATION OF COMMUNICATIONS ACROSS
VARIOUS CHANNELS — EMAIL, SMS, PUSH NOTIFICATIONS, AND MORE — BASED ON CUSTOMER BEHAVIORS, DATA, AND TIMING.

WHY INJECTING NEw CUSTOMERS INTO JOURNEY BUILDER MATTERS

CUSTOMIZING WELCOME EXPERIENCES FOR NEW CUSTOMERS IS CRUCIAL BECAUSE:

- |T INCREASES ENGAGEMENT RATES

- |T IMPROVES BRAND PERCEPTION

- |T ENHANCES THE CHANCES OF CONVERSION

- |T ALLOWS FOR TIMELY, RELEVANT MESSAGING THAT RESONATES

INJECTING NEW CUSTOMERS FROM A DATA EXTENSION INTO JOURNEY BUILDER ENSURES THAT EACH NEW SUBSCRIBER RECEIVES AN

UPDATED, TAILORED WELCOME MESSAGE, WHICH CAN BE AUTOMATICALLY TRIGGERED AS SOON AS THEY ARE ADDED TO YOUR
DATA EXTENSION.

STeP-BY-STEP GUIDE TO INJECTING NEW CUSTOMERS INTO JOURNEY BUILDER

1. PRepARE YOUR DATA EXTENSION

BEFORE INTEGRATING WITH JOURNEY BUILDER, ENSURE YOUR DATA EXTENSION IS PROPERLY CONFIGURED:

- CREATE OR IDENTIFY THE DATA EXTENSION THAT STORES NEW CUSTOMER DATA.

- INCLUDE RELEVANT FIELDS SUCH AS EMAIL ADDRESS, NAME, SIGNUP DATE, PREFERENCES, AND OTHER PERSONALIZATION
VARIABLES.

- SET UP AUTOMATION TO ADD NEW SUBSCRIBERS EITHER MANUALLY, VIA APl OR THROUGH INTEGRATIONS WITH YOUR
WEBSITE OR APP.

2. SET Up THE ENTRY SOURCE IN JOURNEY BUILDER

Y OUR JOURNEY’S ENTRY SOURCE DETERMINES HOW CONTACTS ARE INJECTED INTO THE JOURNEY:

- CHoosE ‘DATA EXTENSION ENTRY EVENT': THIS ALLOWS YOU TO SELECT YOUR SPECIFIC DATA EXTENSION.

- CONFIGURE THE ENTRY CRITERIA: DECIDE WHETHER ALL NEW RECORDS ARE INJECTED OR ONLY THOSE MEETING CERTAIN

CONDITIONS (E.G., SIGNUP DATE WITHIN THE LAST 24 HOURS).

3. AUTOMATE THE INJECTION PROCESS



T O ENSURE NEW CUSTOMERS ARE AUTOMATICALLY ADDED TO THE JOURNEY:

- Use AUTOMATION STUDIO TO RUN SCHEDULED OR EVENT-BASED AUTOMATIONS THAT UPDATE YOUR DATA EXTENSION.
- SET UP API CALLS IF YOUR DATA SOURCE IS EXTERNAL, ENABLING REAL-TIME UPDATES.

- LEVERAGE SALESFORCE INTEGRATIONS WITH YOUR WEBSITE OR CRM TO AUTOMATICALLY ADD NEW CUSTOMERS TO THE
DATA EXTENSION UPON SIGNUP.

4. DESIGN AN UPDATED W/ ELCOME JOURNEY

CREATE A PERSONALIZED, ENGAGING WELCOME EXPERIENCE:

- INITIAL EMAIL: A WARM, PERSONALIZED GREETING THAT THANKS THE CUSTOMER FOR JOINING.

- FOLLOW-UP MESSAGES: HIGHLIGHT KEY BENEFITS, PROVIDE ONBOARDING TIPS, OR INTRODUCE POPULAR PRODUCTS/SERVICES.
- CONDITIONAL LOGIC: T AILOR CONTENT BASED ON CUSTOMER PREFERENCES OR BEHAVIORS COLLECTED DURING SIGNUP.

5. SEND THE UPDATED \WELCOME MESSAGE

ONCE THE CUSTOMER IS INJECTED INTO THE JOURNEY:

- THE JOURNEY’S EMAIL ACTIVITY TRIGGERS BASED ON THE ENTRY EVENT.

- ENSURE YOUR EMAIL CONTENT IS DYNAMIC, PULLING DATA FROM THE DATA EXTENSION FOR PERSONALIZATION.
- USE PERSONALIZATION STRINGS OR AMPSCRIPT TO CUSTOMIZE MESSAGING.

BesT PrRACTICES FOR EFFECTIVE CUSTOMER INJECTION AND W/ELCOME AUTOMATION
SEGMENT YOUR DATA FOR BETTER PERSONALIZATION

- USE SEGMENTATION TO TARGET SPECIFIC GROUPS WITHIN YOUR DATA EXTENSION.
- INCORPORATE BEHAVIORAL DATA TO TAILOR MESSAGES FURTHER.

Keep DATA CLEAN AND UP-TO-DATE

- REGULARLY UPDATE YOUR DATA EXTENSION TO REMOVE OUTDATED ENTRIES.
- VALIDATE EMAIL ADDRESSES AND CONTACT DATA TO REDUCE BOUNCE RATES.

TeST YOUR JOURNEY

- USE TEST CONTACTS TO ENSURE THE JOURNEY TRIGGERS CORRECTLY.
- PREVIEW EMAILS WITH DYNAMIC CONTENT TO VERIFY PERSONALIZATION.

MoNITOR AND OPTIMIZE

- TRACK KEY METRICS SUCH AS OPEN RATES, CLICK-THROUGH RATES, AND CONVERSIONS.
- USE INSIGHTS TO REFINE YOUR MESSAGING AND FLOW.

CoMMON CHALLENGES AND How To OVERCOME THEM
CHALLENGE: DELAYED INJECTION OF NEww CUSTOMERS

SoLUTION: AUTOMATE THE PROCESS WITH REAL-TIME AP| INTEGRATIONS OR TRIGGER-BASED AUTOMATIONS IN AUTOMATION
STUDIO TO MINIMIZE LATENCY.

CHALLENGE: DATA DISCREPANCIES

SOLUTION: IMPLEMENT VALIDATION RULES AND REGULAR DATA AUDITS TO MAINTAIN DATA INTEGRITY.



CHALLENGE: PERSONALIZATION LIMITATIONS

SoruTioN: Use AMPSCRIPT AND DYNAMIC CONTENT BLOCKS TO CREATE HIGHLY PERSONALIZED EXPERIENCES, LEVERAGING ALL
AVAILABLE DATA FIELDS.

ADVANCED TIPS FOR MARKETERS
Use API-TRIGGERED JOURNEYS

- LEVERAGE SALESFORCE MARKETING CLOUD’S AP| CAPABILITIES TO TRIGGER JOURNEYS INSTANTLY UPON CUSTOMER
REGISTRATION.

INCORPORATE BEHAVIORAL TRIGGERS

- INJECT CUSTOMERS INTO FOLLOW-UP JOURNEYS BASED ON ACTIONS LIKE WEBSITE VISITS, CART ABANDONMENT, OR PREVIOUS
INTERACTIONS.

EMPLOY MULTI-CHANNEL STRATEGIES
- COMBINE EMAILS WITH SMS, PUSH NOTIFICATIONS, OR SOCIAL MEDIA MESSAGING FOR A COHESIVE ONBOARDING EXPERIENCE.
AUToMATE DATA UPDATES

- SET UP ONGOING AUTOMATION TO KEEP DATA EXTENSIONS CURRENT, ENSURING THAT YOUR MESSAGING REMAINS RELEVANT
OVER TIME.

FINAL THOUGHTS

A MARKETER IS INJECTING NEw CUSTOMERS FROM A DATA EXTENSION INTO JOURNEY BUILDER To SEND AN UPDATED
\X/ELCOME REPRESENTS A STRATEGIC MOVE TOWARDS MORE PERSONALIZED, TIMELY, AND AUTOMATED CUSTOMER ENGAGEMENT.
BY METICULOUSLY PREPARING YOUR DATA, AUTOMATING THE INECTION PROCESS, AND DESIGNING DYNAMIC JOURNEY CONTENT,
YOU CAN SIGNIFICANTLY ENHANCE THE ONBOARDING EXPERIENCE FOR NEW CUSTOMERS. EMBRACING THESE BEST PRACTICES NOT
ONLY BOOSTS IMMEDIATE ENGAGEMENT METRICS BUT ALSO LAYS A SOLID FOUNDATION FOR LONG-TERM CUSTOMER LOYALTY
AND BRAND ADVOCACY.

IN AN ERA WHERE PERSONALIZATION AND AUTOMATION ARE KEY DIFFERENTIATORS, MASTERING THE ART OF INJECTING NEW DATA
INTOJOURNEY BUILDER IS ESSENTIAL FOR ANY FORWARD-THINKING MARKETER. START LEVERAGING DATA-DRIVEN JOURNEYS
TODAY TO CREATE MEANINGFUL FIRST IMPRESSIONS AND FOSTER LASTING CUSTOMER RELATIONSHIPS.
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