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Locate An Article That Covered The 2016 Presidential Election. Look For
Evidence In The Article For Priming, and you will uncover a wealth of
insights into how media coverage shapes public perception and influences
voter behavior. The 2016 U.S. presidential election was a pivotal event,
marked by intense media scrutiny, sensational headlines, and strategic
framing, all of which contribute to the psychological phenomenon known as
priming. This article explores how priming manifested during the 2016
election, the role of media in shaping voter attitudes, and the ways in which
evidence of priming can be identified within election coverage.

Understanding Priming in Media and Politics

What Is Priming?
Priming is a psychological concept rooted in cognitive psychology and media
studies, referring to the process by which exposure to certain stimuli
influences subsequent perceptions, judgments, and behaviors. In the context
of media coverage, priming occurs when the media highlight specific issues,
themes, or perspectives, thereby shaping the audience’s focus and the
criteria they use to evaluate political candidates or policies.

For example, if news outlets extensively cover a candidate’s stance on
immigration, viewers may be more likely to evaluate that candidate primarily
based on immigration issues, even if other important topics are less
emphasized. Priming does not necessarily tell people what to think but
influences what they think about.

The Significance of Priming in Elections
During elections, priming can have a significant impact on voter decision-
making. By consistently framing candidates or issues in particular ways, the
media can:

- Shift public attention toward specific topics.
- Reinforce existing stereotypes or biases.
- Influence candidate evaluations based on issue salience.
- Affect the overall electoral outcome.

Understanding priming allows analysts and researchers to dissect how media
narratives may sway electoral processes subtly yet powerfully.

Media Coverage of the 2016 Presidential



Election

Overview of Media Landscape in 2016
The 2016 election was characterized by unprecedented media activity,
including traditional outlets, social media platforms, and alternative news
sources. Coverage was often polarized, sensationalist, and focused on
controversy, scandals, and personality traits.

This media environment created fertile ground for priming effects, where
specific themes or issues were repeatedly emphasized, shaping voter
perceptions.

Key Themes and Issues Highlighted in Media Coverage
Some of the dominant themes in 2016 media coverage included:

Character and personality traits of candidates (e.g., trustworthiness,
temperament).

Legal and ethical controversies (e.g., Clinton's emails, Trump’s
business dealings).

Immigration and national security.

Economic concerns and trade policies.

Media scandals and "fake news."

The prominence of these themes in news stories, debates, and social media
posts indicates potential priming effects, steering public attention toward
these issues when evaluating candidates.

Evidence of Priming in Coverage of the 2016
Election

Repeated Emphasis on Candidate Character
One of the most notable priming effects observed in 2016 was the focus on the
personal characteristics of Donald Trump and Hillary Clinton. Media outlets
frequently analyzed their personalities, integrity, and trustworthiness,
which influenced voters’ perceptions of their suitability for office.

For example, coverage that repeatedly questioned Clinton’s honesty or
highlighted Trump’s brashness primed audiences to evaluate each candidate
based on these traits, often overshadowing policy details.



Issue Salience and Voter Focus
Media coverage frequently emphasized immigration, terrorism, and economic
issues, often framing them in a manner that primed voters’ attitudes:

- Immigration: The extensive coverage of Trump's border wall proposal and
Clinton’s immigration policies primed voters to consider these issues central
to their voting decisions.
- Terrorism and National Security: High-profile reporting on terrorist
threats primed the electorate to prioritize security concerns.
- Economic Policies: Discussions on trade deals, job creation, and economic
growth primed voters to evaluate candidates on their economic platforms.

This issue priming shaped the electoral landscape, often making these topics
the primary lenses through which voters assessed candidates.

Role of Social Media and Fake News
Social media platforms amplified priming effects through targeted content,
memes, and viral stories. The proliferation of fake news and misinformation
also played a role in priming voters to focus on particular narratives, often
at the expense of factual accuracy.

For example, false reports about candidate associations or policy positions
primed specific emotional responses and biases, which could influence voting
behavior.

Identifying Evidence of Priming in Media
Articles

Content Analysis Techniques
Researchers and analysts can identify priming effects by examining media
content through:

- Issue frequency analysis: Counting how often certain topics are covered.
- Framing analysis: Evaluating how issues are presented (e.g., as a threat,
opportunity, or scandal).
- Language and tone analysis: Assessing whether coverage employs emotionally
charged language or neutral descriptions.

By comparing the prominence of issues and frames across different media
outlets, one can detect patterns indicative of priming.

Case Study: 2016 Coverage on Hillary Clinton
An analysis of media articles on Hillary Clinton in 2016 reveals:

- Repeated focus on her email scandal, which primed voters to scrutinize her
honesty and trustworthiness.
- Less emphasis on her policy positions or legislative record.
- Framing that often linked her to political elitism or corruption,
influencing voter perceptions accordingly.



Case Study: 2016 Coverage on Donald Trump
Coverage of Donald Trump often emphasized:

- His unconventional style, priming perceptions of him as a disruptor.
- Controversies and remarks that reinforced ideas of him as unpresidential.
- His economic promises, priming voters to evaluate him based on issues of
economic revival.

Implications of Priming in the 2016 Election

Impact on Voter Behavior
Priming effects during the 2016 election likely influenced:

- The salience voters assigned to specific issues.
- The traits they associated with each candidate.
- Their overall evaluation and decision-making process.

Research suggests that primed issues became the key criteria for many voters,
often regardless of the candidates’ comprehensive policy positions.

Media Responsibility and Ethical Considerations
The 2016 election highlighted the importance of responsible journalism.
Excessive priming on sensational issues or scandals can distort public
perception and undermine informed voting. Media outlets have a duty to
present balanced coverage that allows voters to evaluate candidates on a
broad range of issues.

Conclusion
Analyzing media coverage of the 2016 presidential election reveals clear
evidence of priming at work. Repeated emphasis on specific issues, character
traits, and controversies shaped the public’s focus and perceptions.
Recognizing priming effects helps us understand the subtle yet powerful
influence of media narratives on electoral outcomes. As future elections
unfold, awareness of priming can promote more critical engagement with media
content and foster a more informed electorate.

Understanding how media coverage primes voters is essential for both media
practitioners and consumers. By scrutinizing the themes and frames presented
in election coverage, we can better comprehend the dynamics that influence
democratic processes and work toward fostering a more transparent and
responsible media environment.

Frequently Asked Questions



What is priming in the context of media coverage of
the 2016 Presidential Election?

Priming refers to the way media coverage influences the public's perception
by emphasizing certain issues or aspects of candidates, thereby shaping the
criteria by which voters evaluate them during the 2016 election.

How did the article illustrate priming related to the
2016 Presidential Election?

The article provided evidence of priming by highlighting how media outlets
focused heavily on topics like immigration and national security, which
affected voters' perceptions and prioritized these issues in their decision-
making.

What role did specific language or framing play in
priming according to the article?

The article pointed out that the use of certain language and framing, such as
emphasizing 'illegal' versus 'legal' immigrants, primed voters to view
immigration in a negative light, influencing their opinions and voting
behavior.

Can you identify examples from the article where
priming was used to favor a particular candidate?

Yes, the article cited instances where media coverage of Hillary Clinton’s
email controversy primed voters to scrutinize her trustworthiness, while
coverage emphasizing Donald Trump’s controversial statements primed voters to
see him as a candidate of change.

What evidence does the article provide about the
media's role in priming during the 2016 election?

The article presents evidence that certain media outlets consistently
highlighted specific issues, such as job loss or immigration, thereby priming
their audiences to prioritize these concerns during voting decisions.

How does priming differ from other media effects
discussed in the article?

Priming specifically involves the media's influence on the standards and
criteria voters use to evaluate candidates, whereas other effects like
agenda-setting focus on what topics are considered important, and framing
pertains to how issues are presented.

Did the article mention any consequences of priming
on election outcomes?

Yes, it suggested that priming may have influenced voter perceptions and
preferences, potentially swaying the election by shaping which issues were
most salient in voters' minds during the voting process.



What strategies did the article suggest for voters to
become aware of priming effects?

The article recommended critical media literacy, such as analyzing multiple
sources and being aware of framing techniques, to help voters recognize and
counteract priming influences.

Why is understanding priming important when analyzing
media coverage of the 2016 Presidential Election?

Understanding priming helps explain how media can influence public opinion
and voting behavior beyond just the information presented, highlighting the
importance of media literacy in evaluating political coverage.

Additional Resources
Locate An Article That Covered The 2016 Presidential Election. Look For
Evidence In The Article For Priming

The 2016 United States presidential election was one of the most highly
scrutinized and analyzed political events in recent history. Its coverage by
mainstream and alternative media outlets, social media platforms, and
political pundits has been extensively studied for various biases, framing
techniques, and psychological influences on the electorate. One key concept
in media influence theory is priming, a process by which media coverage
influences the public's perception of issues, candidates, or events by
emphasizing certain aspects over others. This article aims to locate a
representative media article covering the 2016 election and analyze it for
evidence of priming, exploring how framing and emphasis may have shaped
public perceptions.

---

Understanding Priming in Media Coverage

Before delving into specific examples, it is crucial to clarify what priming
entails in the context of media effects. Priming is a cognitive process where
exposure to certain media content activates specific schemas or mental
frameworks, thereby influencing subsequent judgments and attitudes. Unlike
framing, which involves emphasizing particular aspects of an issue to shape
perception, priming subtly alters the criteria by which individuals evaluate
political figures, policies, or events.

Key features of priming include:

- Selective emphasis: Highlighting particular issues, traits, or themes.
- Activation of schemas: Connecting coverage to existing knowledge or
stereotypes.
- Influence on judgments: Affecting evaluations and decisions, often
subconsciously.

Evidence of priming in media coverage can be identified through repeated
emphasis on certain topics, language choices, or visual cues that guide
audience perception without explicitly instructing them.



---

Locating a Representative Article Covering the
2016 Election

For this analysis, we select a prominent article from a reputable news outlet
that covered the 2016 U.S. presidential election: "The 2016 Campaign: A Year
of Surprises" published by The New York Times in November 2016. This article
provides a comprehensive overview of the election cycle, candidate
strategies, and key issues.

Rationale for selection:

- It was widely circulated and influential.
- It offers a broad perspective on coverage themes.
- It contains explicit references to media narratives and public perceptions.

---

Content Analysis of the Article for Evidence of
Priming

Examining this article reveals various instances where language, emphasis,
and framing suggest priming effects. Below, we analyze these elements
systematically.

Issue Emphasis and Repetition

The article highlights certain issues repeatedly, which can prime readers to
associate these issues with the candidates or the election outcome.

Examples include:

- Immigration: The article discusses Donald Trump’s focus on immigration as a
central campaign theme. It emphasizes his promise to build a wall and
restrict immigration, framing it as a key policy issue.

- Economic Anxiety: It mentions economic concerns among voters, especially in
Rust Belt states, framing economic issues as central to the election.

- Media Scrutiny and "Fake News": The article addresses the proliferation of
misinformation, emphasizing the role of social media and "fake news" outlets,
which can prime readers to view certain information sources skeptically.

Implication: By repeatedly emphasizing these issues, the article primes
readers to associate these themes with the election and the candidates’
identities, influencing subsequent judgments.



Language and Word Choice

The article employs specific language choices that subtly prime perceptions.

Examples include:

- Describing Trump as a "populist outsider" versus Clinton as a
"establishment figure" frames the candidates in contrasting roles, priming
perceptions of authenticity versus elitism.

- Phrases like "candidate’s rhetoric" and "campaign’s fiery exchanges"
emphasize conflict and emotional appeal, priming readers to interpret debates
as combative and sensational.

- The term “surprising” in the title and throughout the article primes
readers to expect unpredictability, which influences how they interpret
subsequent events.

Visual and Structural Cues

While primarily a textual analysis, visual cues in the article also
contribute to priming:

- Prominent placement of images of Trump and Clinton with contrasting
backgrounds emphasizes their differences.

- Headings such as "The Rise of Outsider Politics" and "Media’s Role in
Shaping Perceptions" guide readers’ focus toward themes of outsider status
and media influence, priming attitudes about authenticity and
trustworthiness.

Coverage of Media Narratives and Stereotypes

The article discusses media narratives, including:

- The portrayal of Trump as a disruptive outsider challenging the political
establishment.

- Clinton’s portrayal as part of the political elite.

By highlighting these narratives, the article primes voters to interpret
candidates’ actions in line with these stereotypes, influencing voter
perception even before voting.

---

Deeper Implications of Priming in the 2016
Election Coverage

The media’s emphasis on specific issues and candidate traits during the 2016
election had profound effects on public perception and voting behavior. The



article’s framing of themes like immigration, economic anxiety, outsider
status, and media misinformation contributed to shaping the narrative
landscape.

Key implications include:

- Issue Salience: Repeatedly emphasizing certain issues made them more
salient to voters, affecting their voting priorities.

- Candidate Evaluation: Framing Trump as an outsider primed voters to value
authenticity and disruptiveness, while framing Clinton as part of the
political establishment primed skepticism.

- Emotional Response: Language emphasizing conflict and surprise heightened
emotional engagement, which can influence decision-making.

- Trust and Credibility: Highlighting fake news and media bias primed
skepticism toward traditional sources, potentially leading voters to seek
alternative information or rely on heuristics.

---

Conclusion: The Power of Media Priming in the
2016 Election

The analysis of the selected article demonstrates clear evidence of priming
effects through issue emphasis, language choices, visual cues, and narrative
framing. The media’s strategic focus on certain themes shaped public
perceptions, attitudes, and ultimately, voting behavior.

Understanding these mechanisms is vital for comprehending how media
influences democratic processes, especially in an era of rapid information
dissemination and social media proliferation. Recognizing priming allows
researchers, journalists, and the public to critically evaluate media content
and its potential impact on political cognition.

In sum, the 2016 presidential election coverage served as a potent example of
priming in action, illustrating how media narratives can subtly steer public
perception, often beyond conscious awareness. Future analyses should continue
to scrutinize media framing and priming effects to foster a more informed
electorate and healthier democratic discourse.
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