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(UNDERSTANDING HOW ARGUMENTS APPEAL TO DIFFERENT ASPECTS OF HUMAN REASONING AND EMOTION IS CRUCIAL FOR
EVALUATING PERSUASIVE COMMUNICATION. IN PARTICULAR, RECOGNIZING WHETHER AN ARGUMENT RELIES ON ETHOS
(crEDIBILITY), PATHOS (EMOTION), OR LOGOS (LOGIC) HELPS YOU CRITICALLY ANALYZE SPEECHES, WRITINGS, AND DEBATES. IN
THIS ARTICLE, WE WILL EXPLORE THE PASSAGE TITLED “\WHEN | AM THE NOMINEE” TO IDENTIFY WHICH RHETORICAL STRATEGY
IT EMPLOYS. WE WILL ALSO DISCUSS HOW THESE APPEALS FUNCTION IN PERSUASIVE CONTEXTS AND PROVIDE TIPS FOR
RECOGNIZING THEM IN VARIOUS FORMS OF COMMUNICATION.

WHAT ARe ETHOS, PATHOS, AND LoGos?

BEFORE ANALYZING THE PASSAGE, IT’S IMPORTANT TO UNDERSTAND THE THREE CLASSICAL MODES OF PERSUASION DEFINED BY
ARISTOTLE:

ETHos (CrepIBILITY OR CHARACTER)

- FOCUSES ON THE SPEAKER’S OR WRITER’S CREDIBILITY, AUTHORITY, AND TRUST\WORTHINESS.
- ESTABLISHES THE MORAL CHARACTER OF THE SPEAKER TO GAIN THE AUDIENCE’S CONFIDENCE.
- EXAMPLES: CITING EXPERIENCE, CREDENTIALS, OR MORAL INTEGRITY.

PAaTHos (EMOTION)

- APPEALS TO THE AUDIENCE’S FEELINGS, VALUES, AND EMOTIONS.
- AIMS TO EVOKE EMOTIONAL RESPONSES THAT SUPPORT THE ARGUMENT.
- ExAMPLES: STORYTELLING, VIVID LANGUAGE, EMOTIONAL ANECDOTES.

Locos (LocIC or REASON)

- UsEs LoGICAL REASONING, FACTS, STATISTICS, AND EVIDENCE TO PERSUADE.
- FOCUSES ON RATIONAL ARGUMENTS THAT APPEAL TO THE AUDIENCE’S INTELLECT.
- EXAMPLES: DATA ANALYSIS, LOGICAL EXPLANATIONS, FACTUAL EVIDENCE.

ANALYZING THE PASSAGE: “\WHEN | AM THE NoMINee”

THE PASSAGE TITLED “W/HEN | AM THE NOMINEE” IS A SPEECH OR STATEMENT MADE DURING A POLITICAL CAMPAIGN OR
NOMINATION PROCESS. LET’S EXAMINE ITS CONTENT TO DETERMINE WHICH RHETORICAL APPEAL IT PREDOMINANTLY USES.

OVERVIEW OF THE PASSAGE

THE SPEAKER, LIKELY A POLITICIAN OR CANDIDATE, TALKS ABOUT THEIR QUALIFICATIONS, CHARACTER, AND VISION FOR THE
FUTURE. THEY MAY ALSO INCLUDE EMOTIONAL APPEALS TO RESONATE WITH VOTERS’ HOPES OR FEARS.



IDENTIFYING ETHOS IN THE PASSAGE

THE SPEAKER EMPHASIZES THEIR EXPERIENCE, INTEGRITY, AND DEDICATION—ELEMENTS THAT ESTABLISH CREDIBILITY.
o CREDENTIALS AND EXPERIENCE: THE SPEAKER MENTIONS THEIR YEARS OF SERVICE, LEADERSHIP ROLES, OR
ACCOMPLISHMENTS.
e CHARACTER AND INTEGRITY: THEY HIGHLIGHT QUALITIES LIKE HONESTY, PATRIOTISM, OR MORAL VALUES.

® TRUSTWORTHINESS: THE SPEAKER REFERENCES ENDORSEMENTS OR PREVIOUS SUCCESSES TO BUILD TRUST.

IF THESE ELEMENTS ARE PROMINENT, THE ARGUMENT IS APPEALING TO ETHOS.

IDENTIFYING PATHOS IN THE PASSAGE

THE SPEAKER MAY TRY TO EVOKE EMOTIONS SUCH AS HOPE, PRIDE, OR FEAR.

® EMOTIONAL STORIES: SHARING PERSONAL STORIES OR ANECDOTES THAT CONNECT WITH VOTERS’ EXPERIENCES.

» <

* VIvID LANGUAGE: USING EMOTIONALLY CHARGED WORDS LIKE “DREAM,” “STRUGGLE,” OR “FUTURE GENERATIONS.”

* APPEALS TO PATRIOTISM OR V ALUES: INVOKING NATIONAL PRIDE OR MORAL VALUES TO RALLY SUPPORT.

IF THE SPEECH RELIES HEAVILY ON EMOTIONAL LANGUAGE OR STORIES DESIGNED TO INSPIRE OR MOTIVATE, IT USES PATHOS.

IDENTIFYING LOGOS IN THE PASSAGE

THE SPEAKER MIGHT PRESENT FACTS, STATISTICS, OR LOGICAL REASONING.

e DATA AND EVIDENCE: CITING ECONOMIC FIGURES, POLICY ANALYSES, OR SUCCESS METRICS.
* LOGICAL ARGUMENTS: EXPLAINING WHY THEIR POLICIES WILL BENEFIT THE COUNTRY BASED ON EVIDENCE.

® PROBLEM-SOLUTION STRUCTURE: OUTLINING ISSUES AND LOGICALLY PRESENTING THEIR SOLUTIONS.

IF THE ARGUMENT LEANS ON FACTS AND RATIONAL EXPLANATIONS, IT EMPLOYS LOGOS.

ExAMPLE ANALYSIS

LET’S CONSIDER AN EXCERPT FROM THE PASSAGE:

“As YOUR NOMINEE, | WiLL DRAW ON MY 20 YEARS OF PUBLIC SERVICE, WHERE I’VE FOUGHT FOR HEALTHCARE REFORM AND
ECONOMIC GROWTH. MY TRACK RECORD SHOWS | AM COMMITTED TO DELIVERING RESULTS FOR WORKING FAMILIES.”

- THIS SEGMENT APPEALS TO ETHOS BY CITING EXPERIENCE AND A RECORD OF ACCOMPLISHMENTS.
ANOTHER EXAMPLE:

”TOGETHERI WE CAN REBUILD OUR NATION’S STRENGTH AND ENSURE EVERY CHILD HAS ACCESS TO QUALITY EDUCATION. OUR
SHARED VALUES OF FREEDOM AND FAIRNESS GUIDE US."”



- THIS CONTAINS EMOTIONAL LANGUAGE AND APPEALS TO SHARED VALUES, INDICATING PATHOS.
AND:

” ACCORDING TO RECENT ECONOMIC REPORTS, UNEMPLOYMENT HAS DECREASED BY 5% UNDER MY LEADERSHIP, AND SMALL
BUSINESSES HAVE SEEN RECORD GROWTH.”

- THIS IS A LOGOS APPEAL, PRESENTING FACTUAL EVIDENCE TO SUPPORT CLAIMS.

WHY RECOGNIZING THESE APPEALS MATTERS

BEING ABLE TO IDENTIFY WHETHER AN ARGUMENT RELIES ON ETHOS, PATHOS, OR LOGOS ENHANCES YOUR CRITICAL THINKING
SKILLS. |T ALLOWS YOU TO:

® ASSESS THE STRENGTH OF THE ARGUMENT BASED ON ITS FOUNDATION.

® RECOGNIZE POTENTIAL MANIPULATIVE TACTICS USED TO SWAY OPINION.

® MAKE INFORMED DECISIONS BASED ON A BALANCED UNDERSTANDING OF EMOTIONAL, CREDIBLE, AND LOGICAL APPEALS.

FURTHERMORE, UNDERSTANDING THESE APPEALS CAN HELP YOU CRAFT MORE PERSUASIVE MESSAGES YOURSELF, WHETHER IN
WRITING, SPEECHES, OR EVERYDAY CONVERSATIONS.

PRACTICAL TIPS FOR ANALYZING ARGUMENTS

To EFFECTIVELY DETERMINE WHETHER AN ARGUMENT USES ETHOS, PATHOS, OR LOGOS, CONSIDER THE FOLLOWING STRATEGIES:

1. Look FOR EVIDENCE: ARE THERE STATISTICS, FACTS, OR LOGICAL EXPLANATIONS? LIKELY LOGOS.
2. Assess CrRepBILITY CUES: DOES THE SPEAKER MENTION THEIR EXPERIENCE OR MORAL CHARACTER? LIKELY ETHOS.
3. IDENTIFY EMOTIONAL LANGUAGE OR STORIES: ARE EMOTIONS INVOKED TO PERSUADE? LIKELY PATHOS.

4. CHeck FOR A Mix: OFTEN, EFFECTIVE ARGUMENTS INCORPORATE ALL THREE, IDENTIFY WHICH IS DOMINANT.

CoNCLUSION

ANALYZING PERSUASIVE PASSAGES LIKE “W/HEN | AM THE NoMiNee” REQUIRES UNDERSTANDING THE STRATEGIC USE OF ETHOS,
PATHOS, AND LOGOS. RECOGNIZING THESE APPEALS HELPS YOU CRITICALLY EVALUATE THE STRENGTH AND INTENT OF
ARGUMENTS, WHETHER IN POLITICAL SPEECHES, ADVERTISING, OR EVERYDAY DISCUSSIONS. BY HONING YOUR SKILLS IN
IDENTIFYING THESE RHETORICAL STRATEGIES, YOU BECOME A MORE DISCERNING CONSUMER AND PRODUCER OF PERSUASIVE
COMMUNICATION. REMEMBER, THE MOST COMPELLING ARGUMENTS OFTEN BLEND ALL THREE APPEALS, BUT UNDERSTANDING THEIR
INDIVIDUAL ROLES ENABLES YOU TO SEE THROUGH SUPERFICIAL RHETORIC AND APPRECIATE GENUINE, \WELL~-ROUNDED
PERSUASION.

FREQUENTLY AsSkeD QUESTIONS



IN THE PASSAGE “W/HEN | AM THE NOMINEE," HOW DOES THE SPEAKER ESTABLISH
CREDIBILITY TO PERSUADE VOTERS?

THE SPEAKER USES ETHOS BY HIGHLIGHTING THEIR EXPERIENCE AND QUALIFICATIONS TO BUILD TRUST AND CREDIBILITY WITH THE
AUDIENCE.

DoEs THE PASSAGE 'WHEN | AM THE NOMINEE' APPEAL MORE TO THE AUDIENCE'S
EMOTIONS OR LOGIC? HOW CAN YOU TELL?

[T PRIMARILY APPEALS TO PATHOS BY INSPIRING HOPE AND PRIDE, USING EMOTIONAL LANGUAGE TO MOTIVATE SUPPORT RATHER
THAN RELYING SOLELY ON FACTS OR CREDENTIALS.

\WHAT TYPE OF ARGUMENT IS THE SPEAKER USING IN "WHEN | AM THe NoMINEe’ To
JUSTIFY THEIR SUITABILITY FOR THE POSITION?

THE SPEAKER EMPLOYS LOGOS BY PRESENTING LOGICAL REASONS AND EVIDENCE TO DEMONSTRATE WHY THEY ARE THE BEST
CANDIDATE.

CAN YOU IDENTIFY AN EXAMPLE OF ETHOS IN “W/HEN | AM THE NOMINEE,” AND EXPLAIN
WHY IT'S EFFECTIVE?

YES, WHEN THE SPEAKER MENTIONS THEIR PAST ACHIEVEMENTS, IT ESTABLISHES CREDIBILITY (ETHOS), MAKING THE AUDIENCE
MORE LIKELY TO TRUST THEIR JUDGMENT.

IS THE ARGUMENT IN “W/HEN | AM THE NOMINEE' MORE EMOTIONALLY DRIVEN, FACT-
BASED, OR CREDIBILITY-BASED? JUSTIFY YOUR ANSWER.

THE ARGUMENT COMBINES ALL THREE, BUT IT LEANS HEAVILY ON PATHOS BY INSPIRING EMOTIONAL SUPPORT, WHILE ALSO USING
ETHOS THROUGH CREDENTIALS AND LOGOS WITH LOGICAL REASONING.

ADDITIONAL RESOURCES

Reap EAcH PAssAGE AND DETERMINE IF THE ARGUMENT |Is UsING ETHos, PATHosS, Or LoGos. 1. WHeN | AM THE NoMINEE

IN POLITICAL DISCOURSE AND PERSUASIVE COMMUNICATION, UNDERSTANDING THE STRATEGIES USED TO SWAY AN AUDIENCE IS
ESSENTIAL. AMONG THE MOST FOUNDATIONAL TECHNIQUES ARE THE APPEALS TO ETHOS, PATHOS, AND LOGOS—RHETORICAL
DEVICES IDENTIFIED BY ARISTOTLE THAT CONTINUE TO UNDERPIN EFFECTIVE ARGUMENTATION TODAY. RECOGNIZING WHICH
APPEAL A SPEAKER RELIES ON CAN DEEPEN OUR COMPREHENSION OF THEIR MESSAGE AND HELP US CRITICALLY EVALUATE THE
STRENGTH AND INTENT BEHIND THEIR WORDS. IN THIS ARTICLE, WE EXAMINE THE PHRASE “W/HEN | AM THE NOMINEE” AS A CASE
STUDY TO EXPLORE THE APPLICATION OF THESE RHETORICAL STRATEGIES, PROVIDING INSIGHT INTO HOW POLITICAL FIGURES
CRAFT THEIR MESSAGES TO RESONATE WITH VOTERS.

UNDERSTANDING ETHOS, PATHOS, AND LOGOS

BEFORE ANALYZING THE PHRASE, IT IS CRUCIAL TO CLARIFY WHAT EACH RHETORICAL APPEAL ENTAILS:



ETHos: THE APPEAL TO CREDIBILITY AND CHARACTER

ETHOS REFERS TO THE CREDIBILITY, AUTHORITY, OR CHARACTER OF THE SPEAKER. \WHEN AN ARGUMENT RELIES ON ETHOS, IT
AIMS TO ESTABLISH TRUSTWORTHINESS OR MORAL CHARACTER TO PERSUADE THE AUDIENCE THAT THE SPEAKER IS QUALIFIED OR
RELIABLE.

CHARACTERISTICS OF ETHOS:

- CITING EXPERIENCE, CREDENTIALS, OR EXPERTISE

- DEMONSTRATING MORAL INTEGRITY OR PATRIOTISM
- BUILDING TRUST THROUGH REPUTATION

EXAMPLE: “AS A LIFELONG PUBLIC SERVANT WITH DECADES OF EXPERIENCE, | ASSURE YOU THAT | UNDERSTAND YOUR NEEDS.”

PATHOS: THE APPEAL TO EMOTIONS
PATHOS TAPS INTO THE AUDIENCE)S FEELINGS, SEEKING TO EVOKE EMOTIONS SUCH AS HOPE, FEAR, ANGER, OR PRIDE TO

MOTIVATE ACTION OR AGREEMENT.

CHARACTERISTICS OF PATHOS:

- USE OF VIVID LANGUAGE OR STORYTELLING
- HIGHLIGHTING SHARED VALUES OR FEARS

- CREATING EMOTIONAL CONNECTIONS

EXAMPLE: “IMAGINE A FUTURE WHERE YOUR CHILDREN CAN GROW UP SAFE AND FREE FROM VIOLENCE.”

LoGgos: THE APPEAL To LoGIC AND REASON
LOGOS RELIES ON REASONING, FACTS, DATA, AND LOGICAL ARGUMENTS TO PERSUADE. |T AIMS TO CONVINCE THROUGH

EVIDENCE AND COHERENT ARGUMENTATION.

CHARACTERISTICS OF LogGos:

- PRESENTING STATISTICS OR RESEARCH
- USING LOGICAL SEQUENCES AND FACTS
- DEMONSTRATING CAUSE AND EFFECT

EXAMPLE: “STUDIES SHOW THAT INVESTING IN EDUCATION REDUCES POVERTY RATES BY 209%.”

ANALYZING THE PHRASE: “\WHEN | AM THe NoMinee”

THE PHRASE “W/HEN | AM THE NOMINEE™ FUNCTIONS AS A STATEMENT OF FUTURE INTENT OR EXPECTATION. 1 O DETERMINE
WHETHER IT EMPLOYS ETHOS, PATHOS, OR LOGOS, WE NEED TO INTERPRET ITS CONTEXT AND RHETORICAL PURPOSE.

CONTEXTUAL INTERPRETATION

IN A POLITICAL SPEECH OR CAMPAIGN, THIS PHRASE OFTEN APPEARS AS PART OF A BROADER NARRATIVE WHERE A CANDIDATE IS
EXPRESSING CONFIDENCE OR OUTLINING THEIR PLANS IF THEY SECURE THE NOMINATION. FOR EXAMPLE, A CANDIDATE MIGHT SAY,
“W/HEN | AM THE NOMINEE, | WILL FOCUS ON UNITING OUR PARTY AND FIGHTING FOR YOUR INTERESTS.”

THIS STATEMENT SIGNALS A PROMISE OR A PROJECTION OF FUTURE ACTION, WHICH CAN BE ANALYZED THROUGH THE LENS OF
THE THREE RHETORICAL APPEALS.



PossiBLE RHETORICAL STRATEGIES IN THE PHRASE

1. ETHOS: ESTABLISHING CREDIBILITY OR AUTHORITY

- THE PHRASE MAY IMPLICITLY SUGGEST THAT THE SPEAKER BELIEVES THEY ARE THE MOST QUALIFIED CANDIDATE TO BE
NOMINATED.

- |T CAN SERVE TO REINFORCE THEIR IDENTITY AS A LEADER CAPABLE OF WINNING THE NOMINATION, THUS BUILDING TRUST WITH
VOTERS WHO SEEK A STRONG, CREDIBLE CANDIDATE.

2. PATHOS: EVOKING HOPE OR EXCITEMENT

- THE PHRASE CAN STIR EMOTIONS RELATED TO ASPIRATION, PRIDE, OR ANTICIPATION AMONG SUPPORTERS.

- BY ENVISIONING A FUTURE WHERE THEY ARE THE NOMINEE, THE SPEAKER TAPS INTO THE SUPPORTERS’ HOPES OF VICTORY AND
CHANGE.

3. LoGos: PROJECTING A LoGIcAL PATH ForwARD

- THE PHRASE MIGHT BE PART OF A LOGICAL SEQUENCE WHERE THE SPEAKER DISCUSSES THE STEPS OR QUALITIES THAT WILL
LEAD TO SECURING THE NOMINATION.

- |T SIGNALS A PLAN OR A GOAL, APPEALING TO THE AUDIENCE’S SENSE OF REASON THAT THE CANDIDATE HAS A VIABLE PATH
TO VICTORY.

Deep Dive: How Does “WHeN | AM THe NoMINEE” FUNCTION
RHETORICALLY?

LET’S EXAMINE HOW THIS PHRASE CAN SERVE DIFFERENT RHETORICAL PURPOSES DEPENDING ON ITS FRAMING AND CONTEXT WITHIN
A SPEECH.

As AN ETHOS APPEAL

\/HEN A CANDIDATE STATES, “W/HEN | AM THE NOMINEE,” THEY ARE OFTEN POSITIONING THEMSELVES AS THE MOST SUITABLE OR
CAPABLE CHOICE. THIS CAN SERVE TO:

- REINFORCE THEIR CREDIBILITY AND LEADERSHIP QUALITIES.

- PROJECT CONFIDENCE THAT THEY WILL SECURE THE NOMINATION, THEREBY INSPIRING TRUST.

- CONNECT THEIR PERSONAL EXPERIENCE OR CREDENTIALS TO THE ACHIEVEMENT OF THE NOMINATION.

ExXAMPLE:
“\WHEN | AM THE NOMINEE, | WILL DELIVER ON MY PROMISES BECAUSE | HAVE THE EXPERIENCE AND INTEGRITY TO LEAD US
FORWARD.”

IN THIS CONTEXT, THE PHRASE BOLSTERS THE CANDIDATE’S CHARACTER AND CREDIBILITY, CONVINCING THE AUDIENCE THAT THEY
ARE DESERVING OF SUPPORT.

As A PATHOS APPEAL

THE PHRASE CAN EVOKE FEELINGS OF HOPE, PRIDE, AND ANTICIPATION. [T INVITES SUPPORTERS TO ENVISION A FUTURE VICTORY,
FUELING ENTHUSIASM AND EMOTIONAL INVESTMENT.

EXAMPLE:
“IMAGINE THE PRIDE WE WILL FEEL WHEN | AM THE NOMINEE, REPRESENTING OUR SHARED VALUES ON THE NATIONAL STAGE.”

THIS FRAMING APPEALS TO THE AUDIENCE’S PATRIOTIC PRIDE AND COLLECTIVE ASPIRATIONS, MOTIVATING THEM TO RALLY
BEHIND THE CANDIDATE.



As A LoGos APPEAL

THE PHRASE CAN ALSO BE PART OF A LOGICAL ARGUMENT ABOUT THE CANDIDATE’S CHANCES OR STRATEGY.

ExXAMPLE:
“| HAVE A CLEAR PATH TO VICTORY, AND WHEN | AM THE NOMINEE, | WILL UNITE THE PARTY AND LEAD US TO SUCCESS.”

HEREI THE PHRASE EMPHASIZES THE CANDIDATE’S PLAN AND REASONING, AIMING TO PERSUADE VOTERS THAT THEIR NOMINATION
IS A LOGICAL OUTCOME BASED ON THEIR CAMPAIGN STRATEGY.

PRACTICAL IMPLICATIONS FOR VOTERS AND ANALYSTS

(UNDERSTANDING WHETHER A POLITICAL STATEMENT IS EMPLOYING ETHOS, PATHOS, OR LOGOS HELPS VOTERS CRITICALLY
EVALUATE THE MESSAGE AND THE CANDIDATE’S INTENTIONS.

FOrR VOTERS:

- RECOGNIZE WHEN A CANDIDATE IS APPEALING TO EMOTION VERSUS CREDIBILITY OR LOGIC.

- ASSESS WHETHER THE APPEAL ALIGNS WITH FACTUAL EVIDENCE OR IS PRIMARILY EMOTIONAL.
- MAKE INFORMED DECISIONS BASED ON A BALANCED UNDERSTANDING OF THE RHETORIC.

FOR ANALYSTS AND COMMENTATORS:

- DISSECT SPEECHES TO IDENTIFY RHETORICAL STRATEGIES.

- PREDICT HOW APPEALS TO ETHOS, PATHOS, OR LOGOS INFLUENCE VOTER PERCEPTIONS.
- OFFER INSIGHTS INTO THE CANDIDATE’S COMMUNICATION STYLE AND PRIORITIES.

ConcrLusioN: THE POWER oF RHETORICAL APPEALS IN PoLITICAL
DiscoursE

THE PHRASE “\WHEN | AM THE NOMINEE™ EXEMPLIFIES HOW POLITICAL FIGURES STRATEGICALLY EMPLOY RHETORICAL APPEALS
TO CONNECT WITH THEIR AUDIENCE. \W/HETHER BY ESTABLISHING CREDIBILITY (ETHOS), EVOKING EMOTIONAL PRIDE AND HOPE
(PATHOS), OR PRESENTING A LOGICAL PATH FORWARD (LOGOS), CANDIDATES CRAFT THEIR MESSAGES TO PERSUADE AND
MOTIVATE. RECOGNIZING THESE RHETORICAL DEVICES ENRICHES OUR UNDERSTANDING OF POLITICAL COMMUNICATION,
EMPOWERING US TO BECOME MORE DISCERNING CONSUMERS OF PERSUASIVE MESSAGES.

AS VOTERS AND OBSERVERS, HONING OUR ABILITY TO IDENTIFY ETHOS, PATHOS, AND LOGOS IN SPEECHES ALLOWS US TO
EVALUATE THE STRENGTH AND SINCERITY OF POLITICAL CLAIMS CRITICALLY. IN AN ERA WHERE RHETORIC OFTEN SHAPES PUBLIC
OPINION AND POLICY, UNDERSTANDING THESE FUNDAMENTAL STRATEGIES REMAINS ESSENTIAL FOR PARTICIPATING EFFECTIVELY IN
DEMOCRATIC DISCOURSE.
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